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Wide World Photo 
The Huge Elgin Speed Boat Trophy in the Arms of Richard Loynes, Winner of First Leg, Who Will Defend It in the 


Coming Hydroplane Races to Be Held at San Diego, Cal., December 11 and 12 
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Three Periods in American Silversmithing* 





A Series of Articles on the Development of the Silversmiths’ Art in the 
United States for the Past Three Hundred Years 


By A. F. SAuNpDERS 




















(Continued from issue of Nov. 24) possessed the means to indulge their tastes 
in such luxuries as silverware. In fact, old 
records show that much of the fine old 
silver of colonial make went into the melting 
pot about this time to help pay the costs of 
the war. Yet in spite of these discourage- 
ments the silversmiths managed to keep busy, 


Second Period. American Silver of the Past, 


1800-1850 


The second period of American silverware 
began with the year 1800. The War for In- 
dependence having been won, the people of 





Fiddle” became the -vogue. At first it was 
perfectly plain. Then a fine thread border 
was added around the outside edge of the 
handle and was called the “Threaded Fiddle.” 
By 1840 such decorative features as a 
Rococo Shell, a Basket of Flowers, or a 
Sheaf of Wheat was embossed at the top 
of the handle. All three patterns were 
popular. Another pattern to appear about 
this time was copied from a French design 
and known as the “Olive.” This spoon 
pattern remained a favorite for almost 40 
years and is still made and sold in plated 
ware. How this design came to be called 
the “Olive” is not clear, as the decorative 
motif is plainly the “Acanthus Leaf.” 

The designs in hollowware became very 





SILVERWARE DESIGNS INTRODUCED FROM 1820 to 1860 


especially in the making of silver spoons. 

Because of the intense feeling against 
everything English during the first half of 
the 19th Century, French styles: became. the 
as -- fashion and this influence. shows plainly in 
poriginally swritten for the Metal Industry and the. ‘patterns..of silverware’ made between 


published fmission. Th thor is» Tig 
for the Benet Mie” Cane *umor ise designer 1990 and -1860. In spoons —the- “French 


the new republic now turned their energies 
toward the building of a great nation. It 
was a period of hard work for everyone and 
it stands to reason that but few families 





elaborate during this period. The simplicity 
so characteristic of the earlier Colonial gave 
way completely to the highly ornamental 
styles of the French Empire and the Louis 
XV _ .(Rococo).) “The furniture designs of 
Dunean Phyfe (reproductions of which are 
_so_popular today) were all based on a modi- 
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fied Empire style and his success with it had 
a great influence on the designs in the silve. 
made between the years 1820-1850. 

With the advent of electro-plating which 
became a really practical process about 1845, 
the making of Sheffield Plate was given up 
almost entirely, as the Yankee manufacturers 
of pewter and britannia wares were quick to 
realize the commercial advantages of the new 
process for the making of cheaper silver- 
ware. It was useless for the Sheffield Plate 
manufacturers to try to compete with this 
process. By 1860 the country had increased 









enormously in population. The great fleets 
of swift Yankee Clipper ships had brought 
the wealth of the world to our shores. Our 
farms were producing abundant crops, the 
people as a whole now had money to spend 
on things other than bare necessities. While 
at this time the United States was still essen- 
tially an agricultural and a maritime nation, 
great progress had been made along manu- 
facturing lines. But unfortunately the de- 
velopment of our artistic taste had not kept 
pace with our industrial growth, so the 10 
years following the close of the Civil War 
witnessed a still greater period of chaos in 
the art of the country. The making « 

silverware, like everything else in which 
artistic taste plus good craftsmanship 
counted, suffered from this deplorable con- 
dition. Machine drawing, stamping and 
spinning largely supplanted hand work such 
as smithing, chasing and engraving. It is no 
exaggeration to say that the: general taste 


THE JEWELERS’ CIRCULAR 
during the period from 1860 to 1880 was at 
a lower standard than at any time before or 
since. Our industrial arts were depending 
entirely upon importations from foreign 
lands. It was the era of “Jig-Saw” orna- 
ment. The shop system had become firmly 
established, the invention and development of 
mechanical processes attained a high degree 
of perfection. Quantity production rather 


than quality of product became the ideal. 
The artistic and intrinsic value of good de- 
sign and fine craftsmanship was sacrificed 
upon the altar of gaudy show, drawing upon 





F/sG& 9, 
SILVER DESIGNS INTRODUCED FROM 1870 To 1880 


the art and arts of every other country, 
originating none of our own. The results 
were naturally far from happy. The 
American homes, even those of the 
wealthiest, were filled with.a hodge-podge 
of every style under the sun. 

The Centennial Exhibition at Philadelphia 
in 1876 celebrating the completion of the 
first Century of American Independence, 
was the first big factor in the awakening 
of our nation to its woeful lack of artistic 
taste. The revelation which it made to 
the several million American visitors of 
the art of the Old World created a pro- 
found impression, shaking the complacency 
vf the nation and arousing a popular interest, 
hitherto lacking, in art as a factor in every 
day life. 

The reaction set in about 1880. Travel 
to Europe was rapidly increasing in volume 
and returning travelers, like the ancient 


Roman hosts returning from their campaigns 
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in Greece, were bringing back objects of art 
from every country in Europe, which in- 
spired new conceptions and ideals of artistic 
beauty. At last we were awake to our short- 
comings and the next 10 years brought about 
a wonderful change. Slow at first, but 
gradually gathering momentum as_ time 
went on, we began to attain success in 
domesticating various industrial and decora- 
tive arts, furniture, ceramics, stained glass 
and metal work, and the very first of these 
arts to respond to the new order of things 
was that of the silversmith. Great credit is 
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due such old firms as Gorham, Tiffany, 
Shiebler, Whiting, Reed & Barton and 
others, who made. determined efforts to 
raise the artistic standard of their wares. 
How well their efforts succeeded is shown 
in the highly artistic quality of the silver- 
ware made in America today. 

The sketches used to illustrate this article 
are authentic in every particular, having 
been made from actual articles of silverware 
of the highest standard in design and work- 
manship of the period they represent. It 
may seem difficult for the younger genera- 
tion educated to the present day high 
standards of artistic taste to realize that for 
many years our art was the laughing stock 
of the world. 

PLATE 3 
This pattern was called the “Shell Tipped,” 

Fig. 1. Silver teaspoon of about 1825. 
a variation of the old French Fiddle Head. 

Fig. 2.—Silver teaspoon of about 1845, 
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known as the “Olive” pattern, which was 
copied from an old French Design. The 
mechanical process of making spoons by 
means of steel rolls came into use about this 
time. 
Fig. 3. A solid silver pitcher made in 
1842, This piece was made by Osmon Reed 
of Philadelphia and was considered an ex- 
ceedingly fine example of the silversmith’s 
art of that period. Its decorative features 
form a grand mixture of French, Dutch 
and English styles. Evidently its maker 
wanted to please everybody. 

Fig. 4. Solid silver coffee pot, part of a 
six piece tea service presented to Fire Chiet 
Zophar Mills in 1853, by the Firemen of the 
City of New York. This set is on exhibition 
at the Metropolitan Museum of Art. It is 
thoroughly representative of the best made 
American silverware of the middle 19th 
Century. Its design shows the French 
Rococo influence. 

Fig. 5. A curious travesty of Neo-Grec 
ornamentation in the form of a solid silver 
hot water kettle. This masterpiece is 
characteristic of design in silverware about 
the time of the Civil War. 


PLATE 4 

Fig. 6. Part of a silver tea and coffee 
service to match the “Classic” hot water 
kettle, Plate 3. 

Fig. 7. This was considered about the 
last word in Prize Trophy design; vintage 
1870. Note the imposing figure of “Victory” 
on the cover. Like as not this self same 
“Victory” ornamented the black marble 
mantle clock; also the top of the parlor 
stove. 

Fig. 8. A solid silver tea urn, exhibited 
as a very fine piece of silverware at the 
Centennial Exhibition 1876. Compare this 
article with the Paul Revere urn, Fig. 3, 
Plate 1. 

Fig. 9. A silver plated britannia metal 
tea and coffee set of 1879. This set is an 
excellent example of the so-called high 
grade, “Quadruple Silver Plate” of the late 
seventies. 

The third and last article of this series 
will describe the gradual improvement in the 
work of the silversmith from 1880 up to the 
present time. 

(Note——Part III, covering silverware in- 
troduced in the two decades from 1880 to 
1900, will appear in THE JEWELERS’ CIRCULAR 
in the near future.) 








Jewelers’ Gold Bars Withdrawn and 
Exchanged at New York 
Week Ended Nov. 27, 1926 


The U. S. Assay Office reports: 


Gold bars exchanged for gold coin.... $510.867.70 
Gold bars raid depositors............. 82,736.89 


Total $593,604.59 


Of this the gold bars exchanged for gold 
roins are reported as follows: 


Date Exchanges 
Nov. coer a tee Seer Ere re $82,194.51 
a Gis C4 NES eka nse ote wean 132,322.29 
am Re A IO ee ee 96.169.53 
“ I eee pa ten Tor reer Holiday 
_ SE eee er rere 170,009.20 

oo Ep | a ete Stearn 30,172.37 
| ee, ee . eee Serer ree $510,867.90 








Joseph Cirricione is the new manager of 
the Odell-Jewelry Co., at Moline, III. 
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THREE NOTABLE CUPS 





Sterling Silver Trophies Awarded the Most 
Popular Athletes of 1926, Just Com- 
pleted by Attleboro Silversmiths 


ATTLEBORO, Mass., Nov. 26.—There is con- 
siderable interest in the silverware trade in 
three large solid sterling silver loving cups 
just completed by a prominent silverware 
manufacturer here to be used as the William 
Randolph Hearst trophies. These cups 





47 


under the medallions are figures showing an 
athlete being ctowned with a symbol of vic- 
tory. 

At the top of the cup is an acanthus leaf 
border and the inscription “Awarded by the 
National Vote of the American People to 
the Most Popular Athlete of 1926.” On the 
back of the cup is engraved a presentation in- 
scription accompanied by the name of the 
winner. 

The cups were made especially for the 
house of C. D. Peacock, Inc., Chicago, by 


ONE OF THE NOTABLE SILVER TROPHIES AWARDED BY POPULAR VOTE TO THE MOST POPULAR 
ATHLETES OF 1926 


have been awarded by national vote of the 
American people for the most popular ath- 
letes in 1926, to Gertrude Ederle, Helen 
Wills and “Babe” Ruth. 

The three cups are all similar in design, 
one of them being shown in the illustration 
herewith. The height of the cups are 37, 31 
and 26 inches, respectively. All three cups 
are elaborately chased. The cover is deco- 
rated with an acanthus leaf as a gadroon 
border. There appears on the cover the 
words “William Randolph Hearst Trophy.” 
Around the upper part of the body of the 
cups are 19 small raised medallions depict- 
ing various forms of sport. In the center 


the Watson Co., of this city, and are pro- 
duced from designs created by the Watson 
Co.s artists. 








On Friday, Oct. 8, a sale of gems by pub- 
lic auction was held in the office of Mauritz 
Saks & Co., diamond brokers, 4 and 6 Tulp- 
straat, Amsterdam. It consisted of a collec- 
tion of diamonds and pearls, the major part 
of which being of superior size and quality. 
The sale of these goods, which}was for the 
account of an estate, was made in one Iot 
without rejection, the successful bidder pay- 
ing 352,000 florins for the lot. 
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Chicago Oliee Gpens Annual 


Holiday Deltah Delivery Stock 





Following the precedent established 
many years ago, we announce the open- 
ing of a complete delivery stock of Del- 
tah Pearls at our Chicago Office—1111 
Heyworth Building. Telephone ‘‘Central 
5617.” 

This delivery stock enables Chicago 
and Middlewest wholesalers to fill their 
Xmas rush orders for Deltah Pearls 
without delay. 

The delivery stock contains all regular 
catalogue items in the Deltah line and 
other best sellers. 

Mr. Levin and his assistants:in charge 
of the Chicago Office will work extra 
time from now until Xmas to give whole- 
salers prompt service they require. 
Middlewest retail jewelers in urgent need 
of Deltah Pearls are also invited to call 
upon this delivery stock. In telegraph- 
ing or telephoning, please mention 
wholesaler’s name. 





Personal But Not Confidential 


Queen Marie’s stay of four days in 
Chicago helped the pearl business 
greatly. The Opera season being at its 
height at the same time, several of our 
good friends, (no names mentioned) 
visited the Chicago Office to loan some 
of our newest pearl creations for Opera 
wear. Yes, indeed, we did a rushing 
loan business. 

* K > * 

Mr. Jack Jentleson of New York re- 
ports from the road excellent sales of 
the new Deltah Ring. We appreciate 
the encouragement. 

K * K kK 

Mr. E. A. Cox, popular buyer for 
Benj. Allen & Co., is a regular attend- 
ant at the Jewelers’ Round Table at 
Marshall Field. One would never sus- 
pect it of him, but they tell us he runs 
the boys ragged with his quips and 
cranks. Anyhow, it must be a pleasure 
to be “razzed’’ by Mr. Ed. Cox. 

* * * *K 

It’s not always easy to be pleasant when 
rushed to death with work, but Mr. Jack 
Diamond, jewelry buyer for Aisenstein- 
Woronock, always has a welcoming smile 
for every salesman that calls on him. 
He makes the hard lot of the salesman 


easier. 
OK kK * * 


The boys of D. Jacobs Sons are past 
masters in the art of: selling Deltah An- 
niversary Assortments. Those Jacobs 
boys are a lot of hustlers. 


Thos. B. Wilson says the new cata- 
logue he is about to mail out will be a 
“humdinger.” We ae it — be. 

K *K 

Mr. J. Kovalsky of E. 's. Feinstein 
Company covered the - Yale-Harvard 
Football Game for the Sporting Depart- 
ment of this publication. Special copies 
of Mr. Kovalsky’s report are available 
upon application to the Sporting Editor. 


_ Xmas Buying Guide of 


Deltah Pearls 


Under this title we have just mailed 
to the wholesale and retail trade a 16. 
page colored folder illustrating the new- 
est and most popular items in the Deltah 
Pearl Line. 

Included in the folder are illustrations 
of the Holiday special necklaces, cata- 
logue items in Deltah Pearls, the new 
Sautoirette, the new Deltah Ring and 
other feature novelties. 

If you have not already received your 
copy of this Xmas Buying Guide, write 
us immediately. It is worth reading and 
following. 








South. 





to work. 








SALESMAN 


for Points 


East and South 


A READJUSTMENT of territories leaves an 
opening for a new, aggressive, live wire, hard- 
working salesman to represent us in the East and 







If you have a good knowledge of wholesalers in this 
territory—possess a clean-cut sales record of merit 
—have been accustomed to working hard all day 
each working day of the year—then this is an 
exceptional opportunity. The Deltah Pearl Line is 
well established, and hard, conscientious work will 
bring the sales up each year. 
manently associated with an organization with 
which those now connected consider it a pleasure 





Apply by Letter in Fullest Confidence 


L. Heller & Son, Inc. 
358 Fifth Avenue, New York 


Att. of the President 
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a Exhibits at Oceanographic Museum at Monaco 








Pearls and Mother of Pearl, Amber, Coral, and Other Objects of Interest 
Attract Many Tourists to French Display 

















ARTIES of tourists from the States, 
P others from South America, draw up in 
front of the stately palace known as the 
Oceanographic Museum at Monaco, France, 
every day. The museum, with its stately 
halls and conference rooms, was built to con- 
tain the specimens brought back from voy- 
ages throughout the world, by the late 
Prince Albert I, of Monaco, whose research 
work into ocean currents and the life of 
creatures in the depths of the seas is well 
known. 

One of the sections that attracts the most 
attention of all but scientists and seamen, is 
the large one devoted to jewelry and its 
manufacture. The Prince, who was inter- 
ested in everything connected with the sea 
considered that pearl buttons and_ their 
making was just as important as whaling. 
Naturally the interest in these things is much 
more considerable on the coasts of the 
Mediterranean than farther north, for along 
these shores many of the inhabitants live by 
the mother-of-pearl industry, by making 
cameos and intaglios. Thus the various 
specimens brought from all over the world 
interest the inhabitants of the region more 
than the visitors, although they can be seen 
examining the models with -great attention. 

Great oyster and mussel shells, lined thick- 
ly with mother-of-pearl are shown, stamped 
to make buttons of various sizes, to make 
studs and other common necessities of life. 
The finest specimens of these pearl oysters 
come from Tahiti, there are also pearl 
oysters with the pearls still attached, show- 
ing exactly how they are found. There are 
fine speciments of cats eyes, also from Tahiti, 
made into studs. Every variety of object 
made from mother-of-pearl is shown, from 
the button to the wonderfully carved, fine 
Chinese work, in counters for gambling. 
There are paper-knives, purses and all kinds 
of kindred objects in mother-of-pearl. 

There are so many specimens that it is be- 
wildering to think how many common 
objects are made of shells. There are speci- 
mens of artificial pearl necklaces, side by 
side with Japanese cultured pearls, for 
purposes of comparison. There are ropes of 
pearls, made of many strands of tiny seed 
pearls, as used in the Roman times. Behind 
this collection of pearls and mother-of-pearl, 
are portraits of sovereigns and others, noted 
for their love of jewelry, among them Mary 
Queen of Scots and her wonderful pearls, 
Carmen Silvia and her pearls, and some 
Indian potentates. There are American 
millionaires, who were known for their 
jewelry and when these portraits are care- 
fully examined, the impression remains that 
the present multiplication of jewels, great as 
it is, has not perhaps reached its height, for 
in past days four or five times as much has 
been worn, at a single time, by a single per- 
son as is seen on the portraits. A photograph 
of the Hope diamond, natural size, is also 
seen, 

One section is devoted to coral. Coral 
is found at Monaco, off the rocky coast, but 


the specimen was a somewhat faint pink- 
grey. It is also found at Villefranche, a 
port a short way from Monaco. Specimens 


of coral from Sicily, and Japan are also . 


shown. Dolphins beautifully carved in coral, 
bearing the date Rome, 1600, are also seen. 
Necklaces, in white and pink. Sicilian coral 
are very pretty, while hands, anchors, crosses, 
etc., wonderful bits of workmanship are seen. 
There are serpent bracelets, just such as are 
worn today, with heads in gold, to close the 
ornament, in white and pink coral beads. 
Side by side with the Sicilian coral there 
is much Japanese coral, dazzlingly white 
and faint pink. There are cameos and in- 
taglios carved in coral. 

A most remarkable piece of work, prob- 
ably that of a sailor, is a tiny doll’s tea set 
carved out of the vertebrae of a great fish. 

Further on a section is devoted to amber 
of all kinds, pale, dark and ancient. Explan- 
ations are given of the different shapes of 
the bits of amber found, after storms on the 
seashore, or obtained by digging under the 
sand, where fossilised trees from remote 
periods, of the earth’s history are found. 
Sometimes when the branch of a tree is 
broken, for instance there is a piece of amber 
that was evidently a drop of gum, oval- 
shaped. There are beautiful necklaces of 
carved amber beads, the work of seamen. 
There are bits of amber imprisoning flies, 
that ventured imprudently on the stickly sur- 
face, centuries ago, as well as of other 
fossilised insects, which are of great interest 
from a scientific point of view. 

The shell of a tortoise, with another, taken 
to pieces, showing the plates, is seen in 
another section. The manner of making 
hairpins of tortoiseshell by stamping out the 
pins is shown, in every stage of the opera- 
tion. A collection of other objects are also 
seen, such as combs, backs of hair brushes 
and fan-sticks. The difference between very 
light and dark tortoise shell is demonstrated, 
and the impression is gained that almost any 
object can be made of tortoise shell. 

The headdresses -worn by inhabitants of 
the Solomon Isles attract much attention, 
some very fine and rare specimens having 
been collected. The Prince, being un- 
hampered by the question of expense,—for 
the Princes of Monaco are very rich,— 
naturally bought anything that he thought 
he would like, to add to his superb col- 
lection, 

A branch of industry, comparatively little 
known, is shown there. White velvet table- 
cloths, sachets and similar objects are 
decorated with seaweed. Pale pink and red, 
the delicate tracery looks very pretty, but 
somewhat fragile. Earthenware, decorated 
with seaweed, burnt in, is more practical for 
ordinary use and many different specimens 
of vases, objects for smoking sets are seen. 

A fantastic collection of all kinds of ob- 
jects made of shell-fish is seen. There are 
boxes to contain odds and ends, made of a 
single great mussel-shell and inkstands made 
up of similar material, while there is a multi- 
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tude of boxes, frames and so on, decorated 
with tiny shells, some are only quaint, others 
are very pretty indecd. 

Lodged among a scientific collection that 
is unique in the world, the work of a life- 
time of a man who had great resources at 
his disposal, unlimited time and everything 
necessary for the work in hand, this collec- 
tion of jewelry is worth examination by 
everyone in the trade. The specimens, 
marked perfect and others marked imperfect, 
enable him to judge such substances as 
amber, mother of pear] and tortoise shell at 
a glance. 








WHY $4,000,000 IS NEEDED 





National Jewelers’ Publicity Association 
Calls Attention to the Demonstrated 
Possibilities for Advertising the 
Industry Via Publicity 


NEWARK, N. J., Nov. 27.—John Drake, 
executive secretary of the National Jewelers’ 
Publicity Association, in speaking of the en- 
dorsement of President Coolidge’s comments 
on advertising, called attention to the fact 
that Printers’ Ink in its issue of Nov. 4, 
states : 


“In trade association advertising, the 
slogan should play a very important 
part. It ought to set the sales keynote 
for the entire industry. Then, when it 
is featured prominently in all associa- 
tion advertising and literature, it keeps 
before the public and every trade factor 
the one important message which sells 
the entire industry. 

“Say It With Flowers,’ ‘Save the 
Surface and You Save All’ and ‘Gifts 
That Last’ are examples of what trade 
association slogans can accomplish. 
These phrases are performing an ef- 
ficient selling task for flowers, paint 
and jewelry and stand out as the strong- 
est talking points for the commodities 
they represent.” 


“Can it be possible,” said Mr. Drake, 
“that any one in our industry, after reading 
the actual results obtained by national ad- 
vertising, fail to sense the great possibilities 
for the jewelry industry to achieve the same 
results? The one way to duplicate the re- 
sults experienced by others is for each and 
every one in our industry to subscribe and 
pay his subscription to the Publicity Fund. 
When this is done, jewelry and kindred 
articles will have a demand from the public 
beyond the dreams of the most optimistic. 

“These are not mere words, but facts that 
have been proven over and over again. Is 
not the testimonial of advertisers who have 
invested millions and millions of ‘dollars in 
advertising a GUARANTEE to everyone in 
our industry that an investment made by our 
industry of sufficient size will do the job? 

“This can not be accomplished in a small 
way, but must be done so as to make its 
effect felt on the purse of the buying pub- 
lic. Each subscription is one more step 
closer to the goal. $2,000,000 is needed to 
do the job and $4,000,000 to do a real job.” 








Sam Liechty, who for 18 years has been 
connected with the David Bixler jewelry 
store at Berne, Ind., has purchased the store 
formerly owned by Ellis Lehman. 
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MORE FIRMS, LESS PRODUCED 





Statistics of Biennial Census of Manufac- 
tures for 1925 Show Decreases in Jewelry 
and Instrument Cases 


WasuHincToN, D. C., Nov. 26, 1926.— 
The Department of Commerce announces 
that, according to data collected at the bien- 
nial census of manufactures, 1925, the 
establishments engaged primarily in the 
manufacture of jewelry cases and instrument 
cases reported such products to the value of 
$9,627,099, together with miscellaneous prod- 
ucts valued at $486,974, making a total of 
$10,114,073. The value of jewelry cases and 
instrument cases shows a decrease of 3.1 per 
cent. as compared with $9,934,892 in 1923, 
the last preceding census year. 

In addition, jewelry and instrument cases 
are manufactured to some extent as second- 
ary products by establishments engaged pri- 
marily in other industries. The value of 
such cases thus produced outside the indus- 
try proper in 1923 was $628,908, an amount 
equal to 6.3 per cent. of the value of jewelry 
cases and instrument cases made in the in- 
dustry as classified. The corresponding 
value for 1925 has not yet been calculated 
but will be shown in the final report of the 
present census. 

Of the 125 establishments reporting for 
1925, 59 were located in New York, 12 ‘n 
Massachusetts, 12 in New Jersey, 10 in 
Rhode Island, 8 in Illinois, 8 in Pennsyl- 
vania, 5 in California, and the remaining 11 
in 7 other States. 

The statistics for 1925 and 1923 are sum- 
marized in the following statement. The 
figures for 1925 are preliminary and subject 
to such correction as rray be found necessary 
upon further examination of the returns. 


Number of establishments...........cccccccccscee 
Wage earners (average number)*.........seeeeee 


Maximum month 
Minimum month 


Pe EE «SIND 656.5 64495 4955 oe ew moaen 


Wages 


Cost of. materials (including fuei, electric power, and 


containers) 


CIE OIE WENO oo Sones eodsie es ca vecwineeew 
Jewelry cases and instrument cases...........-. 


All other products 


Value added by manufacturet..........-eeesceees 


Horsepower 
*Not including salaried employes. . 
*Value of products less cost of materials. 


Pere ee 


Comes rere seerseeresessesese seseeesseeseses 


eee eee cee erecseesereeseseeseeeererece 


ee ee 
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or near bargain prices. It is generally con- 
ceded that Americans can make machines 
which will do the work of many hands, and 
as a rule do it better. The German manu- 
facturing jewelers, however, have designers 
who give their products an individuality 
which makes them valuable abroad. 

American jewelers are cordially invited to 
display their products on equal terms with 
Germany and other nations at the Spring 
Fair at Leipzig. The Leipzig Fair will be 
held from March 6 to 12, 1927. Details con- 
cerning the exhibits and any other informa- 
tion may be obtained from the Leipzig Fair, 
Inc., 630 Fifth Ave., New York. 








The Gem Merchant’s Risks 





RITING about the chances which the 
gem merchant takes in his purchases of 
gem stones, Leonard Rosenthal, the Paris 
dealer in precious stones, says, in his recent 
work Au Jardin des Gemmes, as follows: 
“T have seen a merchant buy an emerald 
which had lost its polish till it looked com- 
pletely dead, paying 800 francs for it. This 
same emerald, once repolished, he sold within 
an hour for 15,000 francs. 

“Another merchant bought a vein-stone 
for 1,250,000 francs. Of the emerald one 
could see only an octagonal surface of but 
three centimeters, apparently of great beauty. 
The vein-stone weighed about three kilo- 
grams. The merchant had the vein-stone 
sawed open; it contained a veritable nest of 
emeralds weighing, in the rough, almost 6,000 
carats and having about 400,000 francs value. 
As to the stone itself, it appeared to be 
frosted over, hardly pure, and weighed 400 








Per cent of 


1925 1923 increase or 

decrease (—) 
oe 125 111 12.6 
sa 2,748 2,977 —7.7 
ae Nov. 3,044 News S26F srcex 
a Jan. 2,496 Jats 2556 sees 
a 32.0 i: S| ere 
$2,750,209 $2,904,430 —5.3 
ei $3,832,577 $4,417,256 —13.2 
ee $10,114,073 $10,506,478 —3.7 
re $9,627,099 $9,934,892 —3.1 
or $486,974 $571,586 —14.8 
ws $6,281,496 $6,089,222 3.2 
a 2,460 1,662 48.0 








Visitors to the Leipzig Trade Fair Tell of 
Progress Made by German Jewelers 
in World Market 

Interesting reports of the recent growth 
of the jewelry trades in Germany have been 
brought back by American buyers who at- 
tended the Leipzig Fall Fair. The great out- 
put of Germany was naturally curtailed after 
the war. Until recently the lack of capital 
further prevented the recovery of these trades 
in the face, of foreign competition. Judging 
from the 1,200 exhibits of the jewelry trades 
displayed at the Leipzig Fair this Fall, Ger- 
many is rapidly recovering her old position 
in world markets. 

The jewelry trades like many others in 
Germany have copied American methods of 
mass production. The cheapness and skill 
of German’'labor also enable her to turn out 
an immense volume of material at bargain 


carats. Taken altogether, that was certainly 
not a success and the merchant got off with 
a loss of 200,000 francs. He had a right to 
take a risk in the matter, for, if the prin- 
cipal stone had not been frosty, he could 
have doubled his purchase price. The risk, 
compared with the probable profit, was worth 
taking a chance on. 

“Such are the prices and such are the dif- 
ferences between the stones that they may 
well cause surprise. I would say that 
nothing is more difficult than to establish 
the merchandise value of such and such an 
emerald. The rise in prices has advanced 
constantly, and it is curious to record several 
notes in Roret’s Encyclopedia of 1855 con- 
cerning the prices then. 

“Says Roret: ‘Among several stones sold 
from the Dree collection, an emerald of 4 
grains was worth 100 to_120 francs. ‘An 
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emerald of 2 carats was worth 240 francs. 
An emerald of 15 grains, very beautiful, 
fetched 1,500 francs. An emerald of 24 
grains fetched 1,500 francs.’ According to 
Duteu, an emerald of one carat and a half 
might be worth 120 francs.” 





ORDINANCE PASSED 








Allentown, Pa., City Council Acts on Auction 
Measure After Changes 
Are Made 


ALLENTOWN, Pa., Nov. 25.—The ordinance 
regulating sales at auction, providing for the 
licensing of auctioneers and imposing penal- 
ties was passed on final reading Tuesday 
morning, Nov. 23, at the regular meeting of 
City Council. It will become operative with- 
in 21 days, that time being required for ad- 
vertising purposes. 

The ordinance was passed after three 
amendments had been adopted. One reduced 
the cost of an auctioneer’s license from $100 
to $5. Another knocked out the “ballyhoo” 
clause, and the third changed the hours of 
conducting auctions, permitting sales to be 
held in the evening up until 10 o’clock. The 
original measure curtailed the sale of goods 
at auction at 6 P. M. 

An array of legal talent was on hand in 
the little municipal court room where the 
session was opened. Wiliam Schneller and 
Dallas Gangewer represented those opposed 
to the measure. Messrs. Hyman Rockmaker, 
Ethan A. Gearhart, Milton Schantz and 
Harry Schoenly urged the passage of the 
measure. C. C. Vogt, a local jeweler, and 
Winfield Clearwater, secretary of the Cham- 
ber of Commerce, also spoke in favor of the 
ordinance. 

The amendment reducing the cost of the 
license was offered in a motion by Council- 
man George C. Cavanaugh. Thomas J. 
Roth fathered the other two amendments. 
The first passed unanimously. Mayor 
Gross voted against the other two amend- 
ments. The measure passed, however, with 
a unanimous vote. 

Following its adoption Secretary Clear- 
water, of the Chamber of Commerce, had 
this to say: 

“The auctioneer ordinance is now finally 
passed, and unless the courts declare it un- 
constitutional it will be the means of doing 
away with all auctions here by out-of-town 
men, and all auctions of an objectionable 
character are operated by men commonly 
known as “floaters.” The amendment which 
gives the right to operate during the day and 
up to 10 o’clock at night does not destroy 
the ordinance, as some may think, for the 
main feature is that which keeps out the 
dangerous out-of-town professional auc- 
tioneer. 

“In addition to this local ordinance the 
State Legislature will have a new bill in 
Harrisburg during the next session which 
has the endorsement of the State Chamber of 
Commerce and local commercial organiza- 
tions, and which will put-an end to the evil 
throughout the State.” 

Attorney Gangewer said that in all prob- 
ability injunction proceedings will be started. 





a 








Frank E. Brown will engage in the jew- 
elry business at Eagle Grove, Ia. 
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The News from England 











Juvenile Jewelry Receiving the Attention of Manufacturers—New Cigarette 
Cases to Match Dresses, Smoking Suits and Hats—Attempted Jewelry 
Robbery Fails—Latest Jewelry Novelties—“Lucky” Elephant 
Hair Jewelry Popular—Conditions in the 
Diamond Market 














Lonpon, Nov. 20.—The possibilities of 
juvenile jewelry appear to be receiving the 
attention of the jewelry manufacturers, 
judging from the increasing range of deco- 
rative jeweled articles now available for 
children. Several months ago the Birming- 
ham jewelers turned their attention to ways 
and means of inducing people to wear more 
jewelry, especially finger rings. Now, fash- 
ion has set the stamp of approval on rings 
for children, and Birmingham is developing 
business along this comparatively new chan- 
nel with enthusiasm. The new demand is 
likely to be cultivated to its fullest extent. 
Most up-to-date jewelers this side now stock 
juvenile jewelry and have been selling a lot 
of it the past month, they say. The old- 
established selling lines for the baby, such 
as silver rattles, initial brooches, self-feeding 
outfits and the like, now are being augmented 
by bracelets, rings and pendants for the 
nursery. The demand for “kiddies’ jewelry” 
is being stimulated by a happy thought of 
the manufacturers. They are supplying 
nursery rhymes in jewels by means of small 
discs attached to gold chains that are worn 
as bracelets. Baby can have the classic 
story of “Hickory Dickory Dock” always 
handy by means of a pendant disc which 
takes the place of the old-fashioned “pad- 
lock” attached to the end of the tiny brace- 
let. These nursery rhyme bracelets are so 
made that they can be enlarged with the 
years and worn consistently. The value of 
such a bracelet as a present is enhanced. 
Probably this is the reason why jewelers are 
selling quite a lot of these articles at present, 
and hope to sell many more as Christmas 
gift lines. The manufacturing jeweler, how- 
ever, has not put all his eggs into one 
basket. He has made a pretty thorough job 
of this child’s jewelry venture. “Noah’s 
Ark” jewelry is an added inducement. Ani- 
mals and birds, in precious and semi-precious 
materials, are attached to the bracelets by 
means of fine golden chains. This jewelry, 
the retailers say, is very popular just now. 
Plain gold rings, similar to wedding rings, 
are being worn by little tots of from two 
years upwards. The Birmingham jewelers 
hope to keep consumer interest in this child’s 
jewelry maintained by adding new designs 
and incorporating new ideas (likely to ap- 
peal to the nursery) from time to time. By 
keeping the prices of this kindergarten 
jewelry at a moderate level it is hoped to 
broaden the demand and bring it within 
reach of all classes. 

x * x 


The fashion of wearing pinkish-mauve 
pearls with a pinkish-mauve make-up and 
long earrings to match is likely to spread to 
the metropolis here from Paris, where it 
has become quite popular. Already pink- 
Mauve pearls are becoming an increasingly 
Noticeable item of jewelry wear here. The 
throat string, composed of the very large 


pearl, is losing its popularity and the string 
of small bead-like pearls is taking its place. 
This type of necklet is worn by the batch. 
That is to say, several of them are worn 
together in uneven lengths and long ear- 
rings of the same material and color must 
accompany them. 
* Ok 

Now that cigarette cases match dresses, 
smoking suits and hats an opportunity has 
arisen for the jewelry industry to supply 
some really artistic utility jewelry along this 
line. Some women have small flat cigarette 
cases that match each of their hats in color 
and design. Very tiny cigarettes that wiil 
last but a few puffs are fashionable, and the 
newest cigarette cases for women have to 
be very small. The new cigarette case fash- 
ion emanates from Paris, where, jewelers 
say, the diamond initial is losing ground, the 
newest cases being embellished with~ intri- 
cate monograms, very long and thin, in dull 
and bright silver, and silver and marcassite. 
As mentioned in THE JEWELERS’ CIRCULAR 
recently, marcassite appears to be in for a 
new vogue, the effects obtainable with bur- 
nished steel in conjunction with precious 
metals and some gems, being good. Some 
just on the market are covered with black 
moire or velvet and decorated with semi- 
precious materials in imitation of cocktail 
shakers, decanter and glass, or flagon. Some 
have a cigarette done in semi-precious beads 
in one corner. They are very attractive in 
appearance and match the dress or hat in 
color effects. 

* Ok Ok 


Save for a few isolated appearances the 
jewelry thieves appear to be giving the trade 
a rest for the time being. Possibly they are 
busy planning for their usual Yuletide raids, 
when retail jewelers make their trims more 
than usually enticing. An attempted jewelry 
raid at Peckham failed the other evening 
owing to the promptness of the jeweler in 
getting to the sidewalk and grappling with 
the motor car bandit who had smashed a 
window and was reaching for a tray of valu- 
able rings. The would-be robber wrenched 
himself from the jeweler’s grasp. and was 
driven off by two other men who were near- 
by in a car. But he had to abandon the 
jewelry. 

* * x 

A novelty seen in the ballroom here now 
is a posey shaped like a heart and pinned 
to the corsage by means of a jeweled arrow. 
It takes the place of the leather, glass or 
similar fantasy that has been used to deco- 
rate one side of the costume. While on the 
subject of fantasies it is noticeable that the 
vogue for mascots is stronger than ever. For 
some time jeweled mascots have had a place 
on handbags, and now, where practicable, 
they are incorporated in hat jewelry. Some 
of the newest cabalistic signs of good fer- 
tune are interwoven among diamonds and 
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pearls in the decorative pieces worn in the 
hat. The old-fashioned locket of solid gold 
now is being worn on a narrow band of vel- 
vet around the throat. This is a Victorian 
fancy brought up to date. Gold bracelets 
in both the flat and twisted bangle variety 
are being worn more these days despite ihe 
great popularity of the wide, flat diamond 
bracelet. 
*x* * * 

The fact that the receipts from diamonds 
produced and sold by De Beers through the 
Diamond Syndicate for the past working 
year rose from around $16,750,000 to $20,- 
970,000 would indicate that the balance sheet 
position of this concern is a very strong one. 
As the Weekly Dispatch says in its com- 
ment this week on the fine report oi De 
Beers for the year ended last June, the bene- 
fits of the arrangement whereby the leading 
diamond producers have sold their products 
under a comprehensive sales agreement, are 
clearly shown by the improved standing of 
De Beers. Contfibutions to dividend re- 
serve were nil for both 1924 and 1925. For 
the past year the amount placed to dividend 
reserve was $2,250,000. - While the prefer- 
ence dividend was maintained at 40 per cent. 
the deferred dividend was increased from 20 
per cent. in 1924 and 40 per cent. in 1925 
to 60 per cent for 1926. 

To 

With the approach of Christmas the de- 
mand for the “lucky” elephant hair jewelry 
which, mostly in the form of rings and~- 
bracelets, is rather popular with the masses, 
increases considerably. Made with the hairs 
obtained from the tails of wild elephants 
and combined with gold or platinum this 
jewelry has become quite an important de- 
partment with the average jeweler. Ac- 
cording to a former army officer who is en- 
gaged in the business of making this jewelry 
big-game hunters in Africa supply the hair. 
A good tail provides from 400 to 500 hairs, 
and about five rings are made from one hair 
the tails ranging in color from black down 
to white. A manufacturer of these elephant 
hair rings and bangles informs the Daily 
Mail that, assisted by one of his employes, 
he can turn out around 10 gross a week, and 
that large quantities of the jewelry are now 
sent to many countries. There are a num- 
ber of imitations of the genuine elephant 
hair jewelry on the market. These are made 
mostly from whalebone. In color they are 
black, whereas the real hair ornaments are 
in blacks, browns and grays. In making 
the rings the hair lengths first are cut. Then 
the gold or platinum wire is bound into the 
hair and the whole thing shaped. The arti- 
cles of jewelry then are polished on a small 
machine with rouge. 

* ok * 

The latest regarding the Russian crown 
jewels, according to a British United Press 
wire from Moscow is to the effect that ef- 
forts of buyers from the United States and 
from Amsterdam to buy portions of the Rus- 
sian crown jewels which are valued at mure 
than $175,000,000 have failed. The entire 
collection remains intact in the treasury of 
the Kremlin. 

* * 's 

The general tone of the diamond market 
remains satisfactory and considerable busi- 
ness has been done again, the demand for 
good diamonds apparently being as strong 
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as ever, especially as regards American use. 
Prices remain quite firm and the Diamond 
Syndicate continues to dispose of its rough 
goods with ease at satisfactory prices. The 
strong position of De Beers Consolidated 
Mines, Ltd., indicates the position of the 
diamond industry in general. Although 
competition of diamond companies outside 
the Syndicate is growing, the bulk of the 
best stones is controlled by the Syndicate 
which, from the point of view of sellers, is 
functioning remarkably well. According to 
Backes & Strauss, the diamond merchants of 
Kimberley House, Holborn Viaduct, the de- 
mand for rough goods continues unabated, 
and conditions in the industry are exceeding 
expectations. The firm says: “Except for 
a little slowing down in demand, the lively 
conditions which have been a feature of the 
precious stone trade for some time past per- 
sist. Despite the fact that business in this 
country as a whole has been adversely af- 
fected by the long drawn-out struggle in the 
coal industry, it is gratifying to be able to 
report that the demand for diamonds has 
been better than was to: be anticipated, and 
there is no room to doubt that business will 
steadily improve now that an end to the ex- 
isting trouble is in sight. Reports from the 
Continental cutting centers at Amsterdam 
and Antwerp indicate that conditions remain 
sound and prices very firm, and although 
business has been quieter of late, the market 
still is very bare of salable, snappy goods. 
The demand for rough continues unabated, 
and every shipment is easily absorbed as 
soon as shown.” 
x * x 


The increased prosperity of the big dia- 
mond mining concerns is reflected in the 
report of De Beers Consolidated Mines 
which realized “slightly increased prices for 
its diamonds” the past year and advanced its 
profit by $4,835,000 to $15,800,000. The ac- 
counts shown in the report cover the year 
ended last June. Total profits include 
$3,600,000 from interest on investments and 
investment sales. Holders of deferred 
shares have received more than $8,000,000 
in dividends ($7.50 per share) for 1925-26 
against $5,450,000 ($5 per share) for the 
preceding year. More than $2,200,000 has 
this year been transferred to the dividend 
reserve fund against nil last year. But some 
$675,000 less is carried forward. The report 
contains no comment on the future prospects 
for diamond sales nor any opinion as to 
whether the slightly higher prices obtained 
the past 12 months are likely to be main- 
tained. The value of property and invest- 
ments in other diamond companies is placed 
at some $39,500,000. The extreme con- 
servatism of the board is shown by the fig- 
ures which place the value of machinery at 
$5 and diamonds on hand, $5. Issued capital 
is about $23,500,000. The market anticipates 
that the dividend on De Beers deferred 
shares will be further increased. Comment- 
ing on the position of this concern under 
the heading “Diamond Wealth,” the Star 
says: “A position of great financial strength 
is shown in the accounts. Success- 
ful functioning of the Diamond Syndicate, 
coupled with the big demand for diamonds, 
principally on American account . . . is 
reflected in a dividend on deferred shares of 
60 per cent. against 40 per cent. voted last 
year.” 
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“Solly” B. Joel is one of the-new direct- 
ors appointed on the board of the Under- 
ground Electric Railways Co. of London, a 
concern controlling most of the metropolitan 
transport services including the London 
General Omnibus Co. Mr. Joel is a director 
of Barnato Bros., a permanent chairman of 
the Johannesburg Consolidated Investment 
Co., the well-known South African mining- 
finance company, and a director of the gold 
mining companies that form what is known 
as “the Johnnies group.” He also is a 
member of the directorate boards of the 
Premier and the DeBeers Consolidated dia- 
mond companies. One of the other new 
directors E. R. Peacock, recently was ap- 
pointed a director of the Canadian Pacitic 
Railway Co. 

* * * 

Novelties in jewelry continue to arrive. 
Gold is having a vogue just now, and to be 
really fashionable the up-to-date woman 
must own complete evening toilettes of gold, 
gold hair ornaments, gold jewelry, belt and 
bag. The newest hat ornaments are ebony 
pins used to hold the folded crown in posi- 
tion. Buckled belts are now seen every- 
where, but the jeweled effect obtained on 
the dance belt is by paste gems mostly. The 
miniature gold watches now selling well are 
enclosed in flat gold cases that, when shut, 
look like match boxes. A new type of din- 
ner dress seen here is of black crépe de 
chine with a “spiner’s web” embroidered 
on it in silver thread and diamante, finished 
off at one side with an immense black flower 
‘having as a center a round diamond buckle. 
Opals are becoming popular as a media fur 
earrings, but are only fashionable when 
matched with an opal necklace and peraant. 
The newest cigarette boxes sold for the 
boudoir table are of shagreen and gilt with 
cedar wood lining and are supplied with 
12-inch long cigarette holders in ivory, gold 
and shagreen. It is now fashionable to place 
gold or jeweler initials vertically one above 
the other in a straight column. Initials on 
handbags are framed in gold. Some evening 
handbags have the Christian name and the 
surname initial done in diamante in fac- 
simile of the owner’s handwriting. Gold 
and jeweled initials now are found on coat 
linings and on shirt cuff links, according to 
the Weekly Dispatch. 

* * * 


The annual Lord Mayor’s show was held 
this week in the City of London, and the 
usual discussion as to whether the great 
procession is of assistance to merchants has 
ensued. While the heads of the Retail 
Traders’ Association think the show brings 
more trade to the city than it takes away, 
retail jewelers whose establishments are on 
the processional route are not inclined to 


agree. 
a a 


According to some of the most fashionable 
retail jewelers here Imperial Russia is ex- 
ercising a decided influence on dress and 
jewelry designs.’ This is considered the 
more surprising since it was believed that 
only Soviet Russia has been able to sway 
any sentiment in dress or design since the 
war, and that imperial influence in the coun- 
try is practically dead. Apart from the Cos- 
sack coat and the Cossack turban and the 
Cossack boot, there is a trend in Cossack 
jewelry, it seems. With the amber yellow 
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turban and fur a complete outfit of amber 
jewelry is necessary, including a necklace 
of fine carved beads, very long geometrically 
designed earrings and an ornamental pin 
of Siberian amber for the turban. A num- 
ber of these Russian sets have made their 
appearance in Paris and London, and the 
jewelry shops are beginning to stock 
“Siberian amber” jewelry in anticipation of 
a demand this Winter, now that Cossack 
boots, astrachan and turbans are increasing 
in popularity. 
* *k * 

Modern reproductions of the marcasite 
jewelry that was a feature of the 17th and 
18th century are fashionable again, accord- 
ing to some of the metropolitan jewelers 
who are selling rings and brooches of bur- 
nished steel designed along modern jewelry 
lines. The genuine antique brooch or ring 
of marcasite is worth anything from $30 to 
$70. The modern reproduction of this 
“jewelry”—ring, brooch or earrings—can be 
bought in the London jewelry shop at from 
$6 to $25. Quite a trade is springing up in 
marcasite jewelry and Birmingham is now 
manufacturing the modern marcasite article. 
This highly burnished steel “jewelry” for- 
merly came mostly from Germany. The 
Birmingham manufacturing jeweler consid- 
ers marcasite pieces, properly designed and 
cut, far smarter than paste work. Paste 
brooches, the manufacturers say, will have 
to take a back seat now that the marcasite 
article is available. ‘ 

* ok * 


Cablegrams received here this week-end 
from Cape Town say that details of Sir 
Joseph Robinson’s scheme to prolong the 
life of the Witwatersrand mines are being 
withheld pro tem. Sir Joseph has directed 
a letter to the press in which he says his 
plan will enable the Rand mines to continue 
operations for a long time yet. Much in- 
terest is aroused by Sir Joseph’s announce- 
ment but the whole industry is being kept 
very much in the dark as to how he proposes 
to accomplish the task. Sir Joseph says he 
will see that none of the people claiming 
to be the “discoverers of the reef” will be 
able to say that they had the scheme that he 
is now formulating. For some time even 
the experts have held diverging views as to 
the life of the Rand gold mines. Much un- 
certainty seems to have existed as to their 
probable length of life. According to Sir 
Joseph his scheme will set all doubts at rest. 








Encouraging soundness is indicated by the 
monthly credit and business survey conducted 
by the Research Department of the National 
Association of Credit Men. The survey indi- 
cates that production and distribution are 
progressing at a healthy pace and that there 
is no marked unemployment to speak of. 
With fair crops, mines producing well and 
building holding up fairly well, the Depart- 
ment of Research reports that basically we 
are as sound as six months ago. With the 
Christmas holidays approaching, the Depart- 
ment points to the steady purchasing power 
of the public as an encouraging sign for the 
near future. The Department’s monthly 
regional survey conducted this month in the 
States of Iowa, Kansas, Nebraska and South 
Dakota indicates moderately fair conditions 
in these States. 
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Paris Gown and Jewelry Styles 





By L. Reid 




















Paris, Nov. 18.—The latest report in Paris 
is to the effect that an-attempt will be made 
to reintroduce the divided skirt for women’s 
ordinary street wear. Tailors have had 
ample time to experiment in this type of 
thing, in making clothes for mountain sports. 
For mountain climbing in Summer and for 
boating, divided skirts are the thing, too. 
For skating, too, they are very suitable. Just 
now, for the Winter sports resort, costumes 
with bréeches to the knees are being planned, 
a short skirt that goes over these being 
split up at the sides. Thus when the wearer 
is walking, nothing is seen of the breeches; 
then the tunic or coat is almost as long as 
the skirt, coming to the knees. This trend 
of fashion, that is very decided, will make 
for masculine modes in women’s jewelry. 
For it must not be imagined that women are 
wearing less jewelry because they are dressed 
in a very masculine manner. They are wear- 
ing more. 

When a shirt is worn, under the short coat 
or bolera, that goes with the divided skirt, 
for morning wear, a tie is required and this 
means a tiepin. The shirt needs studs and 
mother-of-pearl is the favorite wear, unless 
fine pearls can be sported for tiepin and 
studs. Naturally cuff links must be worn 
too. All these are new requirements, as there 
is a distinct difference in women’s fashions 
from those affected by men, in these matters. 
Studs, in black onyx, with white figures fol- 
lowing each other round the surface of the 
stud, are a favorite pattern with women. 
Studs hollowed slightly, with a black rim, 
the inside being in gold, translucid, is seen 
on shirts and cuffs. Translucid blue and red 
sets are seen, in wear, the main object being 
to attract attention to this detail of the 
costume, just because it is masculine. 

When multi-colored sweaters are worn for 
Winter sports, coming almost to the knees, 
and confined over the hips by a leather belt, 
showing only a few inches of the breeches, 
between the sweater and the stout woolen 
stockings, the only jewelry that is suitable is 
coarse beads to make a sautoir. Ivory is the 
favorite wear, but amber and composites of 
various kinds are seen. The sautoir is per- 
haps one and a half yards long and twined 
several times round the neck. It must show 
up against the sweater, whether it be lighter 
and thus conspicuous or much darker. With 
white woolly coats that are always the chief 
wear on the snow, the touch of color will be 
given by large buttons, sometimes jeweled. 
Buttons go farther to “make” or “unmake” 
a costume this year than any other item of 
the toilette, and the class of jeweler who 
goes in for artificial ornaments, the sale of 
pebbles and semi-precious stones, also spe- 
cializes in buttons. As there is a strict line 
drawn in Paris between the various classes 
of jewelers, jeweled buttons are not seen in 
the very high-class shop, but that does not 
mean this class of shop does not stock them 
in the provinces, and especially in mountain 
resorts. 

Great attention is being paid to the buckles 
and huge buttons that fasten belts on the 


roughened white wool coats and costumes. 
They should be jeweled, or be made in plain 
or translucid enamel. They must be of some 
brilliant color, like scarlet, delft blue or 
green. 

The more masculine the day costume at 
Winter resorts, the more feminine and cling- 
ing will be the robes worn for the table 
dhote dinner and the dancing that generally 
follows it. Made in some flimsy material 
such as one of the fashionable crepes, the 
V decolleté is sewn with gems, while masses 
of jewelry are worn to conceal the plain type 
of gown, that is seldom trimmed. When 
frentiers have to be passed most particularly, 
it is impossible to take gowns with trimming, 
which is likely to get torn in the rough 
handling at the customs, and for this reason 
the plainer the dress the better, as all the 
necessary ornament is supplied by the 
parures, that are changed every night. Some 
women merely take a couple of transparent 
gowns, with half a dozen different colored 
slips. One gown is white, the other black. 
On the day of arrival the black gown with 
a black slip is worn, with the diamond 
parure, to make an impression on the other 
guests in the hotel. On the morrow, the 
white gown is worn, with pearls, or with 
sapphires. Afterwards the changes are rung 
with the various colored underslips, parures 
to match the underslip being worn. Thus 
with the pale green slip and white robe an- 
cient carved jade earrings are seen, the 
sautoir is in the same material. Bracelets 
are to match. With the pink slip and white 
overdress, coral is evidently the thing, if the 
parure that was so effectual in Summer has 
been remembered. 

The all-white costume is worn with noth- 
ing but chased gold, or maybe with a parure 
in chains. A simple chain makes the sau- 
toir, a chain ring—something quite new—is 
wern, the bracelets are in chains and the ear- 
rings, in chain, have an ornament, in chased 
gold, hanging from the chain. Sometimes 
this ornament is merely a larger link to keep 
the parure entirely in chain work—le dernier 
cri. The black gown, with a silver-grey 
slip, takes the steel parure, also in chain, on 
the same lines as the gold-chain parure 
Whatever the fashionable lady forgets at 
home this year, she will remember her steel 
parure, that is a very certain thing. 

Lapis lazuli, agate, pebbles found in the 
mountains, will be purchased on the spot, 
when the possibilities of the jewel case have 
been exhausted. For it is a matter of pride 
with some women to appear in a fresh rig- 
out every night, and as it is impossible to 
carry along enough dresses for a change 
every night for three weeks or so, the neces- 
sary alteration in toilette is effected by pur- 
chasing new parures. They have one ad- 
vantage over new dresses. They do not wear 
out, and although the fashions are constantly 
changing, there is always sufficient time to get 
the money’s worth out of an amber parure, 
say, before it is demodé, when it can be 
turned over to the children, for children wear 
slmost as much jewelry as-their parents, 
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when not in their school blouse. For jewelry 
is not regarded as befitting a place of in- 
struction, where as far as possible the plain, 
black blouse, entirely covering the dress, is 
insisted upon. Children who accompany 
their parents to Switzerland, this Winter, 
will be supplied with jewels from their 
mcthers’ jewel case, the cheaper sautoir be- 
ing knotted and twisted until they become 
small enough for youthful requirements. 








TELLS DETAILS OF ROBBERY 


David Davis, Pittsburgh, Who Was Robbed 
In Minneapolis, Returns, to Home City 
and Describes His Experience 

PittspurGH, Pa., Nov. 26.—David Davis, 
who was robbed of around $200,000 worth 
of diamonds in Minneapolis nearly two 
weeks ago, returned to Pittsburgh the first 
of the week and related his experiences. 

It appears that one of the pair who 
marched him from the automobile bus poked 
a pistol in his side and said: “You are stuck 
up; don’t turn around and do as we tell you 
and you will be all right.” He was then told 
to leave the bus, and the interesting thing is 
that apparently no one in the bus knew what 
was going on. 

Once Davis was out of the bus, he was told 
to get into a waiting open automobile which, 
strangely enough, was at the spot where the 
automobile bus stopped to let him out. Once 
inside the automobile he was relieved of his 
wallets of diamonds. The thieves even took 
all his money and the diamond ring from his 
finger. Davis asked the thieves to have 
some mercy, as the diamond ring on his fin- 
ger was given to him by his mother. The 
thieves promptly handed it back to him, and 
when he told them they had taken all the 
money he had, they gave him back his 
money, so that he would have something “to 
go on.” 

Davis said in any event they were gentle- 
men thieves. They had the decency to kick 
him out of the open car in the residential 
section of the city, so that he could get 
back to his hotel in comfort. He was only 
able to get two or three numbers on the 
license plate of the car, as the thieves had 
so placed the rear plate, by turning it some- 
what up, that he was unable to read the 
number. It is believed the car was stolen. 
The auditors for the insurance company are 
still at work here, going over the books. 
checking the loot stolen. Mr. Davis had his 
memorandum book in his satchel, which the 
thieves also took, thinking perhaps there 
were also valuables in it. 

Mr. Davis is confident that the men had 
been following him and knew he carried the 
diamonds on his person, for the manner in 
which they handled him, it was stated, indi- 
cated that. It is also thought that perhaps 
the automobile the thieves used in their get- 
away may have followed the automobile bus 
for some distance, and that there was com- 
plete understanding about the place the car 
was to be stopped to take Davis out of the 
bus. 

As far as known there is no clue to the 
thieves, and the diamonds taken are said to 
make a decidedly long list. 











H. C. McDaniel & Son have opened a: 
jewelry store at Sheridan, Ind 
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Review of Business in the Jewelry Trade 





R. G. Dun & Co. Report Movement Only Fairly Large and Sales for the 
Year to Date Not Up to Expectations Despite Improvement in 
Evidence During Recent Months 
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In the last issue of Dun’s Review (Nov. 
27) appears the following survey of the 
jewelry trade which is based on reports from 
branch offices of R. G. Dun & Co.: 


Boston.—A few wholesalers and manu- 
facturers are running slightly ahead of last 
year’s record in their sales, and this also is 
true of some of the metropolitan stores sell- 
ing on instalment. Most wholesalers have 
run behind, some as much as 10 per cent., 
and the stores have been experiencing a very 
slow trade during the past month. There 
have not been any material changes in prices 
during the year, though some makes of 
watches have been advanced. One large pro- 
ducer, however, has lowered its prices on 
watches. The more expensive diamonds have 
advanced. There is an ample supply of all 
kinds of merchandise, but dealers, as a rule, 
are only moderately stocked. Collections, 
with a few exceptions, are reported slow. 
While it is not expected that losses made 
thus far will be made up, it is thought that 
the holiday trade will about come up to last 
year’s record. 


PHILADELPHIA.—Sales of jewelry in this 
district have maintained a steady pace dur- 
ing the last few weeks, with volume for the 
year to date about 5 per cent. ahead of the 
total for the same period of 1925. There 
have been no significant price changes, and 
outlook is favorable for a normal amount of 
business during the closing quarter. 


St. Lours.—Output of jewelry in this dis- 
trict, as compared with that for the same 
months of 1925, shows an increase of around 
8 per cent. This includes diamonds, jewelry 
and watches. At present most factories are 
running nearly at capacity. Holiday busi- 
ness is late in developing, and the cotton 
situation has not been without its effect on 
sales. There have been practically no 
changes in prices during the year, although 
the diamond market is firm, with demand and 
supply good. Optical goods are said to be 
cheaper. Dealer stocks generally are good, 
with collections a little slow. Prospects are 
fair for the continuance of the present vol- 
ume of trade. 


Ba.trMorE.—During the present year, the 
wholesaler jewelry business has been quite 
satisfactory, although in October trade be- 
came somewhat less brisk, and current busi- 
ness is slightly below that for the correspond- 
ing period of last year. The Spring wedding 
season was especially good, and the mid- 
Summer relaxation was more mild than for 
the corresponding 1925 season. It is gener- 
ally believed that trade will hold up fairly 
well during the remainder of the year, and 
authorities expect that the 1926 volume will 
surpass by 25 per cent. the sales total for 
1925. 


The old-established retailer is obliged to 
combat keen competition on the part of in- 
stalment houses. Moreover, department 
stores carry a complete line of jewelry and 


jewelry novelties and they, too, have been 
encroaching more or less on the business of 
the legitimate retailer. Standard and staple 


-goods are selling fairly well and ‘silverware 


is moving satisfactorily, but there seems to 
be a better demand for the less expensive 
products, such as card jewelry and the 
cheaper grades of novelties. The tremen- 
dous expansion of instalment buying in other 
lines is believed to be having a curtailing 
effect on the volume of jewelry houses selling 
on the deferred payment plan. 

Wholesalers are carrying rather subnormal 
stocks and factory shipments are slow. In 
1925, when business was quiet, manufactur- 
ers released much experienced help which 
sought and secured employment elsewhere, 
and they are now being confronted by the 
necessity of operating with more or less un- 
skilled hands. In fact, there is a labor short- 
age in this field. 

Throughout the current year, prices have 
been unusually stable. Last Spring witnessed 
a slight increase in quotations on large-sized 
diamonds, but otherwise there were no con- 
sequential fluctuations and no disturbances 
in the immediate future can be foreseen. 
General collections are classed as only fair. 
The outlook for the pre-holiday trade is fa- 
vorable, although in some quarters it is 
doubtful whether the business will be as good 
as that of last year during the same season. 


ATLANTA.—The sale of jewelry for the 
first nine months of the year showed in- 
creases up to 25 per cent. over the total for 
the same period of 1925. Very good demand 
is reported now for watches and diamonds. 
Prices have been maintained, averaging 
about the same as during the previous year, 
with no changes now anticipated. The aver- 
age volume of holiday and Christmas sales is 
expected for the balance of the year. Col- 
lections are reported satisfactory, though 
some slowness is experienced. 


Cuicaco.—Wholesale manufacturers of 
high-grade jewelry report that volume of 
sales has not been up to expectations during 
the first nine months: of the year, but the 
past thirty days. has shown a decided im- 
provement. Bulk of sales has been in 
medium-grade goods, expensive gift buying 
seemingly being directed to other items than 
jewelry. This tendency has been marked for 


the past two years. 


Dealers in the cheaper class of jewelry re- 
port a good volume of trade, showing a 
margin above that of last year. Watches, 
clocks and silverware continue active. Mail- 
order houses handling general lines report 
sales in excess of last year’s record. Unit 
sales are less, but distribution greater. Here 
again the comment is made that the higher- 
priced gems are not moving, active demand 
being for stones of one carat or less. Retail 
dealers report that seasonable sales have been 
as good or better than they were a year ago. 
The impending visit of royalty stimulated 
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sales somewhat in more expensive lines dur- 
ing the past several weeks. Collections are 
fair to good. 


CINCINNATI.—The jewelry trade is now 
entering its most active period, and all indi- 
cations point to a normal holiday trade. Job- 
bers and manufacturers 
experienced a volume of business closely 
paralleling that of last year, and a few in- 
stances of slight gains are stated. Diamonds 
and watches, particularly of the bracelet 
variety, and novelties, in fact all classes of 
jewelry high in monetary value, have been 
considerably more active than card jewelry 
and some of the cheaper lines. 

There is no deviation ‘from the policy of 
conservative buying. Supplies are adequate 
to insure prompt deliveries, and the tone of 
the market is firm. Diamond goods continue 
to show an upward trend, and advances aver- 
age from 5 to 10 per cent. since January. 
Collections hardly are considered fair, and 
improvement is not expected until after the 
holiday season. 


Detroir.—The jevrelry trade, like some 
other lines here, presents a somewhat spotty 
aspect at present, and the general turnover 
has not reached the volume anticipated. 
There is little manufacturing done in this 
commodity, except in a few specialized lines. 
Merchants are well stocked for the approach- 
ing holiday trade, and prices indicate no 
radical change. A considerable amount of 
business here in this line is conducted ‘on the 
instalment basis at good profits. 

Leading houses, with an established trade, 
report a fair turnover. The larger depart- 
ment stores now carrying considerable 
stocks of jewelry have cut to some extent 
into the trade of the smaller retail jewelers. 
Holiday buying is not, as yet, fully under 
way, and a considerable increase in demand 
is hoped for: Collections are fair. 

MINNEAPOLIS.—Leading dealers in jewelry 
report that sales for 1926 average from 25 
to 30 per cent. greater than the total for the 
corresponding months of last year. Whole- 
sale distribution has shown an increase each 
month, and a steady increase through the 
holiday season and Winter months is antici- 
pated. Sales at retail for the first seven 
months of the year were only fair, but there 
has been a marked increase in demand since 
Sept. 1. Prices have not fluctuated much 
during the year, and are steady at present. 
Collections are fair, and are improving some- 
what. 

DenveER.—This is a distributing center for 
jewelry, but practically none is manufactured 
here. Sales of leading jobbers of jewelry 
and optical goods in this territory will not, 
as a whole, exceed those for last year. Of 
four firms consulted, one selling optical sup- 
plies exclusively, reports a moderate gain in 
volume, but little or none in dollars and 
cents, which is ascribed to a general reduc- 
tion in prices since last Spring of around 25 
per cent., due to price-cutting on the part of 
manufacturers of optical goods. 

Of three jobbers of jewelry, one reports 
an increase in sales for the year of about 10 
per cent., another a decrease of 10 per cent., 
and the third a decrease of about 25 per cent. 
Prices show no change worthy of mention. 
Collections are from fair to normal. 


San Francisco.—With jewelry houses 
business is fair, sales of jobbers running bet- 


report having-------~~ 
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ter than last year at this time. Watches, 
diamonds and silverware are in best demand, 
while in novelties, slave bracelets seem to 
lead. Both jobbers and retailers expect De- 
cember sales to exceed those of December, 
1925. Liberal credit houses report payments 
rather slow, while conservative jobbers find 
them fair to good. 

Los ANGELES.—Sales of jewelry in this 
district thus far this year show a decrease 
ranging from 7 to 10 per cent., as compared 
with the total for the 10 months of 1925. 
Demand has been rather broad, with the 
greatest attention devoted to staples and card 
novelties. Wrist watches have been particu- 
larly active, but call for silverware has been 
weak since early Summer. Prices are on 
about the same level as they were at this 
time last year, with no indication of an early 
increase. Most retailers are carrying ample 
supplies at present. Collections are fair. 

SEATTLE.—General improvement in the 
local jewelry field is shown by comparison 
of the last month’s business with that for the 
same month a year ago. Retail establish- 
ments show an average advance of about 2 
per cent. in the volume of business done this 
year in October, compared with the total for 
the like month of 1925. In the manufactur- 
ing field, the gain in orders now on hand, 
over the total at the corresponding period a 
year ago, is equivalent to about 10 per cent. 

The trade is optimistic regarding the holi- 
day business, and expects that it will show 
an average of about 5 per cent. increase over 
the record for 1925. The manufacturing 
jewelers of the city expect between a 10 and 
13 per cent. increase in the volume of holi- 
day orders, compared with that of 1925. 

The level of prices this Fall is about the 
same as that obtaining last year. There has 
been no change of consequence this year, 
and none is expected for the remainder of the 
year. Collections being made by the retail 
trade are varying from fair to good. Those 
catering to the highest class of trade report 
collections best. 








Encouraging Reports as to Conditions in 
Providence and the Attleboro 


Provipence, R. I., Nov. 27.—Favorable 
business, industrial and employment condi- 
tions exist in Rhode Island at the present 
time, according to the November Brown 
Business Service issued today. Production 
and profits are called better than satisfac- 
tory, wage rates high and stable and incomes 
rising. Based on electric power consump- 
tion, industrial production in the Providence 
region is found to be greater than at any 
other time since last March. The report 
says, regarding the jewelry manufacturing 
situation : 

“The Providence-Attleboro jewelry indus- 
try still continues to increase its activity, 
although liquidations continue to occur. The 
number of workpeople which the local ins 
dustry employs is, in November, six per 
cent above that at the beginning of the year, 
and the weekly payroll about twenty per 
cent above the corresponding base of eleven 
months ago. How substantial this gain is 
may be sen from the fact that both employ- 
ment and payrolls five months ago were 
twelve per cent below their January level. 

_ “This continuance into November of the 
improvement which set in at mid-summer is 
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unusual, as October generally brings a 
heavier production schedule than November. 
Despite this continuation, we expect a taper- 
ing off within a short time. Manufacturers 
and other employers are finding the local 
labor market a moderately easy one, despite 
the increases in production and employment. 
Competition for skilled labor, especially male, 
seems keener than that for other types, al- 
though in ng case does it appear to have 
reached such a state of fever as characterized 
the situation in the spring of 1923 or 1920.” 


JEWELRY BUYERS ARRIVE 

Supplementing the above report, it may be 
interesting to note that the annual invasion 
of jewelry buyers from all sections of the 
country to look over lines and place their 
initial orders for the spring delivery is due 
in about ten days to reach its zenith, the 
first two weeks in December usually being 
very active ones. The manufacturers are 
believed to be especially prepared for the 
invasion this year as there is understood to 
have been a more general preparation of new 
lines than in several seasons previously. 

Among the jewelry buyers reported in this 
city and vicinity during the past week were 
the following, who, although not placing 
heavy individual orders, have aggregated a 
spbstantial volume: Messrs. Samstag and 
Lesser, of Samstag & Hilder Bros., New 
York city; Mr. Carroll, of Ben Felsenthal 
Co., New York city; Sam Kunstadter, of 
Kunstadter Bros., Chicago; Mr. Braster, of 
Calhoun-Robbins Co., New York city; Miss 
Cooper, of Gimbel Bros., New York city; 
Messrs. Mueller, Mandels and Lisnir, of 
D. Lisnir & Co., Inc., New York city; Harry 
Israel, of Charles A. Brown, Inc., Boston; 
Mr. Kaskell, of Wiener Bros., New York 
city; Mr. Weingarten, of Frederick Weingar- 
ten Co., San Francisco, Cal.; W. Bonn and 
H. Cerf, of M. Bonn Co., Pittsburgh, Pa.; 
Harry Morris and M. Grass, of Morris, 
Mann & Reilly, Chicago. 








Plans for New York State Convention to 
Be Held at Buffalo 

BurFa_Lo, N. Y., Nov. 26.—On the theory 
that the New York State Retail Jewelers’ 
Association will hold its 1927 convention in 
this city late next April or early in May, 
plans are being made by officers of the 
Buffalo Retail Jewelers Association to extend 
the hospitality of the local jewelry trade to 
‘the visiting delegates. Committees, however, 
will not be appointed until after the holding 
of the New York State executive session 
here some time in January. 

From present indications the convention 
will be held in the Hotel Lafayette, the 
scene of the national convention seven years 
ago. Instead of starting on Monday as is 
usually the case, it will probably get under 
way on a Wednesday. Entertainment will 
be provided on the first and second days, 
leaving Friday for the reading of reports 
and election of officers, concluding as usual, 
however, with the annual banquet on the 
evening of the final day. Under this 
arrangement the delegates would be able to 
reach their homes by Saturday. 

Manufacturers will be invited to display 
their products at the 1927 State convention, 
in much the same fashion as at national con- 
ventions, but on a smaller scale. The hotel 
has exhibition facilities which will have to 
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be leased direct from the hotel by the ex- 
hibitors. It is not the intention of the State 
association to derive any revenue from 
manufacturers’ display. On the contrary, it 
is believed that they will bring many jewelers 
to the convention, affording an opportunity 
to view the newest articles in jewelry and 
meet salesmen at one time, rather than in- 
dividually. 








DIAMONDS TO BE SOLD 


Gems Worth Over $100,000 Seized as 
Smuggled, to Be Auctioned at Syracuse, 
December 11 


Utica, N. Y., Nov. 29.—Diamonds valued 
at more than $100,000 will be sold at public 
auction by Adams C. Listman, deputy U. S. 
Marshall at Syracuse, Dec. 11. The dia- 
monds were seized from Alexander EIlli- 
son at Plattsburg on Oct. 1, who was 
accused of smuggling them into the United 
States from Canada. 

The sale is on order by Federal Judge 
Frank Cooper. The diamonds consist of 
127 loose cut gems, and they will be sold 
in the Syracuse Post Office building at 
11 A. M. 











HAVE YOU SEEN ‘MR. WAYNE’? 





Trade Warned Against Man Who Swindled 
Le Roy, N. Y., Jeweler 


BurraLo, N. Y., Nov. 25.—Police of 
Batavia and LeRoy have been asked to be 
on the lookout for a “Mr. Wayne” who ob- 
tained from F. A. Steuber’s jewelry store, 
32 Main St., LeRoy, last Monday, four dia- 
mond rings on “approval.” 

Wearing a gray cap, a black overcoat and 
dark shell-rimmed glasses, “Mr. Wayne” 
called on the Steuber store to inspect the 
diamond rings. He found four which met 
with his fancy and asked whether he could 
take them home to permit his wife to select 
the one which was to be her Christmas 
present. Mr. Steuber had seen the man 
about town before and believing him a 
resident, consented. 

When the stranger had not returned at 
closing time a report of the alleged theft 
was made to police of LeRoy. Investigation 
revealed that “Mr. Wayne” had taken an 
early afternoon bus to Batavia. He had also 
been in John D. Murdock’s jewelry store 
earlier in the day looking at some diamonds 
but his request to take some of the rings 
home was denied when he was unable to 
furnish proper references. 

LeRoy police also learned that the man 
was in town during the last American 
Legion carnival and at that time was known 
as “Mr. York.” Earlier in the day, before 
visiting the Steuber store, “Wayne” offered 
to sell a diamond ring to the proprietor of 
a LeRoy hostelry. He claimed the diamond 
was worth $80, but accepted $30 for it, claim- 
ing he was in great need of money. 

“Mr. Wayne” is described as being about 
5 feet 7 inches in height, and weighing about 
150 pounds. He is between 48 and 50 
years of age and when he was in the jewelry 
store he carried a rattan suitcase. 








Bert F. Cowles, Oakley, Idaho, has moved 
to Keithsburg. 


CS ASSORTED SOE Ca OR UNBE Se. 
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GEMS OF FASCINATION 


More precious than any other 
article of adornment to a man is his 


STAR SAPPHIRE RING 


The Gift to Her Fiance 


LOUIS N. MARX 


: 36 West 47th St. NEW YORK 
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Reports from the European Diamond Markets 





Conditions in the Diamond Centers of London, Paris, Antwerp and Amsterdam 
as Reported by Correspondents of The Jewelers’ Circular 




















Lonvon, Nov. 19.—Business in general is 
reported to be quiet here at the present time 
among manufacturing jewelers as compared 
with conditions usually prevailing at this 
time of the year. There are a large num- 
ber of factories where empty benches are 
distinctly in evidence and even among those 
firms that are doing business, there has 
been a decrease in the working staff to a 
considerable extent. This condition is not 
at all encouraging although for the past 
five years the amount of business done in 
November and early December has been 
small, the great bulk of it being done prob- 
ably the week before Christmas and the 
holidays. However, it is apparent that the 
total volume of business in this market in 
these years has been declining and the great- 
est part of the manufacturing trade consists 
of work done for export for the overseas 
dominions. Now, as the well known firms 
buying for export are limited in number, 
the traveling field for diamond brokers and 
dealers in diamonds has become more and 
more limited. Nevertheless, our people seem 
by perseverance and tenacity, to carry on 
considerable business in diamonds with the 
local trade, and have a sanguine attitude to- 
ward the future despite many difficulties to 
be overcome. 

The weekly auction held here in the dia- 
mond sales rooms are for many a source of 
revenue as high prices are paid at those 
places and goods are often turned over 
quickly with a small margin of profit. 

The Diamond Syndicate’s offices are now 
located at Charter House St., No. 8, where 
towards the end of this month, South West 
African goods will be shown for which, as 
a rule, a large number of applications are 
made. This is especially so when there is 
a good market for mélée which, unfor- 
tunately, is not the case at present so far 
as London is concerned. 





AmsTEerDAM, Nov. 20.—There is a much 
better tendency shown in business in this 
market during the last few days as com- 
pared with the earlier part of the month. 
The arrival of some American buyers, as 
well as representatives of some European 
firms as usual, acted as a means of stimula- 
tion which was reflected in the offices of our 
manufacturers as well as on the Bourse for 
the diamond trade. 

Prices, though higher, do not keep pace 
at all with the cost of production and the 
consequence of this is that a large number 
of people and concerns are doing business 
and making no profit whatsoever. In fact, 
some of the people here described our busi- 
ness activity as “Much ado about nothing.” 
On the other hand, buyers are not finding 
prices any too satisfactory as the competition 
with the Antwerp market is about to be 
checked. by the recent stabilization in the 
Belgian franc as this will eventually cause 
a rise in ‘the ‘prices of all merchandise in 
the Belgiap -markét.,and the diamond cut- 


ters’ wages cannot escape.an increase... Our 


manufacturers and cutters are acquainted 
with this condition and act accordingly. Our 
position is strengthened by the firm concen- 
tration of the rough material as the Syndi- 
cate now controls 95 per cent of the output 
of diamonds and is not inclined to dispose 
of its goods at this season of the year ex- 
cept under the most favorable conditions. 

Foreign merchants coming here are 
usually reluctant to buy during the first 
few days they are in the market. They often 
find, however, that in their delay they have 
made nothing and sometimes lose an op- 
portunity. This will be particularly true 
next year as rough material will undoubtedly 
tend to rise as time goes on and with the 
stabilization of wages, delays will in most 
cases mean increases in price. 

Employment at the cutting works is fairly 
well maintained as according to the latest 
reports of the union, 5,370 men are employed 
while the total number of unemployed men 
is but 790. 





Paris, Nov. 19.—The same dull atmos- 
phere in business circles reported a month 
ago seems to prevail still, no improvement 
has taken place, at least, as far as activity 
in the diamond and gem trade. Many of 
the dealers here who are acquainted with 
the basic market conditions attribute the 
present lull to the uncertainty of the money 
market which as far as the French franc 
is concerned, is now on the road to recovery. 
This, it is thought, is probably in part due 
to the stabilization of the Belgium franc. 

The rise in the value of the franc is hav- 
ing an effect in the working out of the 
economic conditions of the workmen as well 
as the manufacturer, for the cost of labor 
will have to be stabilized according to the 
value of the franc, because the cost of liv- 
ing is bound to be increased by increasing 
the price of all commodities. In this in- 
crease of prices, the articles of luxury, par- 
ticularly diamonds and precious stones, can- 
not be excluded. The price of these will 
go up eventually as will everything else. 
However, this situation though eagerly ex- 
pected by holders of large stocks, has not 
yet arrived. 

The question of the hour is, how far will 
the purchasing power of the public go in 
its ability to absorb luxuries after the ne- 
cessities have been taken care of at the 
increased prices. 

The economic conditions generally are such 
that it is natural that the trade takes a 
waiting attitude on the subject of buying 
regular stock for the future. However, this 
does not apply to the purchases of big stones, 
fancy shaped stones or stones of very fine 
quality. These are in constant demand, 
orders are here for them and they move 
rapidly when they appear. However, the 
business in this line has been probably the 
only bisiness -done here in the ‘trade-in the 
course of the month. 

Emeralds of fine quality take the lead in 


. colored ‘stones arid are meeting with a. fair. 
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market wherever they are offered for sale by 
the dealers. 

The market for industrial diamonds is 
reported to be quiet now as there are not 
many buyers for the market here. This 
condition, however, is normal for the time 
of year. 
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TO SEE BIG DIAMOND 


London Reports Gem of 161% Carats Will 
Be Sold at Auction Today 


A radio dispatch to the New York Herald 
Tribune, Sunday announced that a large 
and famous diamond which the writer said 
was known as the “Golden Dawn” would 
be sold at auction at “Christies” famous 
auction rooms (Christie Manson & Woods, ) 
Wednesday (today). The dispatch says the 
stone weighs 16114 carats and its diameter 
is about that of a 25-cent piece. It has a 
rich amber color and is noted for its per- 
fection of structure. 

The gem was found by Captain C. R. 
Lucas, D. S. O., in 1913, and in that year 
the finder refused an offer of $700,000 for it. 
After serving throughout the war, however, 
Lucas found himself in need of funds and 
pledged the diamond for $20,000. The Aga 
Khan of India assumed the mortgage on 
the stone, but did not wish to purchase it 
and finally has sanctioned its disposal at 
public auction. 

London dealers are quoted as saying as 
this diamond is so unusual the price it is 
likely to bring at auction cannot be predicted 
or even estimated. 














RADIO TALK ON RINGS 
National Jewelers Publicity Association An- 
nounces Broadcasting of the Story of 
the Evolution of Engagement and 
Wedding Rings by WEAF, 
on Friday, Dec. 9 

Newark, N. J., Nov. 25—The National 
Jewelers Publicity Associdtion has an- 
nounced that through the courtesy of Mrs. 
Flora W. Hoffman, publicity director of 
“Ostrich Feather Fans,” the story of the 
“Evolution of the Engagement and Wedding 
Ring,” will be broadcast over WEAF 
Friday, Dec. 10, at 4:30 in the afternoon. 

John Drake, executive secretary of the 
N. J. P. A. urges that all jewelers place 
a notice in their stores notifying their cus- 
tomers that they may hear this very inter- 
esting radio talk. This he says is an op- 
portunity that should not be overlooked. 








New Refrigerating Equipment in Bureau 
of Standards for the Testing of 
Watches : 

Wasutncton, Nov. 26.—New refrigerat- 
ing equipment of small size for the watch- 
testing cabinets has been installed at the Bu- 
reau of Standards. The new apparatus has 
eliminated the use of ice and makes possible 
a much more convenient and accurate tem- 
perature control. 

During the fiscal year ended June 30 last 
the Bureau conducted 107 tests on timepieces - 
for government departments and State insti- 
tutions. The Bureau made.21 tests on time- 
pieces on its own account. - 
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Diamond Cutter and Importer 
For the Wholesale Trade 


Office and Factory 
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ANSEN & COMPANY, INC. 


CUTTERS and IMPORTERS of FANCY 
SHAPED DIAMONDS Exclusively 
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Suggested Rules for Jewelry Advertising 





Cleveland Better Business Bureau Sends Recommendations to Retail Jewelers 
as to Their Announcements and Sales Methods 











CreveLanp, O., Nov. 27.—The Cleveland 
Better Business Bureau has just sent out a 
list of recommendations to the jewelry trade 
in regards to advertising and sales methods. 
The ten recommendations given below are 
new and the remaining ones are the same as 
were published in THE JEWELERS’ CIRCULAR 
some time ago, with one exception. This 
relates to imitation pearls. The new recom- 
mendation reads: Imitation pearls may be 
advertised in the headline of the advertise- 
ment as French pearls, Richelieu pearls, etc., 
but in the body of the advertisement they 
must be qualified as “imitation,” “artificial,” 
“manufactured” or “constructed.” It is 
preferable, however, to use in the head- 
lines as well as in the body of the advertise- 
ment the words, artificial, imitation, con- 
structed or manufactured. Pearls should be 
advertised without qualifications only when 
the jewels are the genuine product of the 
oyster naturally produced. The headline of 
the advertisement must not contain the un- 
qualified word “pearl” unless the jewels ad- 
vertised are genuine. 

The Bureau representatives met with the 
executives of some of Cleveland’s most 
prominent jewelry stores and had them ap- 
prove the recommendations before asking the 
trade to sign them. Several meetings were 
also held with the credit stores who are the 
largest advertisers in the city. Dale Brown, 
manager of the Bureau, is well pleased with 
the co-operation being given by the trade. 

These new jewelry recommendations of 
the Bureau are as follows: 


1. The Bureau recommends that advertisers 
refrain from doing or saying anything 
which might tend to bring any accepted 
forms of advertising into disrepute. 

2. The Bureau recommends a just respect 
and consideration for competitors, avoid- 
ing derogatory statements regarding the 
merchandise or advertising of others. 

3. The Bureau recommends the use of such 
terms as “samples,” “clearance,” “special 
purchase,” “marked down,” “reduced,” 
etc., only when expressing exact facts. 

4. The Bureau recommends that descriptions 
of merchandise be strictly accurate. 


. The Bureau recommends that the adver- 
tising of two articles for the price of 
one or the statement in advertising that 
if one article be purchased, another will 
be given free, be discontinued when a 
fictitious price has been placed on the 
article for the purpose of making pos- 
sible such an advertisement. 

6. The Bureau recommends that unqualified 
statements such as “The largest watch 
sale” or “The greatest ring value in Cleve- 
land” be discontinued unless it is obvious 
to the layman that such statements are 
facts. 


i The Bureau recommends that cuts of 
items advertised be accurate representa- 
tions of the articles themselves. 


. Since there is no store that extends terms 


on 


co 


to everyone regardless of credit rating, 
the Bureau recommends that such state- 
ments as “credit to all” be eliminated 
from advertising. 

9. The Bureau recommends that when 
specials are advertised, the advertisers 
have enough of the articles in stock to 
satisfy an ordinary demand unless the 
quantity is specified in the advertisement. 
The Bureau also recommends that sales- 
people although they be allowed to make 
a legitimate effort to sell the customer 
another item, yet they should not be al- 
lowed to exhibit an unwillingness to sell 
the advertised item. 

10. The Bureau recommends that in the ad- 
vertising of watches, the term “fully 
jeweled” be eliminated. If jewels are 
mentioned in the advertisement, the num- 
ber of jewels should be stated. 








HUB JEWELERS ARRESTED 





Boston Better Business Bureau Has War- 
rants Served on Principals of Jewelry 
Concern, Alleging Larceny and 
Fraudulent Advertising 


Boston, Mass., Nov. 26.—Sol Robinson, 


Bernard Rosenblatt and Israel Brest, trading , 


as Robinson & Co., a retail jewelry concern 
located at 329 Washington St., Boston, were 
arrested on Monday following a Grand Jury 
indictment charging three counts of larceny, 
two counts of fraudulent advertising, and 
one of conspiracy to steal. The warrants 
were served by Inspector Joseph Laughlin 
of the Bureau of Criminal . Investigation. 
Bail was fixed at $1,000 each by Assistant 
District Attorney Leonard. 

Arraigned before Judge Fosdick in the 
Superior Court, the defendants pleaded not 
guilty to the charges. The case was con- 
tinued. 

The two counts of alleged fraudulent ad- 
vertising were based on investigations of 
Robinson & Co.’s advertising by representa- 
tives of the Boston Better Business Bureau. 
The charges of larceny were based on com- 
plaints of individuals who had complained 
to the Better Business Bureau. 

Fraudulent advertising was charged in 
connection with alleged misrepresentation of 
watches as “gold filled.” Larceny was 
charged in connection with the sale of jewels 
and watches under alleged false representa- 
tion. 








Flowers, messages of congratulation and 
letters complimenting him on the occasion 
of the opening of his new store were re- 
ceived by E. O. Little, Auburn, Ind., re- 
cently. One huge spray of yellow chrysan- 
themums was received from Conrad J. 
Brotherly, Newark, N. J., president of the 
American National Retail Jewelers Asso- 
ciation. This association also sent a large 
spray. Several hundred people visited the 
store during the day and received souvenirs. 
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FIGHT AN OLD ABUSE 





Retail Jewelers Association in Greater New 
York Appeal to Manufacturers and 
Wholesalers to Stop Selling 
at Retail 


An appeal to manufacturers, wholesalers: 
and jobbers asking them to reirain from 
selling their merchandise at retail has been 
drafted and approved by the combined retail 
jewelers of New York and Brooklyn. While 
adopted last October by the executive board 
of retail jewelers of Brooklyn and New 
York, the appeal was later modified and was 
not finally approved and announced until last 
week. The drafting of the appeal was in 
charge of a committee headed by Phineas 
Peters, secretary of the Brooklyn Retail 
Jewelers Association. 

The appeal reads as follows: ~N 


“An appeal to manufacturers, wholesalers and 


‘jobkers from the ccmbined retail jewelers of New 


York and Brooklyn. 

“The Executive Beard of Retail Jev-elers of New 
York and Brooklyn, in an executive session held 
at the Hotel Astor, New York, on Friday, Oct. 8, 
1926, argued the very trying and often discussed 
question, ‘The Retailing ‘Wholesaler.’ It was made 
a verv important issue te the extent of it being 
properly passed by regular motion and carried 
unanimously that we make a very special appeal 
to all manufacturers, wholesalers and jobbers to 
obsolutely refrain from entering into any retail 
transaction whatsoever. 

“The retziler at his verv best has a hard battle 
to eke out a living in competition with retailers 
alone without being forced to compete directly with 
those from whom he buys his wares. 

“We apreal te all manufacturers, wholesalers and 
jobbers tc have signs displayed conspicuously in 


their establishments and should have printed on 
their stationerv, billheads, statements, etc., the 
following: 


“1. ‘We positively do not sell at retail.’ 

“2. ‘We are exclusively wholesalers and do not: 
wait on or sell to people who are not in the trade.’ 

“Tf a customer is secking certain articles that 
cannot be procured in a retail stere but had been 
seen at some ‘jobber,’ ‘wholesaler’ or ‘manufac- 
turer,’ it shall be the duty of the ‘wholesaler,’” 
‘jobber’ or ‘manufacturer’ to ascertain where this. 
particular party lives and refer them to his retail 
selling agent in the territory where party resides. 

“We, the retail jewelers of New York and’ 
Brooklyn, appeal to you,—The marufacturers, whole- 
salers and jobbers—with all the vigor and vim we 
possess, to do all in your power tc help us out of 
this difficulty and perplexing problem which has 
heen a source of great anncyance and which has: 
confrented us for many years. 

“We appeal to yeur ccnscience. 

“We appeal tc your goed judgment. 

‘“‘We appeal to your Lusiness conduct. 

“We appeal to vour honesty. 

“We appeal io your sense of honor. 

as regards this far fetched menace to the 
retail jeweler. 

“We appeal to all manufacturers, whvlesalers and 
jobhers to help put a stop tc this unfair business 
practice by abselutely refusing to sell any article 
to a retail customer, and we——the retail jewelers 
can assure you that we will cooperate with you toa 
our utmost if we gre given a fair chance to a 
living existence if you confine your business to, 
strictly wholesale and not interfere with what 
justly belongs to the retailer. ; 

“Will you manufacturers, wholesalers and jobbers. 
get together and take immediate acticen by forming 
an association to cooperate cn this just and great 

APPEAL 
which in the end will bring justice, peace of mind, 
geod fellowship and happiness to all branches of 
our business industry?” 
Respectfully, 
Funes Peters, 
Chairman, Appeals Committee. 
Brocklyn Retail Jewelers Association 
Bronx Retail Jewelers Association 
Metrcrpoiitan Retail Jewelers Association 
Fxecutive Beaid cf Retail Jewelers of 


New York and Brooklyn, | © 
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DIRECT IMPORTERS 


sacniencanant 2 West 46TH Street — New York. 


° 99 
Like “The Dark Unfathomed Caves of Ocean 

are the jewel boxes and safe deposit prices made possible only by our unique 
vaults of today, for they bear full many method of purchasing. 

a gem, unheeded and unworn, until we Our large stock is always at your service 
seek them out and buy them. —including Diamonds, Fancy Cuts, 
Bought for cash—re-cut, per- i Emeralds, Pearls, and a variety 
haps, or re-set in modern fashion er , of Wide Bracelets up to 1% 
under the direction of experts, Rony Me ‘bs ine s in width. 

we offer these jewels to you at Sf ; 


Premier Diamond Company 
27 Fifth Le 


ESTABLISHED 1898 


LOUIS FELDENHEIMER 


MARQUISE AND OTHER FANCY SHAPED 
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Important Decision as to Beads 


c-. 





United States Court of Customs Appeals Holds That Rock Crystals, Graduated, 
Faceted and Cut, but Temporarily Strung Are Dutiable as Semi- 
Precious Stones and Not as Unfinished Jewelry 











——— Z = 





WasuHinctTon, Nov. 24.—A decision having 
an important bearing on the importation of 
beads was handed down today by the United 
States Court of Customs Appeals. In an 
opinion by Judge Bland, the court held that 
rock crystal beads, graduated, faceted, cut, 
and temporarily strung are properly duti- 
able at 20 per cent as “semi-precious stones, 
cut but not set, suitable for use in the manu- 
facture of jewelry,” under Par. 1429 
of the 1922 Tariff Act. The court decision 
afirmed judgment of the U. S. Customs 
Court sustaining the protest of John Wana- 
maker, the importer, and rejected the Gov- 
ernment’s contention that the beads were 
properly dutiable as assessed, at 80 per cent 
ad valorem as unfinished jewelry, under 
paragraph 1428. 

The court’s decision reads as follows: 


The importation, rock crystal beads graduated, 
faceted. cut, and strung, were classified as un- 
finished jewelry and returned for duty at 80 per 
centum ad valorem, under paragraph 1428 of the 
Tariff Act of 1922. 

The protest’ of appellee (John Wanamaker) 
claimed them to be dutiable at 20 per centum ad 
valorem, under Far. 1429, or at 60 per centum 
ad valcrem under the same paragraph, or under 
Pars. 1403, 233, or 214. Apellee relies chiefly 
upon his claim of 20 per centuim ad valorem, under 
paragraph 1429, as “semiprecious stones, cut but 
not set, and suitahle for use in the manufacture 
of jewelry.” 

Regardless of whether the merchandise might 
properly fall within either paragraphs 1403, 233, or 
214, we think Par. 1429, if applicable, is more 
specific and definite, and in view of the decision 
herein reached it is unnecessary to consider their 
applicability. 

The appraiser’s report is as follows: 

“The merchandise in question is de- 
scribed on the invoice as_ strings of 
crystal beads, and was on examination 
found to be necklaces of crystal beads 

strung on durable silk co1ds, valued at more 

than 20 cents per dozen.” - 


One witness testified for the imported and one 
for the Government. Myrtle McClery, a buyer for 
Jchn Wanamaker, appellee, testified that she bought 
the goods in ccntroversy and that she was in 
charre as buyer for appellee and 2lso had charge 
ef making necklaces in the same establishment; 
that she hes been handling similar merchandise for 
20 years; that che handled crystal necklaces which 
were ready to wear; tiat the importation is not 
ready t> wear but must be restrung; that she 
frequerily cuts them up and makes smaller things 
out of them, such as throat necklaces, bracelets, 
and earriugs; that she might er :night not use them 
in the lengths in which they were imported; that 
the ccrd holding the beads could not be used at 
all. because it was not good enough and not heavy 
enough; that che put knots in all new cords used 
and she presuines that other firms do the same; 
that the beads are graduated: that they are grad- 
uated and strung to keep them from being lost but 
that sometimes the strings are cut in two when 
imported, in which instances the large beads would 
be at one end of the string and the small beads 
at the other, that in restringing she uses all silk 
string much finer than the one imported; that the 
imported string is net a silk string; that it would 
not permit a “not in it; that it has the regulation 
cord for such importations; that she makes some 
necklaces of the length of the imported string of 
heads; that in making up necklaces she makes them 
of different lengths and cccasionally puts rondelles 
between them; that scmetimes she alternates them. 
one large and sone small. 

Frank A. McCarthy testified that he was an 
examiner in the apvraiser’s cffice at the Port of 
New York; that the merchandise was a string of 


graduated heads on a durable twisted silk ccrd; that 
he applicd the turning test to determine if the cord 
was silk; that under the test, if the cord is silk 
it burns up like grease and falls off, while if it is 
cetton it will show a hright fire; that a mixture 
of silk and catton “will show both—both a high 
fire and melt.” 

The Board of General Appraisers (now United 
States Customs Court), sustained the pretest and 
held the gocds cutiable under paragraph 1429 at 20 
per centum ad valorem as semiprecious stcnes, etc. 

In this court but two questions have beer dis- 
cussed at length: Is the merchandise unfinished 
jewelry’ If the merchandise is unfinished jewelry 
and at the same time “semiprecious stones. cut 
but not set, and suitable for use in the: manufacture 
of jewelry”, which provision is the more specific? 
Our answer to tre first question renders it tnneces- 
sary to answer the second. 

The testimony that appellee never vses the im- 
portation in the condition imported, that it is always 
restring and that the cord is a tempcrary cord and 
not a permanent cne is undisputed. While the 
appraiser’s report does net help the Government 
much in its position, whatever presumption attaches 
te it, and which is contrary to the undisputed 
evidence, is overcome by the testimony, and under 
the rule laid down ir United Srates vs. Morse Bros., 
13 Ct. Cust. Appeals—, TT. D. 4132, and if it is 
contended by the Government that the merchandise 
is permanently strung and used in the condition 
as imported, it should have produced evidence to 
that effect. 

In the Government’s brief we find the following: 


“The face that one importer makes a practice of 
restringing or substituting something perfectly good 
with something better should not disturb the classi- 
fication of the collector.” 

In Klipstein v. United States, 1 Ct. Cust. Appeals, 
122, this court held that the testimony of an un- 
impeached witness whe testified that his firm sold 
birch tar cil to joLters in tanning materials and 
tanners of leather exclusively, that he had never 
known it to be sold in the markets of the country 
to anybody else, 2nd that he knew of ne other use 
to which it wag su8cepiitle, was sufficient evidence 
to threw the burden on the Government cf showing 
that it was not used as a -lressing for jeather or 
that it was not its enly use. This decision was 
rendered in icference to paragraph 568 cf the taritf 
act of 1897, which provided for oils for ‘dressing 
leather. and which are fit only for such use.” 

In the case at bar the testimeny of the importer’s 
buyer was sufficient to, place upon the Government 
the burden of rebutting and overcoming the show- 
ing made by the importer. , 

Agreeable tc the finding of the Board, therefore, 
the official exhibit consists of graduated rock 
crystal beads strung on a partial silk cord, knotted 
at the -ends, without a clasp. The rock crystal 
beads are semiprecious stones, and are faceted and 
cut. the small beads are at the ends and the large 
beads are in the middle of the string, and in its 
imported condition the string of beads was not 
ready to wear, and was not permanently strung, 
and was not worn or used in the condition imported. 
The strings of beads are sometimes cut up and 
smaller necklaces, bracelets and earrings are made 
therefrom, always with a different cord of pure 
silk, sometimes with rondelles between the vead 


and sometimes with the graduated arrangement — 


changed. 

In United States v. Emrich & Schorsch. 13 Ct. 
Cust. Appeals—, T. 41053, the merchandise 
consisted of strings of pure amber beads which were 
graduated and strung on strings of necklace length, 
the strings being of mercerized silk, tied at each 
end and. witheut a clasp. This court there said: 

“The evidence in this case shows that the beads 
are graduated and sufficient in number to constitute 
a necklace, and we can see no reason why they 
weoulé not make a desirable necklace, if finished by 
the additicn of a clasp. The witnesses, however, 
stated rositively, without contradiction, that these 
beads were restring and reassembled, and that some- 


‘ times they added different colored beads and fixed 


them in varicus ways to sell to the trade; that 
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they added various colored crystal rondelles; that 
they never made them into necklaces in the con- 
dition in which they were imported by just putting 
on a clesp. There is nothing in the evidence show- 
ing that the beads after being restrung are the same 
in number and arrangement. 

“The heads in controversy, according to the testi- 
meny and judging from the exhibit, are not dedi- 
cated te the making of a certain definite article of 
jewelry, ner are they a certain definite article of 
jewelry in an incomplete or unfinished state. There- 
fcre they were not properly classified by the 
collector as jewelrv, regardless of whether he had 
intended to classify them as jewelry finished or 
jewelry unjinished.” 

It would scem to us that the Emrich case, supra, 
is decisive of the issues involved here. The exhibit 
before us is net dedicated to the making of a certain 
detinite article of jewelry, “nor is it a certair 
definite article of jewelry in an incompleted or 
unfinished state.” It was net a necklace in its 
imported condition and te finish it into a necklace 
would require more than adding to what has already 
been done. ‘To finish it into a necklace all of the 
beads, in the order in which they are now strung, 
might he used but the present temporary cori 
would have to be replaced with a different one. 

In our opinion, under such a statement of facts, 
the importation could net properly be called un- 
finished jewelry. In this view we are supported 
by the decision cf the Uniied States Supreme 
Court in United States v. Scitvocn, 223 _U. S., 407, 
where 57 drilled pearls unsct and unstrung, and 
which were graduated and matched, were held to be 
“nearls in their natural state, nct strung or set, 
rather than articles commonly knewn as jewelry, 
and parts thereof, finished or unfinished, not 
specially provided for.”’ The pearls were a desirable 
ecliection for one necklace and had heen strung at 
different times on a silk cord and had been worn 
aliroud as a strivg cf graduated, matched pearls. 

The semiprecious stones under consideration are 
suitable for use in the making of jewelry and the 
proof shows that they are so used. They are cut 
and not set. The merchandise is aptiy described 
in and ovreperly falls within thet part of paragrapa 
1429, which provides for ‘‘semiprecious stones, cut 
but not set suitable for use in the manufacture of 
jewelry, 20 per centum ad valorem,” and the 
judgment of the Beard of General Appraisers (now 
United States Customs Court), is affirmed. 





The Customs Court in New York also 
handed down decisions last week in line with 
the above, some of which are published on 
page 69 of this issue. 








Negro Gets Heavy Sentence for Smashing 
Windows of Trenton, N. J. 
Jewelry Stores 


Trenton, N. J., Nov. 27.—Jersey justice 
vindicated its proverbial speed in the case 
of James Benjamin, Newark negro, who a 
short time after he had pleaded guilty to 
smashing windows of four jewelry stores 
here within a month and looting them of 
goods valued at about $1,500 was sentenced 
to five years on each charge, the sentences 
to run consecutively, making a total of 20 
years. 

Benjamin was arrested after he had broken 
the window of the Kaplan jewelry store 
and stolen watches, a stickpin and a foun- 
tain pen, all valued at $125. Questioned 
sharply by the police he admitted he had 
smashed windows of the Marks jewelry 
store on two occasions, stealing goods val- 
ued at $615, and the Epstein store. He said 
he sold the loot to fences in Newark and 
New York for about $300. 

At first the negro denied having any- 
thing to do with the Epstein store break, but 
when watch cases taken from the store were 
found in his room he finally admitted hav- 
ing smashed that window also. The police 
say his conviction and sentence clears up all 
the recent window smashings here. 
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LOWER DUTY ON BEADS 


Customs Court Rules Strings Without 
Clasps Not Dutiable as Jewelry and 
Beads Temporarily Strung Are Duti- 
able as Imitation or as Precious 
Stones 
The United States Customs Court in a 
decision handed down last week, sustaining 
a protest of the William Hengerer Co., 
Buffalo, held that strings of real crystal, 
topaz, lapiz, amazonite and opal beads, each 
bead being separated from the adjoining bead 
by rondels or beads of another color, gradu- 
ated and temporarily strung on silk strings, 
without clasps, all being re-strung and 
clasps attached prior to use, and frequently 
the beads rearranged, are not dutiable as 
jewelry under the provisions of Par. 1428, 
Tariff Act of 1922, at 80 per cent. ad val- 
orem. Judge Sullivan, in his opinion, ruled 
that the articles in question are more prop- 
erly dutiable at 20 per cent. ad valorem 
under Par. 1429 of the act. In his conclu- 

sion Judge Sullivan states: 

“On this record we hold that the merchan- 
dise falls within Par. 1429 as precious or 
semi-precious stones, cut but not set, suitable 
for use in the manufacture of jewelry, at 
20 per cent. ad valorem. We do not mean 
to hold that if these strings of semi- 
precious stones were imported with clasps, 
and not re-strung, they would not be 
jewelry. That question is not before us. 





BEADS, TEMPORARILY STRUNG, ENTERED AS CUT 
STONES 

The United States Customs Court, in a 
decision handed down the next day, sustain- 
ing a protest of the Doubrava Co., of New 
York, ruled that certain real crystal beads, 
temporarily strung, were erroneously re- 
turned for duty as jewelry at 80 per cent. 
ad valorem under Par. 1428, Tariff Act of 
1922. 

It is pointed out in this ruling that after 
importation the beads are taken off the 
strings and are made into necklaces, brace- 
lets, and other articles of jewelry, in com- 
bination with precious or semi-precious 
stones. Judge Sullivan therefore granted 
the importer’s claim for duty at only 20 per 
cent. ad valorem under Par. 1429 of the act, 
as semi-precious stones, cut but not set, and 
suitable for use in the manufacture of 
jewelry. 


IMPORTERS PROTEST FOR TARIFF AT 45 PER 
CENT. AD VALOREM ON RHINESTONE 
BEADS IS SUSTAINED 
A protest filed in the name of the Mon- 
roe Goldkamp Co., of St. Louis, against the 
collector’s assessment of duty at the rate of 
55 per cent. ad’ valorem under Par. 218, 
Tariff Act of 1922, on certain merchandise 
described as rhinestones, was sustained in 
a decision also handed down by the United 
States Customs Court. The importer 
claimed duty at only 45 per cent. ad val- 
orem under the provisions of Par. 1403 of 
the said act, which claim is granted by 

Judge Sullivan, who writes as follows: 
“The testimony is that these articles are 
sewed on materials and dresses in the way 
beads are used; that they are used to imitate 
diamonds; that they are commonly called 
thinestones, or as ‘rhinestone beads’ ‘in the 
trade. The witness testified on cross-exami- 
nation that there is not a doubt in his 
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mind that these are beads; that he ‘should 
say they are imitation diamonds’; that they 
are rhinestones, which ‘is a clear glass in 
imitation of a diamond’; that they have been 
cut. 

“It is evident from this testimony the 
merchandise consists of beads in imitation 
of precious stones, and the Government has 
not disputed this fact. We therefore hold 
it dutiable at 45 per cent. ad valorem under 
Par. 1403.” 

STEEL BEADS 

The Customs Court, in granting a petition 
filed under section 489 of the Act of 1922, 
for the remission of additional duties im- 
posed by the collector of customs on certain 
imported steel beads, which were entered at 
less than the final appraised value, and were 
imported by the Nelson Bead Co., of New 
York, finds as follows: 

“The beads in question are contained in 
case 5962, and are covered by but two of 
the more than 150 items on the invoice. It 
appears that ordinarily these steel beads are 
purchased in Czechoslovakia, but in’ the 
present case they were bought in Paris and 
shipped to Gablonz, Czechoslovakia, to be 
strung,.and from there were invoiced by the 
Commissionaire merely at the cost of the 
stringing and not at the value of the beads. 
This fact was not noticed by the broker 
when he entered the merchandise. 

“From an examination of the record and 
a consideration of the facts in the case, we 
are satisfied that the entry of the merchan- 
dise at a less value than that returned upon 
final appraisement was without any inten- 
tion to defraud the revenue of the United 
States or to conceal or misrepresent the facts 
of the case or to deceive the appraiser as to 
the value of the merchandise. The petition 
is therefore granted.” 


DUTY CUT IS DENIED ON BONE NECKLACES 


Overruling a protest of the Taiyo Trad- 
ing Co., Inc., the United States Customs 
Court recently found that certain carved 
bone cr ivory beads, strung on a strong 
white cotton string in a length suitable for 
a necklace, and having on the ends of the 
strings screw clasps of the same material as 
the beads, were properly assessed with duty 


_at 60 per cent ad valorem under the provi- 


sion in paragraph 1403 of the Tariff Act of 
1922, for articles composed of beads. 

Among other things, the importer claimed 
duty at 35 per cent ad valorem under said 
paragraph 1403, as beads, not including ivory 
or imitation pearl beads and beads in imita- 
tion of precious stones. 





G. & B. Jewelry Co., Auburn, N. Y., Files 
Voluntary Petition in Bankruptcy Show- 
ing Liabilities of $7,973 and Assets 
of $7,260 


Avusurn, N. Y., Nov. 24.—The G. & B. 
Jewelry Co., Inc., of 60 Genesee St., this 
city, filed a voluntary petition in bankruptcy 
in United States District Court at Utica 
yesterday with liabilities of $7,973, practically 
all unsecured, and assets of $7,260, of which 
stock is $2,500 and accounts, $4,762. The 
petition is signed by Gabriel M. Blumberg, 
as president of the company, and was filed 
through Attorneys Levy, Shulman & Shul- 
man, of Syracuse. 

There are 40 creditors, including the fol- 
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lowing: Henry Davidson, $1,000; Harry 
Goldstone, $350; Rolnick Jewelry Co., $165; 
Malenka-Sager Co., $300; Benjamin Douglas 
Co., $295; Julius H. Moss & Bros., $400; 
J. L. Marks & Sons, $700; Gabriel M. Blum- 
berg, $1,600; Auburn Trust Co., $1,100; 
Auburn Citizen, $174; Peter J. Eagan, $235; 
La France Pearls, $250; Scranton Jewelry 
Co., $450; Morris Rosenbloom & Co., $300; 
Wolf Co., $90; Antwerp Diamond Co., 
$100, and Detroit Advertising Service, $150. 








Philadelphia Police Warn Retail Jewelers 
Against Leaving Valuable Articles 
on Display at Night 


PHILADELPHIA, Nov. 30.—Warnings have 
again been sent out by the police department 
to retail jewelers here against the practice 
of leaving valuable articles in display win- 
dows over night, even in the busy shopping 
centers. The warnings state that with the 
approach of the holiday season window 
smashers may be expected to be active and 
point out that at the cost of a little extra 
labor and trouble in emptying the windows 
at night and dressing them in the morning 
the goods will be safe. 

The warning was brought out by an 
epidemic of window smashing in which one 
window with a display of about $2,000 worth 
of jewelry was broken and looted. The 
victim was Mrs. Lena Elfman who keeps a 
store at 1710 Walnut St. The jewelry, said 
to have been imported, consisted of brooches, 
earrings, necklaces and beads as well as jewel 
studded vanity cases, had been left for sev- 
eral nights in the window. The store is 
in a busy part of the city during the day 
but after midnight the section is very quiet. 
For some reason the loss was not reported 
at police headquarters for several days after 
it occured and the police say they lost valu- 
able time. 

Over the week end several other cases 
of window smashing were reported, the 
thieves operating in Camden and the adjoin- 
ing city of Gloucester, N. J. In the latter 
city, the bulk window of the jewelry store 
of William Gannon, 4th and Market Sts., 
was smashed with a brick and watches, 
rings and other jewelry, all valued at $750 
taken. A piece of velvet on which the 
articles were displayed, had been pulled 
through the hole in the window. Two empty 
ring trays were found later in the day on 
Market St. Mr. Gannon, who had been 
sitting up until almost 2 a. M., reading, heard 
a noise about 1.30 but as it was not repeated 
ascribed it to a motor car and did not in- 
vestigate. 

In the Camden smashing the window of 
the store of T. H. Smedley & Sons, optom- 
etrists, at 922 Broadway, a much traveled 
street at night, was shattered and gold and 
shell eye glass frames valued at more than 
$100 stolen. This robbery also occurred about 
1.30, according to a policeman who passed 
there shortly before that time and found the 
window intact. When he returned a half 
hour later, the window had been smashed. 
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Doctor (after accident)—“Is there a 
woman here with old fashioned ideas?” 

Bystander—“Why ?” 

Doctor—“Because I need a petticoat to 
make some bandages.”—The Guide Post. 
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DEATH OF ISAAC G. PERRY 





Retired Jeweler of New London, Conn., 
Passes Away at the Age of 
Ninety-six Years 


New Lonpon, Conn., Nov. 24.—Isaac G. 
Perry, a retired jeweler and one of the 
oldest and most esteemed residents of Berk- 
shire County, died Nov. 16 at his home, 20 
Pleasant St., Great Barrington, Mass. Had 
he lived until Dec. 12, he would have been 
97 years old. His death was due to old 
age. Mr. Perry had, however, enjoyed per- 
fect health until a few months ago. 

Born in Adams, Mass., Dec. 12, 1829, Mr. 
Perry was the son of Lyman and Juan Perry. 
He attended the public schools of that town 
and later went to Pittsfield, Mass., where 
his first position was that of a traveling 
salesman for Washington Root, a jeweler, 
whose store was located where the Edwards 
Block stands at the present time. 

In 1866, he left Pittsfield and went to 
Great Barrington where he bought out the 
jewelry business of Porter & Prince, then 
located in the vicinity of the present depart- 
ment store of E. P. Hunt & Co., Inc. He 
conducted the business at its original loca- 
tion for many years. While in that store, 
he undertook another business venture which 
proved very successful. Mr. Perry and his 
son-in-law, the late Eben D. Stone, opened 
a jewelry store in this city. The firm was 
and continues to be known as Porter & 
Stone, Inc. Until his death, Mr. Perry 
continued to hold his share in the business. 
He was president of the corporation and 
continued the business with his daughter, 
Mrs. Stone. At one time, the firm had a 
store in Pittsfield at the corner of North 
and Depot Sts. Mr. Perry retired from 
active work in connection with his Great 
Barrington store about 15 years ago. 

Mr. Perry was married in this city on 
Nov. 9, 1858, taking for his bride Miss 
Maria A. Porter, daughter of the late Alan- 
son Porter of this city. The ceremony was 
performed by the late Rev. Deserignia 
Starks, then pastor of the First Methodist 
Church. Their first home in Pittsfield was 
on Linden St. Mrs. Perry died last year 
at the age of 89 years. A few months 
before her death the elderly couple had ob- 
served the 67th anniversary of their mar- 
riage. They were considered one of the 
oldest couples in western Massachusetts. 
Mr. Perry’s father was 92 years old when 
he died. 

For many years Mr. Perry was an active 
and the oldest member of the Congregational 
Church in Great Barrington. He was a 
member of Cincinnatus lodge, F. & A. M., 
and the Monument chapter, Royal Arch 
Masons of Great Barrington. Mr. Perry 
also was a member of the Berkshire Com- 
mandery, No. 22, Knights Templar of this 
city. 

To Mr. and Mrs. Perry were born three 
children, who survive. A son, Frank Porter 
Perry of Boston and two daughters, Mrs. 
Eben D. Stone of New London, and Mrs. 
Ernest H. Jackson of Great Barrington. 
There is also a sister, Miss Jane Perry of 
Great Barrington, who at present is 93 
years of age, and three grandchildren and 
three great-grandchildren. 

The funeral services were held from the 
home. The Rev. C. Thurston Chase of the 
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Congregational Church in Great Barrington 
officiated. Interment was in the Mahalwe 
cemetery in that town. 








DEATH OF JOSEPH BAKER 





Retired Department Head of Gorham Mfg. 
Co. Expires in His Seventy-sixth 
Year e 

ProviDENcE, R. I., Nov. 27.—Joseph Baker, 
Ir., a retired department head of the Gorham 
Mfg. Co., and for many years prominent 
in the activities of the employes of that con- 
cern, died suddenly at his home, 138 Ontario 
St. yesterday morning in his 76th year. 
‘Prominent in Masonic and political circles 
for many years, he was one of the best 
known men in this city. His funeral will 
be held from the Woodbury Unitarian Me- 
morial Church, Adelaide Ave., at 12 o'clock 
tomorrow and burial will be at the North 
Burial Ground. 

Mr. Baker ;was about the house on 
Thanksgiving Day as usual, and in the eve- 
ning joined members of his family in playing 
bridge and retired at his usual hour. When 
he awoke in the/morning he complained of 
pains and a physician was called, who pro- 
nounced it: an attack of acute indigestion. 
He relieved the sufferer and left with the 
intention of calling later. -Shortly after- 
wards Mr. Baker suffered another attack 
and before the physician arrived he had 
passed away. 

Mr. Baker was born in London, England, 
Jan. 2, 1851, the son of Joseph and Eleanor 
(Scott) Baker. His father was an expert 
silversmith and the late John Gorham, then 
the head of the Gorham Mfg. Co., of this 
city, became acquainted with him while on 
one of his visits to London, and persuaded 
Mr. Baker senior to come to America and 
enter the Gorham employ. This Mr. Baker 
did in 1853, removing his entire family to 
Providence, and for more than half a cen- 
tury was an employe of the concern. 

The son, with one brother, received his 
education in the public schools of what at 
that time was a part of North Providence, 
and upon leaving school in 1865 was ap- 
prenticed to the Gorham Co., at that time 
on N. Main St., to learn the trade. He 
was advanced from time to time in the 
various departments. until 1878, when he be- 
came head of the hub and die department, 
and several times represented the concern at 
important industrial expositions and con- 
ferences. He was retired in 1913. 

While associated with the Gorham Co., 
Mr. Baker, Jr., was interested in every wel- 
fare movement for the benefit of the workers 
and held offices and responsible committee- 
ships with the various organizations con- 
nected with the company. He was one of 


the original members and incorporators of — 


the Gorham Savings Bank, and a member 
of the Silver Workers’ Mutual Loan Asso- 
ciation, of which he was president for many 
vears from its origin in 1906. He was 
also a member of the Silversmiths’ Mutual 
Aid Association from 1866 and was its vice- 
president for seven years and president for 
five. He was also a member of the old 
Elmwood Club and later of the Providence 
Central and West Side Clubs. 

Before the Gorham company removed its 
plant from N. Main St. to Elmwood, Mr. 


ences m3 


Baker purchased property on what is now 
Ontario St. and built a home. He took an 
active interest in the political affairs of 
Ward 6 and in 1907 was elected to the 
Common Council from that ward and con- 
tinued until elected to the Board of Alder- 
men in 1919. At the election in 1922 he 
declined renomination, but at the organiza- 


tion of the municipal government in 1923, ' 


was elected a member of the Board of Tax 
Assessors for three years and served until 
March 4, 1926, when he resigned. 

Mr. Baker was active in Freemasonry, in 
which he attained the 32nd degree. He was 
raised in Nestell Lodge in 1887 and was the 
Worshipful Master in 1893. His father 
was the first Master of this lodge and his 
only brother was also Master. The deceased 
was Grand Pursuivant and Grand Marshal 
of the Grand Lodge of Masons in Rhode 
Island. He was a member of Providence 
Royal Arch Chapter No. 1; Providence 
Council No. 1, Royal and Select Masters. 
He was knighted in Calvary Commandery, 
Knights Templar. in 1891, and was elected 
Eminent Commander in 1900. He was a 
member of the four bodies in Rhode Island 
of the Scottish Rite Masons for the Northern 
Jurisdiction of the United States. 

In 1871 he became a member of the 
historic independent military organization, 
the First Light Infantry Regiment, and later 
was Orderly Sergeant of Company A for 
11 years. He was for several years a 
director of the Roger Williams’ Savings 
Fund and Loan Association, succeeding his 
father, and for a number of years was presi- 
dent of the association. He. is survived by 
his widow, one son and two daughters. 








Charles C. Winans, Toledo, O., Jeweler 


Dies After Being Removed from 
Gas Filled Room 

Torepo, O., Nov. 24.—Charles C. Winans, 
67 years old, a manufacturing jeweler, at 
707 Adams St., died at 5 P. M., Tuesday, 
Nov. 16 at St. Vincent’s Hospital. He was 
found unconscious in his apartment, 452 11th 
St., by the police, who stated the room was 
filled with escaping gas. 

Mr. Winans was a native of Hayesville, 
O. He came to Toledo 25 years ago and 
had been in the jewelry business 20 years. 
He was a member of the Elks’ lodge. Sur- 
vivors are three sisters, Mrs. F. T. Brad- 
ford and Mrs. Bessie Glazier of Toledo and 
Mrs. George Maynard of Oak Grove, Mich., 
and two brothers, William and James Win- 
ans of Toledo. The body was removed to 
the Cassidy & Pahle mortuary, 1046 Dorr 
St., pending funeral arrangements. 








Word comes from Phoenix, Ariz., that 
Mack Gardiner, who for 14 years conducted 
a busy little shop and jewelry store in that 
town has decided to retire from business, 
Jan. 1, Coming to Phoenix with a handful 
of collar buttons to seek fame and fortune, 
he has achieved both and developed his busi- 
ness until he had a reputation of being one 
of the leading diamond brokers and jewelers 
of the State. Gardner’s retirement does not 
mean the discontinuance of the business as 
Frank Seigley, who for 14 years has been 
associated with him as buyer and watch- 
maker, will take over the store and continue 
it along the same lines as heretofore. 
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Keystone 14K Gold Case— Sterling Silver 
Dial with 18K Solid Gold Applied Numerais 


Retail List 
17] White 14K Gold . . $125.00 . . $150.00 
19] White 14K Gold . . 150.00 . . 180.00 
21J White 14K Gold . . 175.00 .. 210.00 


HE 10 size Howard Watch is particularly attractive 

stock in gift season. Its beauty and grace appeal strongly 

to the buyers who want a matchless gift. The new Howard 

discounts assure very satisfactory profits. Christmas shipments 
are being made to jobbers. Order your stock now. 


The 10 size Howard is constructed on new principles of 
simplicity. The winding stem is locked automatically with- 
out help of screws. The mainspring is equipped with a safety 
device and can be replaced without removing the movement. 
Balance staff is not riveted but driven up from the bottom 
and is friction-tight. The regulator is shaped to avoid flexi- 
bility. All jewels are finest quality with olive holes. All 
hands can be set directly from the stem, making it possible 
to set second hand without opening case. Sterling silver dials, 


THE KEYSTONE WATCH CASE COMPANY 


Established 1853 
Riverside, New Jersey 


Oe HOWARD Hatch 














Woll 
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pID YOU SELL THIS WATCH? 





Jewelers Co-operative Bureau ‘Seeks Owner 
of Fine Timepiece Now in 


New York 


The owner of the handsome wrist watch 
illustrated herewith is being sought by the 
Jewelers Co-operative Bureau, 15 Maiden 
Lane, New York. The watch is a lady's 
flexible timepiece in a platinum case set with 
about 70 diamonds and two onyx. It looks 
like a foreign made watch and has the fol- 





CAN YOU IDENTIFY THIS WATCH ? 


lowing scratch marks, 109705X, 520347 and 
AE11. 

Anyone recognizing the watch or the 
scratch marks should communicate immedi- 
ately with Captain “Matt” Stratton, general 
superintendent the Jewelers Co-operative 
Bureau or THE JEWELERS’ Circular, 11 John 
St., New York. 








OLD GAME AGAIN WORKED 





Cincinnati Dealer Victim in Glass “Dia- 
mond” Swindle by Three Con- 
fidence Men 
Cincinnati, Nov. 27.—The old game of 
executing a quick “turnover” in “diamonds” 
was uncovered Friday when an excited man 
rushed into police headquarters. He wanted 
to look at pictures of confidence men in the 
Bertillon room. Between exclamations of 
despair Detective Chief Kirgan elicited the 

following : 

The victim, who, police say, is Harry 
Weis, was in his store at 925 Central Ave. 
A stranger entered and discussed with him 
the leasing of the store. A second stranger 
entered, and the two men greeted each other 
like long-lost brothers. 

“What brings you to Cincinnati?” the 
first asked. 

“T'm trying to raise $5,000 on 25 diamonds 
Town. I must have the money immediately,” 
was the reply. 

“Why, I have a jeweler friend from 
Hamilton who is stopping near here. Shall 
I call him?” No. 1 said. 

On receiving an answer in the affirmative 
he used the telephone in the store, and soon 
a third man entered. He looked at an at-. 
tractive display of diamonds. 

“T'll give you $5,400 for them, but you'll 
have to take my check or see me in Hamil- 
ton,” the “jeweler” said. 

“Can't do it,” the man with the diamonds 
replied. “I have a big deal to put through 
and I want to be in Chicago tonight. Ill 
take nothing but $5,000 cash for them.” 

The victim edged nearer the three men. 

“I’ve got $5,000,” he announced. 

What happened was a shining example of 
painless extraction. 

_ The storekeeper, anxious to earn the addi- 
tional $400 offered by the “jeweler” from 
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Hamilton, hustled the men into a taxicab and 
sped to a bank. He withdrew $4,000. 
Another trip to another bank and another 
$1,000 was withdrawn. The quartet parted 
friends, each one satisfied with his bargain. 

Last night Weis paced the floors of the 
train shed at Central Union Railroad Station. 
He scanned faces of passengérs boarding 
trains for Chicago. 

In his pockets reposed 25 beautiful pieces 
of glass, wholesale value ten cents. 








HOLD CINCINNATI BANDIT 


Police 





Capture Man Who Engaged in 
Pistol Duel with Manager of 
Loan and Jewelry Shop 


CincinnaTI, O., Nov., 26.—Charges of 
robbery and shooting at to kill will have to 
be answered by LeRoy Warren, 26, Cleve- 
land, O., to the Hamilton County Grand 
Jury, following his holdup of the Allen 
Loan & Jewelry Co., 41 E. 6th St., Monday. 
The robbery was of a highly sensational 
nature as Warren and Harry Waxman, 
manager of the store, engaged in a re- 
volver duel along 6th St. in the heart of 
the business district. The only person hit 
was a waitress in one of the several eating 
places on the thoroughfare but the lives of 
many persons walking along the street at 
the time were endangered by the exchange 
of shots. 

Several diamond rings and _ stick pins 
which were snatched from a tray that Wax- 
man brought to show Warren when he 
entered the store, were recovered by the 
police when the thief was searched at head- 
quarters. 

The police credited Benjamin Schwartz, 
window washer, as responsible for the cap- 
ture. Schwartz heard the shots and saw 
Waxman pursuing Warren. He took up 
the pursuit, unarmed, and followed him to 
George and Plum Sts. As Warren started 
through Fish alley, towards 7th St, 
Schwartz called Patrolmen Clem Krum- 
men and James Walsh. 

The officers ran after Warren, who drew 
a revolver and placed it against Krummen’s 
side. He pulled the trigger, but the gun 
was jammed. Krummen threatened to shoot 
and Warren then handed him his weapon. 
The jewelry was found in his pockets, ac- 
cording to the police. 

Warren pleaded not guilty when he was 
arraigned before Judge Samuel Bell in 
Municipal Court Tuesday, but was bound 
over to the grand jury. He was held under 
$2,500 bond on the charge of robbery and 
under $1,000 bond on the charge of shooting 
to kill. 








A census of distribution is declared by 
W. M. Steuart, Director of the Census, to 
be essential to a proper understanding of the 
census of manufactures. Mr. Steuart stated 
in his annual report made public Nov. 24 
that he has recommended a study to deter- 
mine the best methods to be followed in the 
collection of statistics on distribution, botli 
wholesale and retail, information which at 
the present time the Census Bureau is not 
authorized to collect. Establishment of a 
census of distribution in conjunction with 
the biennial census of manufactures will re- 
quire authorization by Congress. 
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GET $15,000 LOOT 


No Trace Found of Burglars Who Robbed 
Blairsville, Pa. Jewelry Store 


BiarrsviLLE, Pa., Nov. 24.—The police 
and county detectives aided by a detail of 
State troopers have failed to find the rob- 
bers who looted the jewelry store of George 
A. Warnshus, here, shortly after 8 o’clock 
on the night of Nov. 17 and escaped with 
jewelry worth about $15,000. 

The clerk closed the store at 7 P. M., 
and the proprietor who resides in an apart- 
ment above the store, went into the place 
at 8:15 and found everything in order. He 
went on an errand and when he returned 
his wife told him that she had discovered 
the storeroom ransacked at 8:45 P. M. En- 
trance was gained to the store by breaking 
a rear window and the burglars drew the 
blinds in the front windows of the store. 
They opened the safe and looted it of 
watches and diamond rings and took less 
valuable articles from the showcase. Evi- 
dently the burglars were frightened away 
as several diamonds rings were found on the 
floor between the safe and the door. 











BANDITS GET $1,000 


Two Holdup Men Truss Up Cleveland 
Jeweler and Escape with 
Loot 


CLEVELAND, O., Nov. 27.—Reuben Colman, 
doing business as the Huron Watch Repair 
Co., located on Huron Road near E. 9th 
St., was the victim of a holdup on Monday. 
Two men entered the store and covered him 
with guns and forced him to lie on the floor, 
after which they bound him hand and foot. 
They then took $15 in cash, 16 rings and 
some watches and walked out. The loot 
was valued at $1,000. 

Morris Silverstein happened to glance into 
the store and saw Colman lying on the 
floor. He entered and released him and then 
summoned police. 

A similar hold-up was perpetrated at this 
same store about a year ago on the former 
proprietor but no arrests were made. 

The store is a very small one and but a 
few steps from one of the busiest corners 
in the city. 











The firm of Lee & Kierski was dissolved 
on Oct. 27, and the firm of Fred L. Lee 
& Co. was formed on Oct. 28. Fred L. Lee 
has been established in business in San Fran- 
cisco since 1892, representing many of the 
best jewelry lines in the United States for 
the past 34 years. He has associated with 
him, Fred L. Lee, Jr., who has been in the 
business for the past six years, and James 
A. Renwick, who has been in the business 
for 28 years, as his active partners in the new 
firm. Fred L. Lee & Co. are retaining the five 
offices formerly occupied by Lee & Kierski, 
and also the entire personnel of the old or- 
ganization. They have added Raymond A. 
Lauer to its staff in the capacity of a spe- 
cial salesman, specializing with the trade and 
lines that need special attention. Fred L. 
Lee has just visited every factory that he 
represents, and is pleased to say that he has 
retained almost all the lines formerly han- 
dled by Lee & Kierski. 
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White. Rose 


(Reg. U. S. Pat. Office) 


Wedding Rings and Mountings 


are covered by the following design patents: 


No. 69275 Date January 19th, 1926 
No. 69451 Date February 16th, 1926 
No. 71457 Date November 9th, 1926 


WHITE ROSE wedding rings and mountings introduce decidedly 
original ideas into jewelry technique and design. 





They are the result of elaborate experimentation and are conceded 
to possess outstanding beauty and merit. 


They are becoming universally known and recognized. 


The exclusiveness of these designs being protected by 
patents, which will be vigorously enforced against all 
infringements, gives the White Rose Line an added value. 


JOSEPH L. HERZOG & CO. 


45-51 Rose Street (Cor. Duane) 
NEW YORK 
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FIGHT OVER RECEIVERS 





Federal and State Court Officials Clash Over 
Control of Newark Manufacturing 
Jewelry Concern 


Newark, N. J., Nov. 30.—A fight as to 
jurisdiction of receivers appointed by the 
State and Federal courts has marked the 
proceedings taken to protect the assets of the 
Arch Crown Mfg. Co., manufacturing jewel- 
ers of 81 Warren St. As told last week, the 
company had made an adjustment with its 
creditors through the Adjustment Committee 
of the National Jewelers’ Board of Trade, 
when a credit insurance company represent- 
ing one large claim made application to the 
Chancery Court for a State receiver. As 
this would wipe out the business and not 
prove advantageous to the creditors, the 
creditors committee countered by filing a 
bankruptcy petition in the United States 
Court at Newark. This was done for the 
purpose of permitting the debtors to make a 
settlement along the lines of the former 
agreement. 

The bankruptcy petition was filed the day 
before the return of the order in the Chanc- 
ery Court, and Federal Judge William N. 
Runyon appointed William L. Dill, the well- 
known head of the Bureau of Motor Ve- 
hicles, as the Federal receiver. 

However, this did not end the Chancery 
proceedings, because on the following day 
Vice-Chancellor Backes appointed Herbert 
Elins, of the law office of William Harris, as 
statutory receiver, but a stipulation was 
made in the Chancery Court order that the 
statutory receiver was not to act “unless and 
until the bankruptcy proceedings be with- 
drawn.” 

An attempt was made to have the Chanc- 
ery Court take jurisdiction, but other cred- 
itors of the bankrupt intervened in the bank- 
ruptcy petition and asked that the Federal 
Court control the situation. But a strong 
fight was made by the State Court re- 
ceiver to get possession of the assets, with 
the result that arguments were heard before 
Judge Runyon yesterday (Monday), and fur- 
ther affidavits were submitted this morning. 

Both the debtors and the great majority 
of the creditors favored the bankruptcy pro- 
ceedings because it was hoped in this way a 
quick settlement might be made before 
adjudication that would not require com- 
plete liquidation of the business and the sale 
of all its assets; whereas, liquidation in the 
Chancery proceedings would wipe out the 
estate completely with no assurance that the 
creditors would in any way benefit thereby. 





Newark, N. J., Nov. 30.—The motion 
before Judge Runyon to dismiss the petition 
in bankruptcy was denied just as THE 
JEWELERS’ CiRCULAR went to press. Pro- 
ceedings in the Chancery Court were ad- 
journed for two weeks. 





The creditors’ committee held a meeting 
last week at the office of Sternberg & Rosen, 
attorneys, for the petitioning creditors at 
which the officers of the Arch Crown con- 
cern appeared with their counsel, Joseph 
Frier, of Goldman & Frier. At the meeting 
a new offer of settlement was discussed, and 
it was agreed that the amount and method of 
Payment as recommended by the committee 
will be submitted to creditors shortly, 
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Joseph Frier, of Goldman & Frier, told 
a JEWELERS’ CIRCULAR reporter that he would 


soon file the schedules in bankruptcy and 
make the formal offer in court. 








INSURANCE CO. LOSES 


New York Diamond Dealers Get Verdict 
for $36,391 for Loss Suffered in 
Trunk Robbery 


A suit involving an insurance company’s 
refusal to pay a robbery claim was decided 
in the United States District Court at New 
York last Monday evening when a jury, after 
deliberating only 10 minutes, rendered a ver- 
dict giving Schliff Bros., diamond dealers, 
170 Broadway, judgment for $36,391. The 
amount of damages assessed against the 
Eagle Star British Dominion Insurance Co., 
the defendant concern, were based on a 
$30,000 loss suffered on a trunk robbery in 
May, 1925, by the plaintiffs, plus 10 per cent. 
profit and interest. 

On May 10, 1925, Mr. Strauss, salesman 
for Schliff Bros., instructed a trucking con- 
cern to remove his trunk from a Chicago 
hotel to the railroad depot. The trunk while 
en route was stolen and the Schliff concern, 
insured for $50,000, made a claim on the 
insurance company for $30,000, the value of 
the contents of the trunk. 

The books of the concern were checked 
and the fact that the robbery occurred was 
ascertained, but despite this the insurance 
company refused to pay, claiming the plain- 
tiffs made false representations in their ap- 
plication for the policy. The Schliff concern 
thereupon brought suit in the Federal Court 
for the Southern District of New York. 

The trial opened on Nov. 17 before Judge 
Slick and continued until Monday, when it 
was given to the jury. The insurance com- 
pay contended that not only did Schliff Bros. 
make false representations, but also alleged 
conspiracy to defraud. 

A number of witnesses were called by the 
plaintiffs, among them Joseph Frier, of Gold- 
man & Frier, attorneys, who gave valuable 
testimony. 

After the jury was given the case Monday 
evening it took just 10 minutes to reach a 
decision giving the plaintiffs the full amount 
of $30,000, for which they sued, and in addi- 
tion 10 per cent. profit and interest, bringing 
the total to $36,391. 

The case for the plaintiffs was handled by 
Mr. Rees, of Hirsch, Newman & Rees. The 
insurance company was represented by S. J. 
Rosenblum. 











Taunton, Mass. 





William A. Ormsbee of this city has re- 
cently been granted a patent on a belt buckle 
by the Commissioner of Patents. 

James P. Williams, one of Taunton’s old- 
est and most respected citizens, died at the 
home of his son here, ‘Wednesday, in his 
89th year, having been born in Weston-Super- 
Mare, England, on April 21, 1838. He came 
to this country with his parents when ten 
vears of age, settling in Hartford, Conn. 
He came to Taunton in 1865 and entered the 
employ of Reed & Barton, and was foreman 
of the stamping room when he resigned after 
30 years’ employment, to take a similar posi- 
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tion with the Whiting Silver Co., at North 
Attleboro, where he remained until his re- 
tirement from active work 20 years ago. 
His son was his only survivor. 

The Reed & Barton Corp., through its 
treasurer, Sinclair Weeks, has filed its an- 
nual financial corporation statement in ac- 
cordance with the legal requirements, which 
shows the following: Assets—Real estate, 
$130,424; machinery, $58,409; merchandise, 
$1,109,310; cash, $52,959; accounts re- 
ceivable, $640,537; securities, $240,605; notes 
receivable, $94,149; furniture, fixtures, tools, 
etc., $121,731; prepaid insurance, $21,217; 
vehicles, $115, making a total of $2,469,456; 
Liabilities—Capital stock, $1,200,000; ac- 
counts payable, $98,189; notes payable, $540,- 
000; surplus, $631,267. 








AUCTION ORDINANCE FIGHT 





Syracuse Pawnbroker and Jeweler Starts 
Action to Test City Regulations 
Governing Sales at Auction 


Syracuse, N. Y., Nov. 24—Another 
fight has developed in Syracuse around the 
city ordinance restricting jewelry auctions. 
Abe Grody, pawnbroker and jeweler, has in- 
stituted an action in United States District 
Court against the Syracuse ordinance 
which restricts auction sales to 30 days in a 
year and requiring that they be held between 
the hours of 8 a. M. and 6 p. mM. Grody 
seeks an injunction restraining Mayor 
Hanna and the city administration from 
enforcing the ordinance and he also seeks a 
decision declaring the ordinance is void. 

Grody’s attorneys are Byrne, Byrne and 
Lowery, while the city is represented by 
Corporation Counsel Hancock. The action 
will be submitted to Judge Cooper without 
arguments and briefs are being prepared for 
the purpose. 

Mr. Grody is joined in the action by Peter 
Gould and Benjamin Jacobs, who act as his 
auctioneers. Both are licensed by the city, 
but they claim that the ordinance prohibits 
them working at their profession longer than 
30 days a year. 

The ordinance has the backing of the local 
jewelers association, which had it passed to 
protect consumers and to protect themselves 
from unfair competition. 

Grody .maintains that the ordinance is 
class legislation, that it takes away property 
rights in violation of the constitution of the 
United States, and that it takes away the 
right of the American citizen to buy in the 
cheapest market. 

Jewelers say that the auctioneers seek to 
tie up such ordinances just before the holi- 
day season by injunction and legal actions so 
that they can conduct their business contrary 
to the law. 








Business Troubles 


Clarence M. Allen, Berwick, Pa., is re- 
ported to be in bankruptcy. 

Augustino De Stefano, Newark, N. J., has 
heen closed out by mortgage. 

Boyle & Gustafson, Forrest City, Ark., 
are reported to have made an assignment. 

The Scheer Mfg. Co., Rochester, N. Y.. 
are reported to have made a general assign- 
ment, 
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: : O business interests 
Legislation Pending generally the short 
in the Short Session session of Congress 

of Congress which convenes Dec. 

6 and expires March 

4 next probably will have little significance, 

aside from a possible rebate of 15 per cent. 

in taxes. President Coolidge’s proposal 

probably will be developed into a_ political 

controversy which, plus prohibition and tar- 

iff agitation, probably will prevent action 

on legislation other than the government ap- 
propriations for the ensuing fiscal year. 

For the jewelry trade and a few other in- 
dustries, however, there is interest in the 
coming session because, as usual, there were 
several bills of more or less concern to 
business passed over when Congress ad- 
journed July 3 which await legislative action 
this session. It is important to remember, 
in this connection, that all bills which fall 
short of enactment by both houses this ses- 
sion will die, regardless of the progress 
made towards their passage. 

Representative Merritt’s “Voluntary 
Branding” bill was favorably reported from 
the House Committee on Interstate Com- 
merce early in the last session, but never 
reached a vote. Representative Merritt's 
bill was drafted in the House committee as 
an alternative to the French-Capper “Truth- 
in-Fabric” bill, but by its terms applies to 
all merchandise sold in interstate commerce 
and provides that -when goods are branded 
the brands must be truthful and description 
of the goods accurate. 

The Capper-Kelly bill to legalize re-sale 
price maintenance is pigeon-holed in the Sen- 
ate and House Committees on Interstate 
Commerce. As a result of hearings on the 
bill in the House committee last session it 
is doubtful whether it will ever emerge, and 
it is unlikely that the Senate committee will 
take any action, leaving the first move to 
the House. 

The Watson bill to prohibit the sending of 
unsolicited merchandise through the mails 
also rests in the House Committee on Inter- 
state Commerce. The _ buy-it-or-return-it 
concerns put up a strong case at hearings on 
this bill last Spring, and it will not be re- 
vived unless some pressure is brought to bear 
on the committee from the established retail 
trade. 

The Vestal bill to provide for the copy- 
righting, or registering instead of the patent- 
ing of designs, the method of protection re- 
quired by existing statute, was favorably re- 
ported from committee last session and is 
waiting for a vote in the House. 

The Britten bill to extend the use of metric 
weights and measures in merchandising was 
killed last session in the Committee on Coin- 
age, Weights and Measures. 

Among legislation which may be introduced 
is a bill of direct interest to the jewelry 
trade alone, namely the proposed National 
Platinum Marking Act to cover the regula- 
tion of the marks on platinum merchandise 
that may be shipped in interstate commerce. 
This bill, which was decided upon at a mass 
meeting of the trade recently held in New 
York, is designed to supplement the national 
marking regulations that already exist as to 
gold and silver. Also to put all manufactur- 
ers and shippers on a uniform basis, and 
remedy the unfair competitive conditions that 
now exist owing to the fact that States like 
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New York and Illinois regulate the stamping 
of platinum while others do not cover the 
subject in their legislation. When this bill 
will be ready is not yet known. 

Whatever Congress does on any of the 
above bills will be reported in full from 
week to week in THE JEWELERS’ CIRCULAR 
in its news from Washington. 





AN old and valued 

correspondent 
takes us to task for 
criticising, at various 
times the attempt of dealers to push trade by 
lowering prices, saying: “After all, isn’t the 
price appeal the strongest appeal that can 
be made to the consumer? Isn’t it the one 
on which successful merchants in every 
industry have ever depended for building up 
trade? Can the jeweler do better than ap- 
peal to this desire, innate in everyone, to 
buy merchandise at the lowest possible 
price?” 

To which we unhusitatingly answer, No. 
The jeweler can do much better, by making 
an appeal based on quality, durability, 
workmanship and value, which are factors 
that are almost entirely ignored when the 
price appeal is usually stressed. Our corre- 
spondent is mistaken in one particular. It 
is not the lowest price that makes the real 
appeal to the customer; it is the desire to 
get the most for the money expended, and 
the merchant is still appealing to this desire 
when he stresses the quality, durability and 
perfection of workmanship. 

It is well to remember that where the 
price appeal may have been successful in 
other industries in building up business, it 
has been a legitimate factor in most instances, 
because it was used under conditions where 
the customer had facts or knowledge for 
making a full comparison; in other words, 
an absolute comparison between two articles 
made by the same manufacturer, in the 
same way, with the same ingredients and 
sold at different prices by competing dis- 
tributors. This can be done with package 
goods and with standardized articles wherein 
the merchant is merely the distributor and 
gives no service, and the consumer will look 
to the manufacturer as the guarantor of 
quality. But these conditions exist nowhere 
in the jewelry trade except in very few 
instances. A large part of the jeweler’s 
stock is not standard merchandise; the 
manufacturers thereof are unknown to the 
public and the jeweler does not act to the 
customer. as the distributor only, but to all 
intents and purposes is the man behind the 
merchandise. In other words, the merchan- 
dise is tied up with the jeweler’s name and 
reputation. It is he who gives the service 
that the customer may demand later 
(whether it be engraving, regulating, re- 
stringing, sizing, taking out a dent or what 
not). It is he to whom the customer will 
look as the guarantor of quality and work- 
manship and, therefore, he must take the re- 
sponsibility that the merchandise will in 
every way give satisfaction and be up to 
representation. No customer can know the 
quality, durability or even the workmanship 
of the merchandise without destroying it. 
For this he must absolutely rely on the 
reputation of the dealer. 

Therefore, no basis of comparison can be 
made on the “money worth” principle un- 
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less the customer compares absolutely similar 
merchandise from two dealers of equaj 
standing; but in the majority of articles (at 
least in the jewelry line) there is no way 
in which the consumer can make a compari- 
son either in the quality of the metal, the 
value of the stones or the workmanship jn 
design and setting. How then can he tell 
whether the one article is better than another 
when the prices are different? 

As the late Col. Shepherd often pointed 
out in his addresses, the consumer does not 
know the price of jewelry. He does not 


.and cannot know, in most instances, whether 


the jeweler is making a profit of 40 per cent. 
or 100 per cent. He must rely on the 
statement’ of the jeweler as to whether or 
not he is getting his money’s worth and 
ofttimes the retailer will get no more busi- 
ness from him after shaving the profit down 
to a vanishing point than he would had he 
left a legitimate profit on in the first place, 

True, this does not apply to some lines that 
the jeweler carries, particularly the nationally 
advertised goods whose manufacturers are 
known to the public and the list prices of 
which are commonly used by all dealers. But 
the standard and nationally advertised mer- 
chandise at standard prices is not often to 
be found among jewelry proper, being con- 
fined almost exclusively to watches, clocks, 
silverware and a few special articles. Price 
cutting in these lines has sometimes been 
used as an effective “bait” until the con- 
sumer realizes that it was only for the pur- 
pose of getting him in the store and making 
up the loss incurred on non-advertised lines 
of which the buyer knew nothing. Price 
competition on standardized lines is to be de- 
plored though in these the jeweler is in a 
position with the customer somewhat similar 
to merchants in other industries. On the 
other hand, price cutting on non-adver- 
tised merchandise is futile because the con- 
cession which the jeweler gives his customer 
is not understood or appreciated by the latter 
and in the end brings no more business to 
the man who does it, than to him who does 
not. 

To the retailer marketing the ordinary 
lines of jewelry, we would say: Don't 
think that because you see the grocer, the 
shoe man or the dry goods man fostering 
business by announcing cuts in prices that 
you can get the same result by following 
the same methods. Conditions which exist 
in other trades are not to be found in ours, 
The customers of the grocer, the shoe dealer 
or the dry goods man know what the prices 
are and realize when the distributors in these 
lines take a loss from which the customer 
benefits. The jeweler’s customers, however, 
do not know what his prices are or should 
be and he will get no credit for sacrificing 
profit for his customers’ benefit. 

We reiterate that a price appeal and price 
appeal alone, may have its place in other 
industries but it can be of no real and last- 
ing advantage to the jeweler. 








The Bureau of Foreign and Domestic 
Commerce has announced that a firm in 
Swankopmund, South West Africa, is in the 
market for cheap jewelry and white bangles. 
The file number is 22798, and further refer- 
ence to this number sent to the Bureau at 
Washington, D. C., or any of its branches, 
will bring the information desired. 
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Arthur J. Hull, jeweler, 565 Fifth Ave., 
was recently elected a member of the Mer- 
chants’ Association of New York. 

The assets of Edwin P. Eadie, alleged 
bankrupt, this city, were sold at public auc- 
tion on Monday, Nov. 29 by order of the 
United States District Court. The assets 
offered for sale consisted of jewelry, safe, 
fixtures, etc. 

The Emm Jay Mfg. Co., is the name of 
a concern incorporated at Albany, N. Y., 
last week, with authority to carry on a 
jewelry business in this city. The capital 
is $5,000 and the incorporators are B. Bay- 
ers, A. S. Burst and M. Meyers. 

In the last issue of THe JEWELERS’ Cir- 
cuLar, the placing of the Golden Hill tablet 
on the building at the corner of William 
and John Sts., by the Maiden Lane Histor- 
ical Society was reported, but the report 
failed to state that the tablet was made by 
the J. F. Newman Co. 

Benedict. J. Freudenheim, of J. Freuden- 
heim & Sons, 48 W. 48th St., sailed last 
Saturday on the Homeric, going abroad on 
a purchasing trip to the European diamond 
markets. He will visit Antwerp, Amster- 
dam, Paris and London, and expects to re- 
main abroad about two months. 

«Aaron Denown, who was engaged in the 
jewelry business for over 25 years, died re- 
cently at his home, 135 Jamaica Ave., Brook- 
lyn. Mr. Denown was 58 years old and was 
a member of Palestina Lodge, Free Sons 
of Israel. He retired from business several 
years ago. The deceased is survived by his 
widow and five sons. 

On the charge of breaking a show case 
in the jewelry store of Sam Meltzer, 154 
Pavonia Ave., Jersey City, N. J., the police 
afrested a man giving his name as Henry 
Waring. The prisoner, it is claimed, des- 
troyed several watches and in the scuffle with 
the jeweler, his head was cut. He has been 
paroled to appear in court for further hear- 
ing. 

Charles Kivel and Joseph B. Kislinger, in- 
dividually and as co-partners doing business 
as Charles Kivel & Co., have applied for 
a discharge in bankruptcy from all their 
debts. Creditors interested are being invited 
to attend a hearing on Dec. 29, at 10:30 
A. M., which will be held in the old Post 


. Office building, this city, and at that time 


show cause why the discharge should not 
be granted. 

Sustaining protests of Jules Racine & Co., 
S. H. Pomerance & Co, A. R. & J. E. 
Meylan, H. Freund & Bro. and A. Witt- 
nauer Co., all of New York, the United 
States Customs Court finds that certain 
timers, stop watches, racers, etc., were er- 
roneously returned for duty at $1, $2, or 
$4 each (according to the number of jew- 
els), plus 45 per cent ad valorem under Par. 


THE JEWELERS’ CIRCULAR 


368, Tariff Act of 1922. Judge Fischer, in 
his opinion in the importers’ favor, holds 
the articles in question to be dutiable as 
watch movements in cases under paragraph 
367 of the said act, the movements at the 
applicable specific rate according to the num- 
ber of jewels, and the cases at 45 per cent 
ad valorem as watchcases. 

On Dec. 13, Charles Shongood, United 
States auctioneer for the Southern District 
of New York, will sell at auction the as- 
sets of Harry A. Cohn, who, it will be 
remembered, failed owing jewelers over $1,- 
000,000. Cohn’s assets consist of jewelry to 
be placed on sale at 10 A. M., at 552 Broad- 
way. It was reported in THE JEWELERS’ 
CrrcuLar at the time that Cohn was en- 
gaged in business as a public accountant 
and in conjunction with this decided to carry 
on a jewelry brokerage business. He ob- 
tained from several concerns in the indus- 
try, jewelry worth over $1,000,000 and then 
suddenly disappeared. Cohn was later ar- 
rested in Newark, brought back to New 
York and after long examinations, was con- 
victed and sent to jail. 

The United Hospital Fund drive for 1927 
is now on, and Leopold Stern has again 
accepted the chairmanship of the Jewelry 
Auxiliary Committee, of which Alpheus L. 
Brown, Albert M. Kahn and Lee Reichman 
are also members. In an announcement 
made by Mr. Stern, he said: “Fifty-six non- 
municipal hospitals are the beneficiaries of 
this collection, and they are greatly in need 
of financial assistance. It is the committee’s 
sincere hope that those members of the trade 
who have not yet responded to this urgent 
appeal, will do so at an early date.” Checks 
should be made payable to the United Hos- 
pital Fund and mailed to Leopold Stern, 2 
W. 46th St. Beginning with the next issue, 
contributions will be announced weekly in 
THe JEWELERS’ CIRCULAR. 

The members of the Brooklyn Retail 
Jewelers Association and their families en- 
joyed a dinner, dance and entertainment on 
Thanksgiving Eve, Wednesday, Nov. 24, at 
the Concordia Club, Brooklyn. The affair 
was well attended and the entertainment 
much enjoyed. The association members are 
at present preparing for the Christmas holi- 
days and will soon conduct a local co-opera- 
tive advertising campaign which will tie up 
with the national advertising appearing in 
the magazines throughout the country. For 
the past year, this organization has accom- 
plished many things of benefit to the mem- 
bers including the securing of better police 
protection, closing of stores at a regular 
hour, fighting of auctioneers, and several 
other movements which have been beneficial 
to the retail jewelry trade in that borough. 

Two indictments growing out of the daring 
attempt made by several prisoners to break 
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out of the Tombs Prison, on Nov. 3, were 
returned on Tuesday of last week against 
Oscar Amberg and Robert Weiner. Am- 
berg is the brother of one of the men who 
attempted to break jail and who, with Robert 
Berg and “Red” McKenna, died in the at- 
tempt. Weiner and Amberg were arraigned 
in the Homicide Court before Magistrate 


Gordon. Amberg and Weiner, it is alleged’ 


by Weiner’s own confession, aided in the 
attempted escape by smuggling guns in to 
the prisoners and by waiting outside of the 
Tombs with an automobile to carry the men 
away, if they succeeded in getting out. An 
attorney representing Weiner repudiated the 
latter’s confession. Hyman Amberg was 
awaiting trial on an indictment charging 
him with the murder of Aaron Rodack, 
Washington Heights jewelers, while Berg 
was being held for participating in the rob- 
bery of Abraham W. Faigin, diamond dealer 
15 Maiden Lane. 

Members of the trade during the week 
will receive a visit from the representative 
of the Jewelers National Crime Committee 
in connection with the drive now being made 
to add to the defense fund of the jewelry 
trade. The representative of the committee, 
Walter H. Tarlton, is well known to the 
trade at large through his many years con- 
nection with its various organizations and 
as a former member of the Wightman & 
Hough Co. His reception should be more 
than cordial as the movement for which he 
is asking support is one vitally necessary 
to the industry and, in fact, without it, 
it will be almost impossible to continue in 
the jewelry trade. The Jewelers National 
Crime Committee, as already reported, has 
been largely responsible for the big head- 
way made against bandits in this vicinity 
through its co-operation with the police and 
prosecuting officers. Through its efforts, 23 
receivers of stolen jewelry have already been 
indicted and heavy sentences imposed on 
many criminals have resulted from the work 
of the committee in identifying them and 
bringing to light their past performances. 
The report of the committee’s work which 
has already been published in THe Jewet- 
ERS’ CIRCULAR, will be given to any member 
of the trade, who asks for it when the 
representative of the committee calls upon 
them as it has been well stated over, and 
over again, contributions to the fund of 
the Jewelers National Crime Committee is 
little more than a small premium paid in the 
way of insurance for protection against 
crime. 

What was at first believed to be financial 
worries caused David L. Winchester, a 
jeweler at Hicksville, L. I., to shoot and 
kill his wife and then take his own life last 
Wednesday night. Reports later indicated, 
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however, that the jeweler owed only about 
$500, and that many of his relatives and 
friends were ready to give him financial as- 
sistance if it was needed. An examination 
of the bodies shortly after the shooting indi- 
cated that the jeweler had shot his wife 
three times and then had fired two shots at 
himself. The tragedy occurred in the rear 
of the store at 73 Broadway, Hicksville, 
where the couple lived. The pair are sur- 
vived by an 18 months’ old son, who is said 
to be living with the parents of the child’s 
mother. The police are conducting an in- 
vestigation to determine where the jeweler 
obtained the revolver and the ammunition 
which he used. 

Arthur A. Kahn, president of the Ameri- 
can Gem & Pearl Co., 6 W. 48th St., re- 
turned recently from abroad on the Paris. 
Mr. Kahn was in Europe for more than six 
months, and while abroad was taken ill. He 
is, however, improving in health. 

The office and plant of David Belais, Inc., 
has been moved from 137 W. 14th St., this 
city, to 107 Chestnut St., Newark, N. J. 
David Belais stated to a JEWELERS’ Circu- 
LAR reporter that the findings business here- 
tofore conducted by the concern will be dis- 
continued, and that the company will here- 
after confine its efforts to supplying white 
gold and wedding ring blanks. 

A few minutes after midnight last Sun- 
_ day, Officer N. J. Shaller, of the 12th Pre- 
> cinct, arrested a man whom he claims he 
© caught in the act of smashing the window in 
the jewelry store of George Mahler, 702 

Columbus Ave. The prisoner, it is claimed, 

had in his possession a few articles of 

jewelry which were estimated to be worth a 

little more than $100. He was arraigned on 

Monday morning in the West Side Court. 

Joseph D. Little, in charge of the Sterling 
Silver Galleries of the International Silver 
Co., took part in the fourth annual concert 
held by the Associate Glee Clubs in the 
auditorium of the Sesqui-Centennial ground, 
Philadelphia, last Saturday evening. Mr. 
Little went to the concert as a member of 
the Glee Club of Nutley. The concert was 
broadcast and 2,700 voices were heard over 
the air. Mr. Little was accompanied by his 
wife, and while in Philadelphia stopped at 
the Bellevue-Stratford Hotel. 

An assignment for the benefit of creditors 
was executed in the County Clerk’s office on 
Monday, Nov. 22, by William Wexler and 
Samuel Rothman, doing business as Wexler 
& Rothman, retail dealers in jewelry and 
novelties, 230 Fifth Ave. Nat Ottensosser, 
of 230 Fifth Ave., was named as the as- 
signee. It was announced on Monday that 
the assignee will sell at public auction 
through Charles Shongood, auctioneer, the 
assets of the concern consisting of jewelry, 
novelties, sporting goods, fixtures, etc. The 
sale will be held on Monday, Dec. 6, at 10:30 
A. M., at 160 E. 59th St. 

Jacob Ferstandig, trading as the New 
York Jewelry Exchange, 76 Bowery, filed a 
voluntary petition in bankruptcy in the 
United States District Court last Monday. 
The jeweler claims he owes $5,137, including 
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secured claims, $50, unsecured claims, 
$4,687, and accommodation papers, $400. The 
assets are listed in the schedules at $1,402, 
and represent stock in trade, $500; machin- 
ery, tools, etc., $600; debts due on open ac- 
counts, $42; deposits of money in the banks 
and elsewhere, $10, and property claimed to 
be exempt, $250. On Monday Judge Bondy 
signed an order appointing L. E. Gates, Jr., 
as receiver under a bond of $500. Listed 
among the largest unsecured creditors are 
the following: Aisenstein-Woronock & Sons, 
Inc., $734; M. Barnett, $100; Borakove 
Bros., $200; Cleiman-Son Co., $122; Sam 
Friedman, $290; Kessler Bros., $182; J. 
Noar, $236; S. Pollack, $144; Rialto Watch 
Case Co., $198; Leon Richter, $259; S. L. & 
W. Diamond Co., $241; D. Schenker, $223; 
N. Seidman, $554; Seltzer Bros., $125; Sim- 
mons Watch Co., $188, and S. Weissman Co., 
$168. 

An involuntary petition in bankruptcy was 
filed last Friday in the United States Dis- 
trict Court, this city, against Joseph I. 
Pomerantz, dealer in jewelry, precious and 
semi-precious stones, 68 Nassau St., Man- 
hattan. The petitioning creditors and their 
claims include A. Suderov, $300; Barad & 
Hess, Inc., $100, and Ross & Bernstein, 
$100. In an order signed by Judge Goddard, 
Louis J. Lefkowitz was appointed receiver 
under a bond of $500. Mr. Lefkowitz has 
retained Sternberg & Rosen and Alan D. 
Emil as attorneys. It is claimed that the 
jeweler owes about $18,000, and his assets 
will total less than $1,000. A little more 
than a week ago Pomerantz reported to the 
police that as he stepped into his office one 
morning he was grabbed by somebody who 
was hiding in his place and, after being 
bound hand and foot and gagged with ad- 
hesive tape, was relieved of a wallet con- 
taining diamonds worth more than $20,000. 
As Mr. Pomerantz claimed he did not see 
his assailant, he was unable to give a de- 
scription and did not know whether he was 
attacked by more than one man. Mr. Pome- 
rantz was found by his stenographer and an 
elevator man when the former arrived at the 
office shortly after 9 o’clock. 








Richmond, Va. 


Detective Sergeant John Duffy, of the 
Richmond, Va., police department, is in re- 
ceipt of a check for $100 from the Jewelers’ 
Security Alliance as a reward for, the arrest 
and conviction of a negro thief who 
smashed the show window at N. F. Jacobs 
& Sons’ store, Sept.-10, and stole about $200 
worth of jewelry. 

News has been received here of the death 
of Harry N. Price, Jr., native of this city. 
He died in Chicago Sunday and was buried 
there Monday. He left Richmond several 
years ago to engage in the manufacture 
of silver goods in Chicago and had since 
made that city his home. The deceased is 
survived by his widow. 

Grover C. Cocke, of Cocke & Co, 
jewelers, of 533 W. Broad St., is some- 
thing of a dog fancier. In his kennels he 
has a beautiful snow white collie named 
vanhoe Snowdrift IT. She was adjudged 
the finest white female collie at the Inter- 
national Dog Show at the Sesqui-Centennial. 
Naturally that makes him feel quite proud. 
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The other day a picture of Mr. Cocke’ and 
the prize collie appeared in the rotogravure 
section of one of his home town papers. 











The office and plant of David Belais, Inc., 
is now located at 107 Chestnut St., this city, 
having been removed from 137 W. 14th St., 
New York. Mr. Belais announced that the 
findings business heretofore conducted by 
the concern will be discontinued and that the 
company will hereafter confine its efforts to 
supplying white gold and wedding ring 
blanks. 

Louis Stein, retired. Newark jeweler, had 
a painting in the exhibit of the Newark 
Art Club at the Newark Museum! last week. 
Mr. Stein began to paint after he was 60 
years old, and for the last.20 years has de- 
voted several hours a day to art. His pic- 
ture, hung in the Art Club collection, was 
“A Day Dream” in oils, The subject was 
an old-fashioned garden with a profusion of 
colorful holly-hocks, and in the foreground 
an attractive house with thatched roof. The 
work ranked high among the hundred or 
more oils shown. Mr. Stein is a member of 
the Newark Hundred Year Club, made up 
of men and women of 70 years or more. 

Announcement has. just been made of the 
organization of the Short & Roehm Co., 
Newark, N. J., for the manufacture of Pyra- 
lin advertising specialties, such as badges, 
buttons, emblems and indoor signs. Com- 
plete modern equipment for making these 
specialties has been- installed. Joseph B. 
Short, who was connected with Whitehead’ & 
Hoag for 33 years as general sales manager 
and in other capacities, is in charge of sales. 
Richard Roehm, also with Whitehead’ & 
Hoag for 30 years as general sales manager 
lithography, printing and production engi- 
neering, and in other positions, will supervise 
manufacture. Mr. Roehm was also asso- 
ciated for about 10 years with the Cruver 
Mfg. Co., advertising novelty manufacturers 
of Chicago. 








Retailers and manufacturers jointly are 
wasting their money to the extent of more 
than $100,000,000 a year because of their 
failure to use the proper shipping containers, 
right packing methods and materials. Such 
is the conclusion of the Traffic Group of the 
National Retail Dry Goods Association prior 
to beginning intensive work to cut down this 
needless waste. According to A. C. Albee, 
manager of the Traffic Group, this constant 
flow of unrecoverable dollars over the dam 
can be prevented to a very large degree. The 
Traffic Group and the National Retail Dry 
Goods Association have been at work upon 
the problem of proper shipping containers 
for some time. Last year the supply control 
committee of the National Retail Dry Goods 
Association made a study in 27 representative 
stores in all sections of the country. This 
report showed the actual amounts which 
could be saved on particular items. The 
National Retail Dry Goods Association asks 
for the co-operation of all of those interested 
in the elimination of this unnecessary waste 
and invites suggestions from all trade factot 5 


<n ee im 5+ se 8 


Sritisrernoagg raya 


Saas einah rata et ontasgener st gersne ee pea Sacer 






SSS ri ete eyes orogens 


2 2" 8" oa ane 





88 THE JEWELERS’ CIRCULAR December 1, 1926 





Service Developed From 
Service Performed 


The banking service of The 
National Park Bank is a 
development of many years’ 
usefulness to commercial 
institutions in all parts of 
the country. 


Consequently, it is a serv- 


ice founded upon experience 
and achievement, one that 
is practical, comprehensive, 
and well adapted to the 
requirements of merchants 
and manufacturers in the 
jewelry trade. 





Al | THE 
ol i il NATIONAL PARK BANK 


OF NEW YORK 
2/4 Broadway 
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Capital, Surplus and 
Undivided Profits $34,000,000 





Park Avenue Office: 240 Park Ave. at 46th St. 
7th Avenue Office: 7th Ave. and 32nd St. 
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Gems 3, Orient 


Rubies Star Rubies 

Emeralds Star Sapphires 

Sapphires Cats-Eyes 
Lapis-lazuli 





LUCIAN M. ZELL 


522 Fifth Avenue New York 














The BUYERS’ DIRECTORY 


PRICE, $1.00 
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Louis Liever, 5737 Ogontz Ave., and J. M. 
Rabinowitz, 1964 N. 2Ist St., have been 
registered as the Pennsylvania Jewelers and 
Diamond Exchange, trading at 138 S. 8th 
Possvit Atlas, well known diamond importer 
of 721 Sansom St., is convalescing from a 
recent operation to remove a nasal trouble 
and receiving congratulations from his many 
friends on the success of the operation. 

A hearing on the petition of Massimo 
Melchiorri, of the firm of Melchiorri Bros., 
jewelers, and individually, for a discharge 
from bankruptcy, has been set by the United 
States District Court here for Jan. 3 at 
10 a. M. 

Seymour Steinberg, for many years a 
watchmaker to the trade on Sansom St., has 
opened an office in Room 304 Washington 
Square building, Chestnut and 7th Sts., in 
the quarters occupied by Louis Stern, well 
known wholesale jeweler. 

B. F. Macke, well known attache of 
Michael Ballen, diamond broker, is off to 
Florida for the balance of the Winter and 
will spend most of his time in Miami, look- 
ing after Mr. Ballen’s diamond interests in 
that city and other Florida resorts. 

William Kengott, well known to old 
timers in the jewelry line here, died at the 
age of 69 at the home of his daughter, Mrs. 
William Beck, 1014 N. American St., where 
he had been ill since last January. For 20 
years he had been employed in the milling 
department of the U. S. Mint here. 

Trade experts here see indications that the 
Christmas jewelry trade will be at least as 
heavy as that of a year ago and is likely 
to top the 1925 figures. While wholesalers 
and jobbers are now experiencing a slight 
slump, retailers are beginning to have a 
good business. Diamonds are in good de- 
mand and the larger stones especially are 
sought. Silverware is also in good call. 

Mr. and Mrs. L. J. Remy had a happier 
Thanksgiving Day than they expected for 
their son, Louis J. Remy; Jr., returned that 
day from the hospital where he had under- 
gone an operation for appendicitis.. Mr. 
Remy, Sr., is a veteran employe of S. Kind 
& Sons and Mr. Remy, Jr., is on the staff 
of H. O. Hurlburt & Sons as a salesman. 
He is reported to be regaining strength after 
the operation. 

Foreign jewelers who have been exhibit- 
ing.at the Sesqui are closing out their stocks 
of gems and other jewelry at cut prices prior 
to leaving. Few will remain until Dec. 31 
when the exposition closes officially after a 
month’s extension, although there are thou- 
sands of visitors daily now. Absence of 
heating facilities in the buildings are a handi- 
cap to the Oriental exhibitors who include 
many jewelers. 

K. Mikimoto, Tokio, Japan, owner of the 
noted cultured pearl fisheries in that country 
and exhibitor of them at the Sesqui, has 
been visiting this city and the exposition 
during its closing days having come on from 
Tokio for that purpose. He speaks no Eng- 
lish but through an interpreter told a JEwEL- 
ERS’ CIRCULAR reporter he expected to main- 
tain permanent offices in the Packard build- 
ing here. He expressed his pleasure at the 
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interest aroused here by the famous “Pearl 
Pagoda” he exhibited at the Sesqui. He 
spent several days at Ocean City while talk- 
ing over plans for representation in this 
country after his return to Japan. 

Mr. Scull, for years bookkeeper for L. P. 
White, is is receiving many congratulations 
on the football prowess of his two sons, Paul 
and Folwell, who are stars on the University 
of Pennsylvania football team. Both played 
in the Thanksgiving Day game against Cor- 
nell and won laurels, Paul, who played right 
half back, scoring on a drop kick while Fol- 
well as right end saved the game for Penn 
and is classed by experts as one of the best 
ends the University has had in years. 

An interesting announcement of the week 
in jewelry and art circles was that of the 
formal engagement of Miss Elanore Cohen, 
daughter of Mr. and Mrs. J. J. Cohen of 
69th St. and Lawnton Ave., and Clarence S. 
Thalheimer, son of Mr. and Mrs. Thalheimer 
of 4818 N. 13th St. Miss Cohen is the 
only daughter of J. J. Cohen, leading dia- 
mond importer of the Victory building, 1011 
Chestnut St., and is an honor graduate of the 
School of Industrial Art here. She is well 
known in local art circles and since her 
graduation has maintained a successful studio 
in South Washington Square. Mr. Thal- 
heimer is a successful architect. No date 
for the wedding has yet been set. 

A stiffening of the probation and parole 
laws will be urged upon the 1927 Legislature 
as the result of a conference of leaders in 
penal affairs here. Local jewelers who have 
been the victims of the policy of the State 


Pardon. Board in turning loose notorious: 


jewelry robbers after a fraction of their 
sentences have been served, have voiced their 
interest in the plan. It is proposed to draft 
bills for a State probation bureau instead 
of the present local bodies and to amend 
the laws so that a prisoner must serve at 
least half his maximum term before he can 
be paroled or pardoned, . The general opinion 
of the conference was that the present State 
laws are inadequate to handle probation 
problems. 

The watch material trade here received 
another surprise this week in the announce- 
ment of the purchase of the business of the 
late Charles H. O’Bryon, at 727 Sansom St., 
by William Waples and William C. Williams. 
It had been given out last week that the 
sole purchaser was Mr: Waples but it now 
is announced that he and Mr. Williams are 
joint purchasers. Both are veterans of the 
materials trade locally, Mr. Williams having 
been associated with Mr. O’Bryon for more 
than 30 years and Mr. Waples for 20 years, 
and are widely known in the trade in and 
about this city. Recently Mr. Waples pur- 
chased the materials business of John F. 
Blisard & Bro. at 132 S. 8th St. and has 
been conducting it at that address. Because 
of leases and other matters, Messrs. Williams 
and Waples will continue both stores at their 
present addresses for the present. They have 
formed a partnership. 








The man who was arrested by the police 
on the night of Nov. 10 in the store of the 
J. Burri Jewelry Co., Cheyenne, Wyo., was 
given a sentence of from one and one-half 
to three years in the Rawline penitentiary 
on the charge of breaking into the store with 
intent to steal. He pleaded guilty. 
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Two new employes have been added 
temporarily to the sales force of R. Harris 
& Co., namely: Mrs. Frances Brobst and 
Robert Klein. 

Edward Frischknecht, an expert watch-_ 
maker, has announced that he will move his 
shop from its present location at 1735 “G” 
St., to a better place across the street, Jan. 1. 

Edwin C. Graham has been elected presi- 
dent of the Washington Board of Trade, 
having held this position for some time 
heretofore. Mr. Graham is also president 
of the Rotary Club. 

Announcement is made that Castelberg’s, 
after many years at their present location, 
will move about Jan. 1 to 935 “F” St, 
N. W. The business has grown to enormous 
proportions, necessitating larger quarters, 
and this new site chosen is believed to pro- 
vide. better facilities from every standpoint, 
situated as it is, right in the heart of the 
downtown district. 

A judgment for $1,515 and costs was re- 
cently obtained by the plaintiff in the case 
of Castelberg’s Jewelry Store vs. Jack 
Wilson, which matter was brought in the 
District Supreme Court. Judgment of con- 


fait at 
ditalitil 





al — 
ila!) mite Senin af >} 
Pi SR = weer: 19 
ee UN TTT LE a 


a 





- demnation of credits in the hands of Charles 


Linkins and the Strand Theater was also 
rendered. Attorney Wolf represented the 
plaintiff, while Wilson was represented by 
Nathan Cayton, attorney. 

Herman Semler, a jewelry salesman, of 
New York, who is spending a week in Wash- 
ington, combining business with pleasure, 
declares that business throughout the terri- 
tory assigned to him has shown a very 
marked improvement; that much more 
novelty jewelry is being purchased than at 
any time since he can recall, especially slave 
bracelets, rolls of pearls and chokers. Mr: 
Semler left here to attend the Army-Navy 
football game in Chicago. 

In accordance with plans formulated re- 
cently at a meeting of the Merchants’ and 
Manufacturers’ Association, at which it was 
unanimously voted to move forward the date 
marking the opening of the holiday showing 
season, Christmas goods were formally 
placed on display on the morning of Nov. 
26. This action is made possible this year 
because of the fact earlier shipments have 
been received from manufacturers and job- 
bers of the special merchandise designed to 
meet the needs of Christmas trade. In past 
years it has been the custom of merchants 
to defer the display of complete stocks of 
special Christmas merchandise until early 
in December, but after a complete analysis 
of past Christmas shopping statistics, it has 
been found that there is a remarkable 
tendency during recent years to make pur- 
chases well in advance of the usual holiday 
shopping rush. The change is attributed to 
energetic campaigns for early shopping by 
different women’s organizations. Merchants 
have been entreated to place orders for 
Christmas goods early. Jewelers particu- 
larly have co-operated in the early buying 
movement. 








The Daniels Jewelry_Co. has opened an- 
other store at 203 Genesee St., Saginaw, 
Mich. 
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A MEETING PLACE 


AND 
AN EATING PLACE 


FOR JEWELERS 


A Modern Up-to-Date Chop House, Convenient to the Uptown Jewelry Center, That Is Catering 
Especially for Jewelers Patronage. Open from 


11 A.M. to 1 A.M. 
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JACK KENNEDY’S CHOP HOUSE, Inc. 


121 WEST 45th STREET NEW YORK 
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John Kelso, of Dorrance St., was a busi- 
ness visitor in Boston last week. 

Frank Tanner, of Westminster St., made 
a hurried business trip to Boston early the 
past week. 

Albert E. Stevens, of the United Wire & 
Supply Co., is serving as a member of the 
Federal Grand Jury here. 

John A. Hacking et al have given a 
chattel mortgage of $1,500 to E. Hacking 
on contents of premises at 36 Garnet St. 

Mr. and Mrs. Charles A. Russell had the 
members of their family as their Thanks- 
giving guests at their home on Loring Ave. 

Frank V. Gilden, of the A. & Z Chain Co., 
left the past week on an extended business 
trip of several weeks through the middle 
west. 

Mr. and Mrs. Alfred B. Lemon and 
children left Wednesday for Greenfield, 
Mass., to spend Thanksgiving with Mr. 
Lemon’s parents. 

Samuel A. Baldwin, the veteran retired 
jewelry salesman, left Wednesday for Shir- 
ley, N. H., to spend Thanksgiving with 
relatives. 

The Reliable Men’s Store, 769 West- 
minster St., is being conducted by Louis H. 
Kaplan, according to his statement filed at 
the city clerk’s office. 

According to information filed at the City 
Clerk’s office, the Imperial Specialty Co., 
167 Dorrance St., is owned and conducted 
by Albert G. Phillips. 

George J. Sheehan, referee in bankruptcy, 
this week began paying the first and final 
dividend to the creditors of The Strath- 
more Co., of this city. 

Louis Gastano has started in business at 
31 Goldsmith Ave., East Providence, as the 
F. & V. Mfg. Co., manufacturing a line of 
religious jewelry and ecclesiastical goods. 

The K. & K. Stonesetting Co. is the name 
of a new concern that has recently started 
in business at 162 Chestnut St., the owners 
being Paul Krikorian and Hano. Hovan- 
nesian, 

Notice has been sent to the creditors of 
Carmine Russo that a hearing will be held 
in the United States District Court on Dec. 
4 on his petition for a discharge in bank- 
ruptcy. 

Mr. and Mrs. Ellis W. MacAllister and 
their daughter, Miss Lucille MacAllister, 
who came on from New York for the holi- 
day, spent Thanksgiving with friends at 
Newport. 

Ralph Gregory and Stowell B. Sherman 
were among the principal participants in the 
ritualistic work in Rhode Island history of 
Masons at Freemasons Hall here on Tues- 
day evening. 

Scullian Bros., formerly manufacturing 
jewelers of this city, have filed petitions in 
the United States District Court for a dis- 
charge in bankruptcy upon which a hearing 
will be given Dec. 11. 

Adolph Aron & Son, glass workers, at 
415 Richmond St., has taken a three years’ 
lease from the Dyer Street Land Co., for a 
portion of the building at Friendship, Peck, 
Dyer and Orange Sts., from Dec. 15, 1926. 

Among the local firms that furnished their 
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employes with turkeys or greenbacks for 
Thanksgiving were: Vennerbeck & Clase 
Co., Horace Remington & Son, E. H. Lohr- 
mann €o., and Westcott-Slade & Balcom Co. 

Edmund C. Mayo, president of the Gor- 
ham Mfg. Co., was re-elected a member of 
the Rhode Island Council of the New Eng- 
land Council of Manufacturers at the annual 
conference held last week at Hartford, Conn. 

The case of George A. Pastore, appellant, 
against the A. & B. Mfg. Co., was heard in 
Superior Court on Friday before a jury in 
Judge Baker’s room. The jury returned a 
verdict- for the plaintiff in the sum of 
$334.54. 

Mr. and Mrs. Ira H. Whittier left Wed- 
nesday to spend Thanksgiving with their 
daughter and son-in-law in New Haven, 
Conn., and on Friday they proceeded to 
Brooklyn, N. Y., to visit their other daugh- 
ter and her husband. 

In the inventory of the estate of F. A. 
Tenny, filed in the Municipal Court the past 
week by the executor, the Rhode Island 
Hospital Trust Co., four shares of Gorham 
Mfg. Co. preferred are listed at $260 and 
18 shares of common at $288. 

A decree was entered in the Superior 
Court last week in the suit of Simon Wolk 
for the appointment of a receiver to liqui- 
date the affairs of O’Neill & Block, Inc., 
which authorized the payment of a dividend 
of 20 per cent to the creditors. 

Bernard M. Goldowsky was chairman of 
the committee for the annual benefit ball 
for the Jewish Orphanage of Rhode Island 
held the other evening at the Biltmore Hotel. 
Other members of the committee included 
Mr. and Mrs. Jacob Ernskof, Mr. and Mrs. 
Samuel M. Magid, Mrs. Archibald Silver- 
man and Mr. and Mrs. Alfred Spear. 

Samuel Kaplan, the Weybosset St. dia- 
mond merchant, entertained a party of 
friends on a fishing excursion off Point 
Judith last Sunday on the motor boat Ray, 
under the guidance of Capt. Frank Hareter. 
The party caught nearly 600 pounds of cod- 
fish, Mr. Kaplan having the honor of pulling 
in the largest which tipped the scales at 41 
pounds. 

A. H. Rondero Co., Inc., has been granted 
a charter under the laws of Rhode Island, 
for the purpose of conducting a manufactur- 
ing jewelry business, to be located in Provi- 
dence, with an authorized capital stock con- 
sisting of 240 shares of common, no par 
value stock. The incorporators are: James 
H. Sullivan, of 24 Meredith St., Springfiled, 
Mass., and Arthur Lawton and Albert H. 
Rondero of this city. 

Walter I. Sundlun, who has been conduct- 
ing Goffe & Son Co., 16 N. Main St., Paw- 
tucket, leather goods and novelties; the 
London Jewelry Co., retail jewelers, 181 
Main St., and Walter I. Sundlun Co., whole- 
sale jewelers, all of Pawtucket, has discon- 
tinued the first and sold the retail business 
to Messrs. Levy, Abraham and Ziner, all of 
Boston. Mr. Sundlun will continue the 
wholesale business. 

Irons & Russell Co. has been unusually 
busy recently on designing and making spe- 
cial jewels, etc., for presentation to retiring 
officers in various Masonic organizations. 
Among these were Past Master’s jewels for 
Pawcatuck Lodge in Pawcatuck, Conn., and 
Harmony Lodge of Pawtuxet; also Past 
Matron’s and Past Patron’s jewels for 
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Queen Esther Chapter of Pawtucket, Electra 
Chapter of Lonsdale, Naomi Chapter of East 
Providence and Adah Chapter of East 
Greenwich. They also made the jewel for 
the retiring Past High Priest of Providence 
Royal Arch Chapter and designed and made 
the special jewel for the retiring recorder of 
that chapter, after completing 48 consecutive 
years. 











Miss Dorothy E. Mayers, who has been 
employed at the M. S. Co., was married last 
Thursday to Harold Gay. 

Edward Moore, manager of the Chicago 
office of R. F. Simmons & Co., has returned 
to his field after 10 days at the factory 
here. 

Mr. and Mrs. Thomas Carpenter and J. T. 
Inman are among the Attleboro residents 
who have recently left for Florida where 
they will spend the Winter. 

Samuel M. Holman, Jr., of the J. M. 
Fisher Co., announced the past week that he 
was a candidate for re-election as a council- 
man at the coming city election. 

Mr. and Mrs. John H. Gormley celebrated 
the 25th anniversary of their marriage last 
Sunday at their home, 4 Elizabeth St., when 
they received the felicitations and gifts of a 
large number of friends. 

Miss Frances H. Rioux, daughter of 
Joseph Rioux, of Bliss Bros. Co., was mar- 
ried last Sunday afternoon to George H. 
Morse, of North Attleboro, at the rectory 
of St. John’s Church, by Rev. David F. 
Sheedy. 

Mr. and Mrs. Harold P. Andrews headed 
the committee in charge of the annual 
Thanksgiving dance of the Highland Coun- 
try Club on Wednesday evening, in Brown- 
ing Hall. Other members of the committee 
included Mr. and Mrs. Lawrence Baer, Mr. 
and Mrs. Stephen H. Garner. 

Theodore W. Cash, for several years con- 
nected with the manufacturing jewelry con- 
cern of Ballou Mfg. Co., until that firm dis- 
solved, died at his home, 18 5th St., last 
Thursday, in his 56th year. He is survived 
by his widew, two sons and two brothers. 
He was a member of Attleboro Lodge, of 
Elks. 

At the annual election of the Home Mar- 
ket Club in Boston, Col. S. O. Bigney was 
elected a_ vice-president. The Home 
Market Club is one of the oldest and most 
influential organizations which has for its 
aim the securing of protection for industry 
and workers through a proper tariff. Its 
large membership is made up of business 
men of New England. 








Market Prices for Silver Bars 


The following are the quotations for silver 
bars in London and New York as reported 


for the past week: 


Selling Price 
London U.S. Gov’t New York 


Date Official Assay Bars Official 
Nee. 23:: cc ~25 56% 54% 

ve PERCE 25% 56% 5 

ply 5 eS 25% Holiday Holiday 

it ep 25% 56% 54% 

si Se 25% 57% 54% 

SO BO 25% 5634 54% 
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Chicago Notes 


Morris Spector, retail jeweler of Appleton, 
Wis., was a visitor in Chicago during the 
past week looking over markets and visiting 
with relatives. 

J. Eugene Barnes of Barnes & Freeman, 
auctioneers, Chicago, are at International 
Falls, Minn., where they are conducting a 
sale for Shea Bros. 

A. L. Hancock, manager of the Chicago 
office of the Bassett Jewelry Co., left last 
Thursday night for a trip through Michi- 
gan, Illinois and Indiana, and will be gone 
for about two wéeks. 

H. O. Lindstrom, representing the C. H. 
Knights-Thearle Co., spent several days of 
last week at the home office replenishing his 
stock and preparing for his final swing of 
the year through Iowa and Wisconsin. 

George T. Brodnax, of George T. Brod- 
nax, Inc., Memphis, Tenn., arrived in Chi- 
cago last Friday to spend a few days here 
looking over the Christmas markets and at- 
tending the Army-Navy football game. 

D. L. Nesler, manufacturer’s representa- 
tive with headquarters on the eighth floor of 
the Columbus Memorial building, just com- 
pleted a trip through the middle west, where 
he spent three weeks in calling on his trade. 

Word was received in Chicago last week 
that fire broke out in the rear part of the 
store of Maschmeyer-Richards Silver Co., 
Inc., 7th and Locust Sts., St. Louis, Mo., 
recently and damage of about $1,000 was 
suffered. 

N. T. Sherwood, traveler for Schumer 
Bros. Co., of Cincinnati, returned from a 
middle western trip last week and, after 
spending Thanksgiving in Chicago, left for 
his final trip of the year. This time he will 
visit the trade in the south, and will be gone 
for about three weeks. 

On Saturday morning of last week burg- 
lars entered the store of B. J. Hagamann, 
retail jeweler, at 5454 Wentworth Ave., and 
escaped with about $800 worth of rings, belt 
buckles and other pieces of jewelry that were 
left in the cases overnight. The burglars 
entered the store by breaking through the 
back door. The entire loss is covered by in- 
surance. 

Ed Jensen, of the Towle Mfg. Co., re- 
turned last week from a trip through the 
northwest. O. F. Samuelson, coast traveler 
for this firm, and Frank J. Spellman, south- 
west representative, also returned to Chicago 
from a trip through their territory. This 
was their final trip of the year, and they will 
now remain at the Chicago office until after 
the holidays. 

H. J. Hansman, representative for the 





Wilcox & Evertsen factory of the Interna- 
tional Silver Co., traveling out of the Chi- 
cago office at 5 N. Wabash Ave., returned 
last week from a month’s business trip 
through the northwest and west to attend 
the Army and Navy football game. Mr. 
Hansman will remain here for a few days 
before leaving on another short trip. 

Leon A. Bergsman, who has been asso- 
ciated with his father, J. A. Bergsman, in 
the Chicago office of the Poole Silver Co., 
5 N. Wabash Ave., will leave for New York 
and the east shortly, where he will visit the 
factory. Upon his return about the first of 
the new year he will have full charge of the 
Chicago trade, calling on them and giving 
them his personal attention. 

S. Lewitan, diamond broker, with offices 
in suite 1104 Heyworth building, is confined 
at his home suffering from an accident to his 
ankle that occurred last Saturday. While 
entering a building Mr. Lewitan hit his 
ankle and caused an internal hemorrhage. He 
is resting nicely, but-it will be at least an- 
other week before he will be able to resume 
his duties. Leo Lewitan, his son and busi- 
ness associate, is looking after business dur- 
ing his absence. 

At a recent meeting of officers of the 
Wholesale Jewelers of Chicago plans were 
made for the second annual trade show. It 
was decided that the show would be held 
during the first week in August, 1927, from 
the first to the sixth, inclusive. It has not 
been decided just where the show will be 
held, but the committee has several places in 
view and will report on them shortly. A. B. 
Coffman, of 326 W. Market St., has been re- 
engaged as show manager for the next show. 

F. B. Hovey, Chicago manager for the 
National Jewelers’ Board of Trade, and 
trustee for the creditors of Ben Levit re- 
cently sold the assets to Martin Fox, under 
the plan outlined to creditors early in No- 
vember by which plan creditors were to re- 
ceive 7 per cent. in cash, and notes repre- 
senting four payments of 7 per cent. each, to 
be paid in three, six, nine and 12 months. 
Mr. Hovey mailed a check last week to all 
creditors who had signed consents and re- 
leases. 

Friends of F. W. H. Schmidt are happy to 
see him back on the job again after being 
home for about six months enjoying a rest. 
Mr. Schmidt is connected with M. Schroeter 
& Co., the firm that succeeded him in the 
wholesale material business on the 11th floor 
of the Heyworth building, 29 E. Madison St., 
as their general manager. Mr. Schmidt has 
been associated with the iewelry trade for 
more than 31 years, and sold out his business 
several months ago so that he could recuper- 


ate from a slight illness. He is again en- 
joying the best of health and is glad to be 
back in the harness. 

The monthly luncheon meeting of the Chi- 
cago Jewelers’ Association met last Tues- 
day noon in the Ivory room at Mandel Bros, 
and was attended by 40 members. In the ab- 
sence of President Sidney Y. Ball, Vice- 
president John Leiner, presided. The min- 
utes of the previous meeting were read by 
Assistant Secretary Louis Goldman, who 
also read the treasurer’s report. This report 
indicated a net worth at this time of 
$6,630.96. Harry Radix, chairman of the 
social relations committee, made a brief re- 
port concerning the annual banquet which 
will be held on Thursday night, Jan. 27, and 
urged the members to send in their require- 
ments for this occasion as soon as possible, 
stating that he thought it would not be neces- 
sary this year to limit the allotment to any 
house. There will be no lunchéon meeting 
in December or January, and the next meet- 
ing will be held on the. third .Tuesday in 
February. 

Bingel & Wilson, retail jewelers, cele- 
brated the opening of their new store on 
Saturday of last week. The store is located 
at 3728 Broadway, and is fitted out in beauti- 
ful mahogany wall and counter cases. The 
rear of the store is arranged with a large 
optical room, and is equipped with the latest 
instruments. The partners in this new busi- 
ness need no introduction to the jewelry 
trade of Chicago. Both of them have been 
engaged in business before and for many 
years. T. H. Bingel, formerly was in busi- 
ness at 1423 Wilson Ave. for about eight 
years, and two years ago sold this store. 
C. E. Wilson, formerly was in business with 
H. O. Kemnitz on N. Robey St., and prior 
to that time on Lincoln Ave. The store was 
banked with flowers on the opening day, sent 
by members in the trade and friends who 
wish them success, and both Mr. Bingel and 
Mr. Wilson were kept busy shaking hands 
and receiving congratulations from friends 
who called. 

The funeral of Adolph Frolich took place 
on Tuesday of last week. Services were 
held from the chapel at 3111 Roosevelt Road, 
and interment was at Waldheim Cemetery. 
Mr. Frolich had been ill with cancer for 
about three weeks and passed away at St. 
Mary’s Hospital, at 9:15 Sunday evening. 
Deceased was 69 years old at the time of 
his death, and had been connected with the 
wholesale jewelry business for more than 39 
years. He was in business for himself on 
the 14th floor of the Capitol building, 159 N. 
State St. His son-in-law is winding up the 
affairs and closing out the business. Mr. 
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Frolich is survived by his widow and six 
children. 

Joseph H. Frier, of Goldman & Frier, New 
York, and associated with Goldman, Alls- 
house & Healy, attorneys for the jewelry 
trade in Chicago, spent several days in Chi- 
cago last week on business and visiting with 
his associates. Mr. Frier is known to the 
trade in New York through his personal 
work done in bankruptcy cases while associ- 
ated with the attorneys of the National 
Jewelers’ Board of Trade, Greenbaum, Wolff 
& Ernest. While here he attended the 
t-eeheon given by the Crime Commission on 
Friday at which Chief Justice Thompson, of 
the Supreme Court, discussed criminal law 
and its proposed revision in this State. Mr. 
Frier also accompanied Mr. Goldman to the 
football game of the Army-Navy on Satur- 
day. 

Among the retail jewelers that spent som 
time in Chicago last week looking over mar- 
kets and some of them that were fortunate 
enough to possess tickets to the big Army- 
Navy football game were: Arthur H. Elvis, 
of George H. Elvis, Medford, Wis.; Arthur 
Chapman, of J. R. Chapman & Co., Oshkosh, 
Wis.; Louis Fletcher, of Julius C. Walk & 
Son, Indianapolis, Ind.; Keith Perkins, of 
Perkins & Keith, Columbus, Nebr.; Paul 
Rapp, of Edward Rapp, Burlington, Ia.; 
Harry Berg, and wife, of Berg-Arduser Co., 
Inc., Dubuque, Ia.; Earl R. George and wife 
of Sioux City, Ia.; Crowley E. Cole, of 
Crowley E. Cole & Co., Atlantic, Ia.; Mr. 
Sibbing, of the Schrieider Jewelry Store, 
Dubuque, Ia.; H. L. Hands, of J. Hands & 
Son, Iowa City, Ia. 

A. C. Becken, Jr., of A. C. Becken & Co., 
180 N. Wabash Ave., is at the Evanston 
Hospital as a ‘result of an accident while he 
was attending the Illinois-Ohio football game 
at Urbana, Ill. Mr. Becken, who is an 
alumnus of-the University of Illinois, drove 
down with friends to see the game and visit 
his old school associates. He was not feel- 
ing very well, and while visiting at the 
Fraternity house felt faint and stepped into 
the bath room. This is the last that he re- 
members. It is supposed that he fainted, 
and when he fell to the floor suffered two 
skull fractures. He was brought to the 
Evanston Hospital early Sunday morning, 
and was in a very serious condition until on 
Wednesday morning, after an operation, a 
turn for the better was realized, and Satur- 
day he was reported to be practically out of 
danger. 

The Riggs Optical Co., having branches 
in 46 cities, and with the home office at 
Omaha, Nebr., who recently purchased and 
took over the business of the Geneva Optical 
Co. of Chicago and its several branches, an- 
nounces that it has purchased and will 
take over the business of the Central Optical 
Co., today (Dec. 1). The Central Optical 
Co. is located in suite 704 Mallers building, 
5 S. Wabash Ave. Additional space will be 
taken in the Mallers building, and all new 
equipment, machinery, furniture and fixtures 
will be installed. The Mallers building, shop 
and office will be used to take care of the 
Chicago city and Chicago territory business. 
The building at the 60 W. Superior St. ad- 
dress is now being remodeled and special 
steel bins are being installed so that the 
company can carry the largest Riggs stock in 
the United States for distribution to its 34 
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houses in the east as well as all direct cus- 
tomers. H. R. Tillotson is in charge of the 
Chicago branch. 











Mrs. Margaret Foster, Charles Rickel Co., 
Cynthiana, Ky., and Mr. and Mrs. L. H. 
Stiles, Hazard, Ky., were visitors in Cin- 
cinnati last week. 

A. C. Jacobs, of the D. Jacobs Sons’ Co., 
expects to leave for his last trip Dec. 10. 
He will take in Georgia and Florida. E. B. 
Jacobs, of the same firm, will travel through 
Tennessee, Alabama and Mississippi. 

Lawrence B. Herschede, of the Frank 
Herschede Jewelry Co., retired as a director 
at the re-organization meeting of the Cin- 
cinnati Club, Monday night. The jeweler 
served a term of three years on the board. 

C. E. Richter, of Richter & Phillips Co., 
expects to move into his new home at Erie 
Ave. and Paxton Road, Hyde Park, about 
Saturday, Dec. 4. Mr. Richter ordered the 
home early this year and it is now practically 
completed. 

Stanley Rakel, who formerly pitched for 
the Spencer Diamond team in local amateur 
circles, has signed a contract to pitch for 
Fairmount of the Mid-Atlantic league. Ra- 
kel’s twirling kept the diamond team up with 
the leaders among teams in the Queen City 
and his friends expect him to make good in 
professional ranks. 

A. E. McCullouch, veteran jeweler of 
Maryville, Tenn., called on Ed. H. Croninger 
in the Andrews building last week. Mr. 
-McCullouch was in Cincinnati for a little 
while en route to Chicago to attend a meet- 
ing of grand masters of the Masonic fra- 
ternity. The jeweler is now closing a year 
as grand master of the Grand Lodge of 
Tennessee. 

The largest demand for holiday goods at 
the present time embraces wrist and strap 
watches and diamonds, according to William 
Pflueger, of the Andrews building. The de- 
mand for watches this year is more pro- 
nounced than it has been in a long time, 
declared Mr. Pflueger, who also said that 
many buyers are going in for gem stones. 
Last year the outstanding demand of holiday 
gifts embraced cuff links but there does not 
seem to be the market for them this season 
that there was a year ago. The chief item 
of interest varies each season and the prin- 
cipal object of interest at this time seems 
to be timepieces, asserted Mr. Pflueger. 








Announcement has been made of the 
dissolution of the partnership of Cornwell 
& Co., jewelers and optometrists at Athens, 
O. Charles A. Cornwell and Ben M. 
Covert have been equal partners in the 
firm, Mr. Cornwell having charge of jewel- 
ry and repairs and Mr. Covert of the op- 
tical department, which he established when 
they acquired the business. Cornwell & 
Co., is one of the oldest firms of Athens, 
having been established by D. C. Cornwell 
in 1869 and purchased from him by Mr. 
Cornwell and Mr. Covert in 1904. The 
jewelry business will now be conducted by 
Mr. Cornwell under the same name and Mr. 
Covert will continue the optical business. 
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Herman L. Art, Canton, is having an auc- 
tion sale. Moe Fertel is the auctioneer. 

Out-of-town jewelers in Cleveland last 
week included H. F. Pitkin, Akron; Roy 
Amos, Goshen, Ind., and E. L. Aukerman, 
Norwalk. 

A. H. Manchester, of the Sigler Bros. Co., 
has been confined to his home with a heavy 
cold for the past week but is reported to be 
recovering. 

Leonard Berger expects to open his new 
branch store at E. 105th St. and Parkgate 
Ave., about Dec. 4. The store is beautifully 
fitted up and souvenirs will be given away 
on opening day. 

Arnold Wiegand, of Wiegand Bros., can 
justly claim the title of most successful 
hunter among the Cleveland trade. He went 
out on Thanksgiving Day and bagged seven 
rabbits and one duck. 

Dave Glasser, of the Merit Co., while in 
the store of Greubel & Titus, Ashtabula, 
about a week ago, witnessed a peculiar acci- 
dent. A passing automobile struck a small 
block of wood, causing it to rebound and 
strike the plate glass window of the store 
smashing a hole in it. 

President R. A. Hayes of the Twenty 
Four Karat Club has resigned from office 
on account of having to be out of town 
continually. Vice President Ralph Har- 
burger will act as president until the next 
general meeting which occurs in February 
and at that time all new officers will be 
elected. 

The Sales Club of the Webb C. Ball Co. 
held a very enjoyable party in the Georgian 
room of the Hotel Cleveland recently, at 
which 65 people were present. The recep- 
tion committee consisted of Mr. McDade, 
Mr. Bromley and Miss O. Neill. The affair 
was in the form of a dinner dance. There 
were vocal selections by Mrs. Story and 
Mr. McDade, followed by community sing- 
ing. ‘Those who did not care to dance could 
play cards. Other entertainments consisted 
of unique dancing. The tables were prettily 
decorated, Miss de Hart and Miss Mont- 
gomery having charge of this arrangement. 

Footprints in the snow enabled police to 
trace and arrest a man and recover a quan- 
tity of loot stolen from the store of Leonard 
Berger, retail jeweler, 5118 Woodland Ave. 
The officers had just completed arresting the 
participants in another robbery when they 
discovered that Leonard Berger’s window 
had been smashed and its contents taken. 
Footprints in the dep snow showed plainly 
in which direction the thief had gone, and 
the officers trailed him for many blocks to 
an empty house. Here they found him and 
his loot, amounting to about $200. The 
prisoner is a colored man and is believed 
by the police to be the same man who broke 
the window at the store of Elmer Fox a 
couple of weeks ago, escaping with a couple 
of watches and other merchandise valued at 
$150, as a watch identified by Mr. Fox was 
found in his possession. Police are investi- 
gating the man’s record. 
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George Johnson, formerly of Alexis, IIl., 
has moved to Keithsburg. 
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TRADE CONDITIONS. 


Retail jewelers here say that November was 2 
gcod trade month and that cut of town trade was 
especially good and they are looking for brisk 
business all during the month of December or 
until after the Christmas holiday rush. Local 
dealers say they have !arge and well assorted stocks 
of Christmas goods to select from and since general 
business conditions in Evansville are good, they 
believe their holiday trade this year will be of a 
larger volume than that of last year. Local manu- 
facturing plants are being cperated on full time and 
many of the large coal mines in southern Indiana, 
southern Illinois and western and northern Kentucky 
are being operated after many of them have been 
closed down for several months. Business is getting 
better in many lines and reports from mary of the 
towns in the rural sections of the tri-State territory 
are more encouraging than they have been at any 
time this year. 





The J. M. Anslinger Jewelry Co., Main 
St., conducted a contest recently and gave 
away a number of valuable prizes. 

Mr. and Mrs. William Artes have re- 
turned from New Harmony, Ind., where 
they visited relatives and friends for several 
days. 

J. M. Boner, of the J. M. Boner Jewelry 
Co., Main St. here was selected for jury 
service in the Vanderburgh county circuit 
here last week. 

Several of the leading retail jewelers will 
give prizes next season for the best players 
on the Evansville baseball team of the Three- 
Eye League. 

W. J. Blackman, of Blackman & Luhen- 
heimer, retail glassware and queensware 
dealers, has returned from a business visit 
to Boonville, Ind. 

Galen White, whose retail jewelry store 
at Tennyson, Ind., was destroyed by fire 
several months ago, was in Evansville a 
few days ago on a business mission. 

John A. Rholander, for many years one 
of the leading retail jewelers of Evansville 
and who has been in bad health for the 
past year, is improving some, according to 
last reports. 

A. J. Knapp, local occulist, was in War- 
rick county, Ind., a few days ago looking 
after his three large peony farms. He is 
one of the largest growers of peonies in 
the United States. 

T. C. Basye, retail jeweler at Rockport, 
Ind., was a recent business visitor in Evans- 
ville and reported the merchants in his town 
are looking for an extremely heavy Christ- 
mas holiday business this year. 

A new front is being placed in the build- 
ing owned by Ike Rosenbaum, pioneer jew- 
eler at the corner of 3rd and Main Sts., 
Mt. Vernon, Ind., it was announced this 
week. The building will undergo extensive 
repairs. 

Many high Masons from Indiana, Illinois 
and Kentucky were here a few days ago 
to attend the Fall convocation of the Scot- 
tish Rite Masons, Valley of Evansville. This 
three-day event was followed by the Fall 
ceremonial of Hadi Temple of Shriners. The 
local retail jewelers report a good sale on 
Scottish Rite and Shrine jewelry for these 
events. 

The annual election of officers for the 
Boonville Business Men’s Association at 
Boonville, Ind. will take place on Friday 
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evening, Dec. 10, following a banquet to 
be given the 200 members of the associa- 
tion. This is expected to be one of the 
lergest meetings of the association ever held. 
Floyd Nester, of Heinzle & Nester, retail 
jewelers, and Charles Hebner, of the Heb- 
ner Jewelry Co., are charter members of 
the association. 











TRADE CONDITIONS. 
in Milwaukee report that 


Wholesale jewelers 
business has picked up considerably during the 
past weck, foilcwing the slump which it experi- 
enced during the past two weeks. A few of the 
hovses state that scme cf the best days they have 
experienced in the kistory cf the business have been 
noted Curing the week. Mail orders are coming in 
at a very good rate, and husiness generally has 
improved. A good increase is expected during this 
week, when the hcliday business will really open up. 





J. L. Cox, Fort Atkinson, and J. A. 
Hughes, Milton Junction, were among the 


recent visitors to Milwaukee wholesale 
houses. 
Robert Nicolls, Kenosha, and A. H. 


Weteward, Waterloo, Wis., visited whole- 
sale jewelry houses in Milwaukee during 
the past week. 

G. E. Warnke of E. H. Warnke, manu- 
facturing jewelers, spent some time during 
the past week in a hunting trip in the south- 
western part of the State. 

L. C. Bruss, retail jeweler of Reedsville, 
Wis., is confined in the Manitowoc Hospital, 
where he has recently undergone two opera- 
tions. He is said to be improving nicely. 

John Montgomery, president of the Re- 
liance Silver Co., has completed his rounds 
among the out-of-town trade for the season, 
and is now working among the trade in 
Milwaukee. 

Diamonds and rings valued at a total of 
$1400 were taken from the jewelry store 
of E. J. McGraw of Hilbert, Wis., recently. 
Warrants have been issued for the arrest 
of the guilty parties. 

C. H. Bishop, watch worker for the Bell 
Telephone Co. in Milwaukee and well-known 
among the retail and wholesale jewelry 
trade, has been ill for the past two weeks 
with an infection in his foot. 

L. H. Gollberg, representative for Boz- 
hardt-Possin Co., was. slightly injured 
when his car collided with a large truck in 
Madison, Wis. Mr. Gollberg was laid up 
for a few days from the shock. 

Visitors to Milwaukee wholesale houses 
during the week included George Armbrus- 
ter, Cedarburg; F. B. Kiehl, Waukesha; 
Mrs. Estberg, Waukesha; Morris Schneider, 
Burlington; W. Wedyck, Waukesha, and 
W. B. Kimball, also of Waukesha. 

William Kilb, manager of the Wm. Goll- 
berg Co., jewelers’ supplies, states that the 
Wm. Gollberg Co. will be open Saturday 
afternoons, hereafter. According to Mr. 
Kilb, this arrangement will enable the com- 
pany to render a superior type of service 
to patrons. 

Bunde & Upmeyer Co., have been featur- 
ing a number of novel window displays 
which have attracted a great deal of at- 
tention. During the past week the display 
featured silver articles in connection with 
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their use at the holiday table. The center. 
piece of the display was a very large pie, 

Miss Eugenia Doering, daughter of 
Eugene Doering, retail jeweler at Green Bay 
displayed especial dramatic ability in the 
title role of “The Chaperone,” a play given by 
the girls of St. Joseph’s Academy at Green 
Bay. Miss Doering showed fine ability 
pleasing stage presence, and good training 
in her role. She has appeared before sey- 
eral luncheon and civic clubs in Green Bay 
during the past year. 

Retail jewelers are prominent in the or- 


ganization of the lower east side business 


district of Milwaukee for the general pro- 
motion of civic and business enterprises in 
that district and in the entire city. Pro- 
minent in the movement are Louis Esser, 
president of Esser’s, retail jewelry store. 
Henry E. Snyder, vice president of Esser’s, 
and Henry Rank, of Rank & Motteram Cp. 
The organization is taking up the matter 
of the proposed Grand Avenue lighting sys- 
tem. The development of the lake shore 
drive, leading off the end of Wisconsin St, 
is another project which will be considered, 
Parking facilities which are badly needed 
with the congestion on Milwaukee streets 
increasing, will also be taken up by the as- 
sociation. 

Increasing interest in Milwaukee's cam- 
paign for early shopping is displayed in re- 
tail jewelry circles. Merchants generally 
report that the campaign has been extremely 
effective, and excellent results are reported 
as following the intensive campaign for early 
shopping and early mailing which has been 
put on in the city. One of the main fea- 
tures of the campaign this season is to 
divert the amount of money sent at this 
time to European countries, to home stores. 
An estimate recently made by Fred §S. 
Krieger, secretary of the campaign com- 
mittee, stated that about $1,000,000 is sent 
from Milwaukee each year to people in 
foreign countries, and it is possible to keep 
a large percentage of that sum in the city 
by selling gifts to these people. According 
to Mr. Krieger the Jugo-Slav population 
alone sends $100,000 out of this city every 
Christmas, and a proportional amount is 
sent out by other nationalities, according to 
their density of population. Opportunities 
for the jeweler particularly are seen in 
diverting this trade into local stores, as gifts 
of lasting quality and real value which may 
be easily sent, and at smaller postage cost 
than that required for most other articles 
of merchandise. 








A man who was found in the J. Burri 
Jewelry Co.’s store, Cheyenne, Wyo., one 
night recently was taken into custody by 
Night Sergeant Trobough, Officer Leaden 
and other officers of the police force. The 
man pretended to be drunk as soon as he 
was discovered in the store according to the 
police. An oil stock salesman, who has of- 
fices near the Burri store on Carey Ave, 
told the police that he had seen two men 
pass his place a few minutes before the al- 
leged robbery attempt and that both men 
were acting queerly. A short time later he 
heard a crash, he said. He ran from his 
office to the alley and with others saw one 
man running and found the other man in the 
store. A small alley window had_ been 


broken. 
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Sydney Weinshenk, of Mayer & Wein- 
shenk, is making a pre-holiday trip through 
the Pacific northwest. 

Ben Klein, representing S. Kaplan & Co., 
New York, diamonds, has been calling on 


the San Francisco trade. Another visitor 
was M. Ehrenreich of the D. & I. Jewelry 
Mfg. Co. 

Malcolm Campbell, of Ginder & Campbell, 
retail jewelers of Los Angeles, was here on 
business on Nov. 20. He told his friends 
that he intended to see the football game 
between the universities of California and 
Stanford. 

Albert S. Samuels, well-known San 
Francisco retail jeweler, is reported to be 
recovering from a serious illness. Manager 
Lenfesty of the Samuels jewelry store on 
Geary St., is also convalescing after being 
confined to his home for some time, by 
illness. 

Leaving San Francisco for the east on 
Nov. 18, Sam Kierski is visiting eastern 
factories. Formerly of Lee & Kierski, after 
the partnership had been dissolved, Mr. Kier- 
ski took a suite at 704 Market St., opening 
in business for himself as a manufacturers’ 
representative. 

A trip through the San Joaquin Valley 
is being taken by T. E. O’Neill, represent- 
ing S. J. Hammond & Co. Mr. O’Neill re- 
ported to the Hammond headquarters in the 
Jewelers’ building that business is not so 
good as it might be, but prospects are bet- 
ter than they have been for some time. 

Leonard H. Railsback and Roy Doble of 
Railsback & Doble, manufacturers’ represen- 
tatives, have returned to their headquarters 
here after doing a very nice business in 
the south. Mr. Railsback worked so hard 
that he has been at home sick for several 
days, but is now able to be back at the of- 
fice. 

Out of town jewelers visiting the trade 
here during the past few days include: Jack 
Wachhorst of the Wachhorst Co., Sacra- 
mento; Tom White, Vallejo; Andrew Sei- 
bak, Antioch; O. Monk of Wiesen & Monk, 
Sacramento; Ernest Mueller, Eureka, Cal., 
and S. E. Edises leading jeweler of Reno, 
Nev. 

Considerable regret has been felt by the 
trade here at the news from Chico, Cal., 
announcing the death of Charles A. Dreiss, 
well-known jeweler of that community, on 
Nov. 16. The deceased’s son George has 
been associated in the business for some 
time and it is believed that he will carry 
it on. 

C. C. Gross, Pacific Coast representative 
of the Traub Mfg. Co., has returned to his 
offices here after an extended trip through 
the Pacific northwest where, he stated, he 
found conditions better than they were at this 
time last year. Fritz Barkan, diamond im- 
porter had thoughtfully reserved him a ticket 
for the Thanksgiving inter-university foot- 
ball game, played on Nov. 20. This is the 
great game of the year in California. 

Friends in the trade here have received 
with interest announcements of the wedding 
of Jean P. Spitzel of Spitzel, Bros. & Co., 
Antwerp, Belgium, and Miss Janice New- 
berger. The wedding took place in Los 
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Angeles where the bridegroom’s company 
has offices in the Title Guarantee building, 
as well as at 704 Market St., San Francisco. 
The honeymoon was spent at Arrowhead 
and the young couple will make their home 
in southern California. 

Fred Lee is just back from the east where 
he visited factories he represents. He found 
the factories all busy on holiday business. 
As previously announced, the firm of Lee 
& Kierski was dissolved a few weeks ago. 
A new firm has been formed under the name 
of Fred L. Lee & Co., consisting of Fred 
L. Lee, Sr., Fred L. Lee, Jr., and James 
Renwick. They have taken a new salesman 
in the person of Raymond A. Lauer who will 
call on the trade regularly for Fred L. Lee 
& Co. This is in addition to the entire 
staff of the former firm. Lee retains prac- 
tically all the lines. 











The Donavan & Seamans Co. have begun 
preparation for the holiday rush by the addi- 
tion of 15 extra salesmen. 

G. G. Voege is making arrangements for 
the headquarters to be occupied by his com- 
pany in the Metropolitan building after Feb. 
1. He will have much more room than he 
had in the old quarters. 

No definite trace has been found yet of 
the robbers who visited Campbell & Ginder’s 
store a few weeks ago. The loss was fully 
covered by insurance. Mr. Ginder reports 
that business has been good recently, and 
gradual additions to the sales force are being 
made. 

Ed and Arthur Turner, traveling men of 
the E. W. Reynolds Co., are receiving the 
sympathy of friends over the recent death 
of Mrs. Alice G. Stearns, mother of the 
wives of both: Mr. Stearns had made her 
home with the family of Ed Turner. She 
had lived in California more than 40 years, 
and in Los Angeles 25 years. 

F. C. Plate, of the local office of the In- 
ternational Silver Co., has recently made 
business trips to San Diego and to Santa 
Barbara. He is intending to visit Bakers- 
field and Fresno in a few days. 
ders, Pacific Coast manager for this com- 
pany, who was here for a few days, has re- 
turned to headquarters in San Francisco. 

A. P. Klingele, traveling for the Los 
Angeles branch of A. I. Hall & Son, has 
been heard from recently in San Luis Obispo 
and Santa Barbara. He reports business 
conditions good and merchants optimistic in 
all the cities he has visited. He will return 
to Los Angeles in about two weeks, in time 
to assist the local office during the greater 
part of the Christmas rush. 

Mr. Kronmiller, of the diamond depart- 
ment of Brock & Co. has returned after a 
motor trip to Fresno and through the San 
Joaquin Valley. He reports hundreds of 
acres of cotton now in bloom in that section, 
which presents a most beautiful appearance. 
Ten more sales people have been added to 
the 15 or 20 previously engaged for the holi- 
day trade by Brock & Co. 

Some of the golf players of this section 
have plans under consideration for maki~7 
the roof of the Metropolitan building avail- 


E. V. Saun-. 
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able for the practice of the game. This 
building is the central location of large 
jewelry interests, having for several years 
past housed the E. W. Reynolds Co. and 
other organizations, and is about to be occu- 
pied by the G. G. Voege Co. 

G. D. Davidson, president of the G. D. 
Davidson Co., is still in the east. He has 
been spending some little time in the Jersey 
City headquarters of his company. He is 
reported to have been enjoying motoring 
through the White Mountains, the Berk- 
shires, and other beauty spots of the At- 
lantic States. He is expected to return to 
Los Angeles in time for Christmas. R. C. 
Hemry, for many years in the employ of 
Taylor & Co., W. 6th St., has recently been 
added to the force in the watch department 
of the G. D. Davidson Co. 

The Los Angeles Times recently sent out 
a reporter to interview leading merchants 
about business conditions in a number of the 
more prominent trades in this city. George 
C. Brock, vice-president of Brock & Co., was 
asked for an opinion as to the status of the 
jewelry business at present. He is quoted as 
saying: “The jewelry business is improving 
and, judging from early holiday sales, the 
volume of our Christmas business should be 
the largest in our history. Buying started 
unusually early this year, and is now run- 
ning about 15 per cent. ahead of last year. 
This is due to the improvement in business 
conditions generally and favorable local fac- 
tors.” 

Feagans & Co., before discontinuing their 
auction sale on Nov. 20, published a five- 
column display advertisement in the local 
press setting forth “the future policy of 
Feagans & Co.” The advertisement attacks 
the opposition of the trade to the selling poli- 
cies of the firm in the past and concludes: 
“Our auction sale will terminate now in a 
few days, and with its termination will come 
the adoption of a new policy of merchan- 
dising for Feagans. & Co.—a policy that will 
insure greater values and lower prices for 
our public—made possible by a faster turn- 
over, the greatest need of the jewelry mer- 
chant today. Announcement of our annual 
opening, which will be about the first of De- 
cember, will be made in the near future.” 

A local newspaper reports that an alleged 
jewel bandit was captured in a thrilling 
chase through the downtown crowds at noon 
a few days ago, after he is alleged to have 
held up the Royal Credit Jewelers, 708 S. 
Hill St. The man is said to have been pur- 
sued by hundreds who joined in the chase 
after he darted out of the store, and to have 
run into the arms of a traffic officer, who 
captured him at 7th and Hill Sts. The pris- 
oner is alleged to have walked into the store 
and asked Kenneth McNealy, a clerk, to 
see a diamond ring. McNealy said the man 
slipped the ring on his finger and then, draw- 
ing a revolver, ordered him to “stick ’em up 
and turn your face to the wall.” When Mc- 
Nealy obeyed, the man darted out into the 
street and mingled with the crowd. McNealy 
rushed out of the store after him and 
shouted to the crowd to stop him. Breaking 
into a run, the fugitive sped down the street, 
followed by passers-by, until he ran into 
traffic officer Bills. The man was taken to 
the city jail, where he was booked on a 
charge of suspicion of robbery. The ring, 
valued at $138, was recovered. 
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Preston Watch Case Co. 


100 West 21st St., 
New York City 


Manufacturers of All Platinum Top, Platinum 
Trim, 18 and 14K. White Gold and Solid Gold 
Ladies’ Watch Cases for Swiss movements 
only, set with Sapphires, Emeralds, Rubies or 
a combination of these. 


Exclusive designs and fine workmanship 
distinguish these cases. 


ANNOUNCES 


That beginning Dec. 1, 1926 


Mr. ERNEST BLOCK 


1104 Heyworth Bldg. 
Chicago, IIl. 


Will visit the trade of the middle west and 
southern territory with a complete line. 








To the Jobbing Trade Only 














December 1, 1926 
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ERNEST BLOCK 


1104 Heyworth Bldg. 29 E. Madison St. 
CHICAGO, ILL. 


Manufacturers’ Representative 
For Middle West, South and South West. 





Representing the Following: 


PRESTON WATCH CASE CO. of 
New York 
18K and 14K White Gold 


Platinum Tops and Platinum Trim 
JEWELRY & CUTLERY NOVELTY 


CO., Providence, R. I. 


Gold Top and Platinum Finish 
Knives, Also Solid Gold Knives 


MESSNER WHITE GOLD CO. 


Men’s Stone Set Rings and Mountings 





Will Visit the Wholesale Trade Sometime 
Early in December 


























ARNOLD NEISS 











Importer and Cutter 


DIAMONDS 


Fully prepared to instantly 
meet any demand sent us. 
Phone, write or wire for 
a selection today. 


1005 Metropolitan Building 
DETROIT, MICH. 
Phone: Cadillac 5248 


5@-52 Rue Des Fortifications 
ANTWERP, BELGIUM 











1926-1927 Edition 





The Jewelers’ Circular 


Buyers’ Directory 





Useful to Buyers and as a Directory of 
the Jewelry and Allied Lines 





Price One Dollar 





The Jewelers’ Circular Publishing Co. 
11 John Street New York, N. Y. 
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Jacob Segal, after an absence of a num- 
ber of weeks, was at his office again for the 
week-end of Nov. 20. 

D. A. Pontius, Algenac, was in Detroit 
recently buying new merchandise for a 
pressing Christmas trade. 

The F. B. Gleichman Co., in the Metro- 
politan building, has recently opened a clock 
repair department, a feature that is greatly 
appreciated. 

F. B. Gleichman, of the Gleichman Co., 
in the Metropolitan building, has returned 
from a trip to his old home at Utica, N. Y. 
He made the trip by motor. 

George E. Scott is again greeting old 
friends as a member of the sales force of 
Hugh Connolly & Sons. Miss Lucile Nelson 
also has joined the sales force of the same 
organization. 

Albert Nehmer, Croswell, Mich., was a 
recent called on the Detroit wholesale 
jewelers, buying new merchandise. He is 
planning for a heavy Christmas trade, which 
already has begun to make itself manifest. 

On a recent afternoon Joseph Cohen, pro- 
prietor of a jewelry store at 5553 Chene St., 
was forced, with his wife, into a back room, 
while three men rifled the show case of three 
trays of watches and rings. Mr. Cohen also 
reports the robbers obtained $110 from his 
pockets and $10 from the cash register. 

Charles Draper, Plymouth, has recently 
been making calls on Detroit wholesale and 
manufacturing jewelers, stocking up for his 
Christmas business, which already has indi- 
cations of much promise. He is located in 
a community whose residents. have been un- 
cd prosperous during the Summer and 
all. 


O. F. Hawkes, Whitaker, Mich., was in 
Detroit last week calling on the wholesale 
jewelers, stocking up for a heavy Christmas 
trade which already is beginning to make 
itself felt. His territory has been exceed- 
ingly prosperous during the Summer and 
Fall and heavy buying generally is expected 
for the next several weeks. 

Queen Marie cancelled her visit to Detroit, 
and so the jewelers and other retailers had 
no occasion to use the elaborate window 
posters prepared as a means of expressing 
their welcome to her. The downtown shops 
also had planned to decorate with flags. 
Many had gone to a considerable expense 
before it was known she would not stop in 
Detroit. 

The E. H. Pudrith Co.’s bowling team 
has recently arranged for a contest with a 
similar organization from the H. Himel- 
hoch Co. The date has not yet been set, but 
it is expected the two teams will meet some 
time within the next week or so. Both 
organizations are strong and the jewelers 
are anticipating the coming’ event with 
great interest. 

Throwing a brick through a plate glass 
window, thieves on a_ recent morning 
gathered up diamonds and watches valued 
at $1,200 from the show window of the J. F. 
Codling Jewelry Co., at Main and 3rd Sts., 
in Royal Oak, a suburb of Detroit. This is 
the first instance in a long time that window 
smashers have made a raid in a suburban 


THE JEWELERS’ CIRCULAR 


town. It is thought they were from Detroit. 

Two men arrested in Hamtramck, a 
suburb of Detroit on Thursday, Nov. 19, on 
a suspicion of robbery while armed, were 
identified this week by the Detroit police as 
bandits who recently held up the jewelry 
store of Dave Schrebnick, 6526 Chene St., 
and escaped with jewelry valued at $15,000. 
The men were arrested by detectives as they 
stepped from a taxicab. They deny the 
charges, it is stated. 

Gilbert Miller, who was so seriously in- 
jured in an automobile accident last week, 
is now slowly recovering, but it will be well 
along into 1927 before he again is seen about 
his store. This is not the first time Mr. 
Miller has had close calls as the result of 
accidents. Years ago, his friends report, 
he was kicked in the face by a horse and 
suffered serious injuries. 


A. E. Schunke, Mt. Clemens, is now com- 
pletely established in his new store, recently 
equipped with every modern sales require- 
ment. Mr. Schunke has been in the retail 
jewelry business in the “Bath City” for a 
long time and every day is greeting large 
numbers of his old friends and customers. 
He was in Detroit last week buying new 
merchandise for his Christmas trade which 
he anticipates will be unusually heavy. 

Robberies are so numerous in Detroit just 
at present that jewelers would like to see the 
plan go into effect recently suggested by 
Chief of Police Seymour of Highland Park, 
one of the large suburbs. He would have 
organized in Detroit and all suburban towns 
an emergency citizens’ voluntary police 
force, designed to act as an auxiliary to the 
regular police forces. Detroit police heads 
also seem to approve of the idea, and in 
order to combat more effectively the present 
condition of lawlessness in Detroit, it is quite 
likely jewelers, bankers and shopkeepers in 
general will be granted this means of extra 
protection. 


A number of Detroit retailers during the 
past week made a survey of customers as to 
their methods of coming downtown for shop- 
ping purposes. Among those who went into 
the matter carefully was Wright, Kay & 
Co., Woodward Ave., jewelers. Their find- 
ings were as follows: Motor bus, 29 per 
cent.; street car, 32 per cent.; private auto- 
mobiles parked in street, 22 per cent.; pri- 
vate automobiles parked in public garages 
or parking lots, 17 per cent. The survey 
was intended as a means of furnishing aids 
to improved traffic regulations, particularly 
as they affect the retail business in the down- 
town centers. 


Garner Sly, manager of the bowling team 
of E. H. Pudrith & Co., in the Metropolitan 
building, has received an enthusiastic re- 
sponse from Secretary Newman, of the 
jewelers’ bowling organization in Chicago, 
to. a recent challenge the Pudrith howlers 
flung forth to all the world. The Chicago 
bowlers inform Mr. Sly they are ready to 
meet the Pudrith bowlers in six games, 
three to be played in Detroit and three in 
Chicago. The challenge looks good to the 
Pudrith’s and the big fellows in the organi- 
zation already have begun to smack their 
lips and plan as to how they will dispose of 
the prize which will be even more worth 
while than they thought would be forth- 
coming. Further details regarding the match 
will soon be worked out, it is stated. De- 
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Pacific Coast Notes 





Burnett Bros., credit jewelers, celebrated 
their 29th anniversary on the Pacific Coast 
where they now own a chain of stores, on 
Nov. 18. 

Otto Narum, Puente, Cal., has moved to 
the Gercken building, where he has a more 
desirable location, in anticipation of the 
holiday trade. 

O: A. Dockham, who was recently in the 
jewelry business in Burbank, Cal., has opened 
a jewelry store at Fallbrook, Cal., in the 
room north of the Fallbrook Development 
Co.’s office. E. D. W. Jackson is his as- 
sistant. Mr. Dockham has had 35 years of 
experience as a watchmaker and was for- 
merly inspector for the New York Central 
and Erie railroads, it is stated. 

About 25 miles north of Tonopah, Nev., 
near Crow Springs, there is a turquoise mine 
which has been in operation for 35 years. 
The larger, high-grade stones go to New 
York and the inferior stones to a lapidary 
in Los Angeles. Turquoise has been mined 
at different periods at a number of places 
in New and Lander counties, but at the 
present time the Crow Springs deposit is thé 
only one in operation in Nevada. 

Twenty-seven years after he had rented a 
small store on East Colorado St., Pasadena, 
J. Herbert Hall celebrated his company’s 
anniversary. Mr. Hall and his 26 employes 
are firm believers in the good luck of num- 
ber “13.” It was on Nov. 13, twenty-seven 
years ago, that Mr. Hall launched his busi- 
ness which has grown to a big establishment, 
considered one of the best of its kind in 
California. Facsimilies of the world’s 
largest diamonds were shown in a window. 

T. M. Parrin of Bozeman, Mont., has 
opened a store for himself. For the previous 
seven years he had charge of the repair 
department of H. A. Pease & Co. It is 
stated that Mr. Parrin is believed by his 
fellow townsmen to be the only certified 
watchmaker in the State. He started his 
trade as a hobby while he was a telegraph 
operator, doing jewelry repairing as a pas- 
time. Soon he displayed marked ability and 
devoted his entire attention to jewelry and 
watch repair work. 

J. C. Turner has purchased the Crabtree 
jewelry store at Topponish, Wash., and has 
announced that he is now the sole proprietor 
of the business. The deal affects the Top- 
ponish store only. Mr. Crabtree will con- 
tinue operating his store at Yakima, Wash., 
as heretofore and will also remain as man- 
ager of the Victory theater. Mr. Turner, 
prior to purchasing the Turner store at Top- 
ponish, was manager there for Mr. Crabtree. 
He is a member of the American Legion 
and has made many friends in Topponish 
and vicinity. 








The Coy jewelry store in the Pappas 
Block, Windsor, Vt., has been purchased 
by N. O. Cote, Bellows Falls, Vt. who 
took possession at once. Mr. Coy had been 
in business in Windsor for 43 years previous 
to his death and had built-up a jewelry 
business which Mr. Cote hopes to continue 
and increase. 
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Minneapolis and St. Paul 





E. H. Prey, Watertown, S. Dak., has been 
conducting an auction sale. 

W. D. Haynes, Ely, Minn., spent a week 
the latter part of November calling on rela- 
tives and the jewelry trade in Minneapolis. 

Einer Thorson, retail jeweler, Winne- 
bago, called on the St. Paul wholesale 
jewelry trade when he was in town re- 
cently. 

Elmer L. Johnson, of Louis C. Gaus & 
Co., wholesale jewelers, Minneapolis, left 
last week on a short trip into southern 
Minnesota. . 

Herbert W. Gaus, of Louis C. Gaus & Co., 
wholesale jewelers, 100 N. 7th St., Minne- 
apolis, came in from the road Nov. 24 for 
Thanksgiving. 

The son of J. B. Patterson, retail jeweler, 
Clear Lake, Ia., was in St. Paul when he 
came north to see the Michigan football 
game at the University. 

Ted Madsen, traveling for C. M. Thom- 
sen Co. and Rettig, Hess & Madsen, whole- 
sale jewelers, Minneapolis, came in from 
the road for Thanksgiving. 

A. M. Foss, Granite Falls, Minn., who 
has sold his business in that town, has re- 
cently married. He is reported to be con- 
templating moving into a larger town. 

J. M. Bennett, of the J. M. Bennett Co., 
wholesale jewelers, 627 First Ave. N., 
Minneapolis, left Nov. 23 on an outing into 
northern Minnesota, near the town of 
Crosby. 

A. B. Jackson, of the Jewelers’ Block 
Policy department of the St. Paul Fire & 
Marine Insurance Co., returned to St. Paul 
Nov. 20 from a trip of about a week to the 
larger cities of Ohio. 

Fred L. Hartwig, retail man of the North- 
west office of Oneida Community, Ltd., 505 
Ryan building, St. Paul, returned Nov. 20 
from a South Dakota trip. Last week he 
called on the St. Paul trade. 

E. R. Lowenthal, representing Jeffery & 
Harris Co., wholesale jewelers, 704 Henne- 
pin--vAve., “Minneapolis, expected to leave 
Nov. 29 on a trip of two weeks through 
southern Minnesota and Iowa. 

Retail jewelers who were in Minneapolis 
to see the Minnesota-Michigan football 
game Nov. 20 included F. A. Olson, Mar- 
shall, Minn.; Victor and Walter Schleuder, 
New Ulm, Minn.; C. G. Sherdahl, Fargo, 
N. D. 

Earl A. Wilson, formerly with Kings 
Sales Service, Minneapolis, and now man- 
aging his own firm, with offices in New 
York, has gone to Goshen, Ind., to conduct 
an auction of the stock of the Amos jewelry 
store. 

D. Wilbur Smith, son of D. W. Smith, 
retail’ jeweler, Pipestone, Minn., and asso- 
ciated as an optician in business with his 
father, was in Minneapolis a short time ago 
doing American Legion work. He is a 
member of 40 and 8. 

James De Young, manager of the watch 
department of the Emporium, department 
store of St. Paul, has gone hunting in the 
north country. He left Nov. 19, announc- 
ing to his friends that he expected to bring 
back some Minnesota deer. 

J. A. Beard, traveling for the Charles 
Beard Co., wholesale jewelers, Ryan 
building, St. Paul, reached the deer hunt- 
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ing territory of northern Minnesota about 
Nov. 20 in company with Bert Parker, re- 
tail jeweler, Park Rapids, Minn., for a 
hunting trip of about a week. 

John J. Esslinger, of Esslinger & 
Schaeppi Co., wholesale dealers in jewelers’ 
supplies, 510 Ryan building, St. Paul, has 
been on a business trip into Wisconsin. He 
left the morning of Nov. 23 and expected to 
be gone several days. Because of Winter 
weather, he left his automobile at home. 

Sexton C. Anderson, retail jeweler, 735 
E. Lake St., Minneapolis, has engaged the 
services of John S. Crandell in his watch 
repair department. Mr. Crandell has been 
in the jewelry trade about 35 years, and 
through this period he has retained a large 
amount of youthful vigor and enthusiasm. 

Among the retail jewelers recently in 
Minneapolis were: E. J. Beeskala, Cloquet, 
Minn.; W. Braaten, Albert Lea, Minn.; 
D. G. Gallett, Aberdeen, S. Dak.; Mr. 
Guy, St. Cloud, Minn.; W. J. Hager, Hec- 
tor, Minn.; W. Hulberg, Two Harbors; H. 
Johnson, Spring Valley, Minn.; R. C. Lar- 
rabee, Le Roy, Minn.; Theodore Liden, 
Baldwin, Wis.; Mr. Liggett, Aberdeen, S. 
Dak.; E. B. Lindoo, Milltown, Wis.; T. A. 
Mehls, Chippewa Falls, Minn.; Mr. Pax- 
ton, Storm Lake, Ia.; D. Sharp, Brookings, 
S. Dak.; “Stan” A. Smith, Mankato, Minn. ; 
Charles Tenhoff, Ballaton, Minn.; Walter 
M. Weed, Lake Mills, Ia.; E. V. Wetzel 
and his two sons, Little Falls, Minn.; Fred 
Winslow, Marshall, Minn. 








Notes from Iowa 

Russell C. Hainline, forinerly a jeweler 
in Clinton, Ia., has filed petition in bank- 
ruptcy. He listed liabilities of $17,622 and 
assets of $5,200, represented in his home- 
steed on which he claims exemption. 

M. F. Jost has purchased the Clem- 
Krumpleman jewelry store, 612 Main St., 
Clinton, Ia., and plans to enlarge the stock, 
continuing the same business principles of 
the company. Mr. and Mrs. Krumpleman 
are leaving for Los Angeles, Cal., where 
they will spend the Winter. 

The L. G. Balfour Co., manufacturing 
jewelers, has opened a branch office at 517 
Iowa National Bank building, Des Moines, 
Ia. with G. W. Buxton in charge of the 
local shop and store. The firm specializes 
in fraternity and sorority pins, engraving 
and program work. Mr. Buxton, the new 
manager, has been traveling for the company 
in its southern territory in recent years. 

Two schoolboys, aged 11 and 13 years, 
were discovered to be the thieves who looted 
the John C. Ranbow jewelry department in 
the Lane store at Dubuque, Ia., last week, 
of 10 valuable watches when their playmates 
proudly displayed gold watches which had 
been presented to them by the lads. The 
youthful thieves kept only two timepieces for 
their own use and distributed the others to 
their school chums. All were recovered. 
The boys entered the store during the noon 
hour and, with no one in at the watch de- 
partment, helped themselves. 








L. Market, Denver, Colo., has been con- 
ducting an auction sale for J. Ramser’s Sons, 
Inc., Rock Island, Ill., the auction opened 
Friday morning, Nov. 26. 
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Nashville, Tenn. 


Several of the jewelry houses of Nash- 
ville have put on some joint publicity for 
gitts that last and as reminders of the holj- 
day spirit soon to pervade the land. 

The Greenspan Jewelry Co. started an auc- 
tion on Nov. 18 at 215 Fifth Ave., N. The 
stock was moved from the location at 317 
Second Ave. N., where the business has been 
conducted for 15 years. Mr. Greenspan js 
one of the old-timers in the Nashville trade, 
and on account of impaired eyesight and bad 
health contemplates retiring. The auction 
has been well attended. 

The M. I. Lusky Jewelry Co. recently oc- 
cupied and held a formal opening to their 
friends at the new location, Church and 7th 
Sts., where the concern has a_ handsome 
ground floor place in the new Bennie Dillin 
sky-scraper, one of the finest buildings erect- 
ed in Nashville for many years. The store 
is an old-established one and hitherto has 
been at another stand on Church St. 

An enthusiastic gathering of local jewelers 
recently in the office of the Associated Re- 
tailers in the Chamber of Commerce building 
at Nashville, Tenn., resulted in the organiza- 
tion of the Nashville Retail Jewelers’ Asso- 
ciation. Eighteen jewelers representing 15 
jewelry stores were present at this initial 
meeting, and everyone was unanimous in the 
opinion that such an organization would be 
of inestimable value. James A. Cayce, of the 
B. H. Stief Jewelry Co., was elected presi- 
dent; C. N. Rolfe, of Jensen & Jeck, vice- 
president; Fred Goldner, of Marcus & Gold- 
ner, treasurer, and Miss Sadie Hartman, sec- 
retary of the Associated Retailers, secretary. 
The first work of the new group is the pro- 
motion of a co-operative Christmas campaign 
which is being worked out by the publicity 
committee, Fred Goldner, chairman; J. W. 
Coles, Jr., Percy Williams and Dave Morse. 
The campaign will include 900 inches of 
newspaper space, 22 billboards, 6 of which 
will be illuminated; moving picture slides 
and stickers to be used on all mail and pack- 
ages. The slogan adopted is “Buy jewelry 
in Nashville from your jeweler,” and is being 
used on all the publicity. A 45-inch adver- 
tisement is being run in the newspapers every 
Tuesday, Wednesday, Thursday and Sunday. 
The idea back of the whole campaign is not 
only to induce people to give more jewelry 
for Christmas gifts, but to get them to go 
to their jeweler when purchasing jewelry and 
other merchandise that the jeweler handles. 
Regular meetings will be held once a month, 
although no definite time was selected. In 
addition to promoting trade, the association 
will endeavor to standardize business prac- 
tices, correct trade abuses and eliminate il- 
legal methods of doing business. 











C. B. Marshall, who has been at the work 
bench for the past 12 years, has purchased 
a half interest in the S. S. Chappell jewelry 
and engraving business at Macon, Ga. Mr. 
Chappell has been a jeweler and engraver 
for 15 years and has been in the repair 
business for the past five years in Macon. 
Mr. Marshall is from Reynolds, Ga. The 
firm name of the business will be changed 
to Chappell & Marshall, and the store will 
be opened in their new building on Cherry 
me, 
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From all reports trade is not quite as good 
with some of the credit jewelers as it was 
the same period last year. 

C. Glenn Sipe, of Sam F. Sipe, expects to 
spend a few weeks of the Winter in Cuba, 
the early part of the coming year. 

Ike DeRoy has improved to such an extent 
that he was able last week to spend a few 
hours each day at the store of Louis DeRoy 
& Bro., of which he is the head. 

J. O. Ladd, who started in business in 
Ambridge a number of years ago, now has 
three stores, the others being in Bellevue and 
Economy, Mr. Ladd having opened a store 
recently in the last named place. 

The credit division of the Retail Credit 
Men’s Association held a meeting last week, 
presided over by Chairman Miller of the 
committee, and the installment business was 
discussed from every angle. This particular 
committee intends to hold regular meetings 
at stated periods. 

During the early part of October there 
was quite a spurt in the sale of diamonds at 
some of the jewelry stores, but trade, it is 
stated, has somewhat slackened down. It is 
expected that the month: of December is 
likely to show some good ‘business in dia- 
mond-set watches and in other jewelry. 

Jewelers are being warned: by the police, 
now that the holiday season is close at hand, 
to exercise great precaution in the matter 
of displays and in leaving merchandise in 
windows over night. This is the time ot 
the year, it is pointed out, when thieves are 
most active and it is assured that jewelers 
cannot be too careful. 

The merchants in the vicinity of Diamond 
St. apparently have won a great victory, in 
driving vegetable and fruit merchants from 
the sidewalks in the vicinity of those thor- 
oughfares. The jewelers and other mer- 
chants of the district organized to drive these 
vendors away, went to court in their fight, 
and have been successful in their efforts. 

Mrs. Heeren, wife of A. W. Heeren, of 
the Heeren Bros. Co., who with her husband 
and chauffeur were in an automobile accident 
near Franklin, Pa., recently, has recovered 
from the accident, although the chauffeur 
was laid up in the hospital for several weeks. 
Mr. Heeren was not injured and the injuries 
received by Mrs. Heeren were minor ones. 

A warning has been received here from 
Lorain, O., requesting merchants to be on 
the watch for forgeries on such names as 
J. J. Gluvna, Lorain; Fran A. Meade, 
Lorain, and Wm. F. Schaller, Erie. The 
man who is passing these checks is described 
as being about 26 years old, five feet eight 
inches in height, weighing 160 pounds, and 
of light complexion, wears a brown suit and 
light cap and brown overcoat. He is de- 
scribed as being a rather fluent talker. The 
man drives a Hudson brougham car and in- 
variably represents himself as a business man 
in some nearby town. He has been giving 
bogus checks for from $50 to $200. 

After two men had broken the display 
window of the Crescent Jewelry Co., Smith- 
field St., last week a special officer who 
detected the action of the men, immediately 
went in pursuit of them and with the aid 
of Patrolman Thomas Lawrence, succeeded 
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in landing one man in the North Side 
lockup. The other fellow escaped after 
several shots had been fired at him. Rings 
and watches were scattered about the street 
but nothing was stolen, Watchman Frank 
Marino not giving the men opportunity to 
get away with anything. Magistrate Hough 
at the hearing ordered that the prisoner be 
held for further investigation. This is the 
first time in a number of months that a 
downtown robbery has been attempted. 
The prisoner denies that he intended to 
rob the store, saying he was at a midnight 
show and that he was on his way home 
when arrested. He had been chased a 
block before he was taken in custody. 














The retail jewelry stores of Birmingham 
and suburbs all closed during Thanksgiving 
for the entire day, proprietors and clerks 
enjoying a holiday. 

Reid Lawson, head of Reid Lawson, Inc., 
Birmingham retail jewelers, has been elected 
one of the directors of the Birmingham 


Better Business Bureau. One purpose of 
this organization is to promote truthful 
advertising. 

The Kappa Nu fraternity at the Alabama 
State University won the fraternity scholar- 
ship loving cup for the years 1925-26. There 
were 20 fraternities in the contest. A cup 
is awarded annually by the Pan-Hellenic 
council, composed of one representative from 
each national fraternity. 

A number of the retail jewelry stores are 
already taking on a holiday appearance with 
displays of Christmas gifts, and the public 
is being advised to purchase early. Some 
of the stores are selling Christmas presents 
already and putting them away for their 
customers until Christmas time. 

Dr. Carl A. Grote, chairman of the board 
which recently built a $200,000 hospital at 
Huntsville, has been awarded a handsome 
silver loving cup by the Acme Club at 
Huntsville. The cup was given to that 
person who accomplished the most out- 
standing unselfish good for Huntsville dur- 
ing the past year. The committee selected 
Dr. Grote. 

With the approach of December, retail 
jewelry stores report that business is getting 
considerably better. Christmas buying is 
opening up, some retail jewelers say. De- 
spite the low price of cotton, which has 
had a tendency to retard business in many 
sections of the south, a number of the Bir- 
mingham jewelers are anticipating a good 
Christmas trade. Some of the credit jewel- 
ers especially report a good business. 

Antone Speaker, 1825 Fifth Ave. Bir- 
mingham, is the oldest watchmaker in Bir- 
mingham and is believed to be the oldest 
in the State, if not in the south. He is 77 
years of age and has been engaged in 
watchmaking for the past 65 years. He learned 
the trade in Weettenberg, Wangen, Germany. 
His father paid a fee of 200 gulden, about 
$200, for him to learn the trade. Antone 
Speaker is still hale and hearty and works 
at his trade six days every week, despite 
his 77 years. 





The business 
Rothner has been taken over by Abraham 
Cohen on his own account. . 

Ramsdell & Bissett, Lynn, have dissolved 


conducted by Cohen & 


partnership. Each will continue in the 
jewelry business on his own-account. 

James Kingman, Smith, Patterson Co., has 
been laid up with a severe cold for several 
days. 
be back in business shortly. 

Joseph M. Kirby, district deputy of the 
K. of C., was chairman of the Elks’ com- 
mittee, in connection with the dedicatory 
exercises of the new building of the Boston 
Lodge of Elks. The-exercises occupied the 
greater part of the week, «many jewelers 
taking part. The building was thrown open 
for inspection to all members of the order 
and their women friends. y 

B. L. Hutchins, Norway, Me., had a 
unique customer the other day when he 
received a pair of copper-toed boots to re- 
pair. The order was accompaniéd by a letter 
with instructions to repair and return to the 
owner. The footwear apparently was for a 
lad 15 years of age. Mr. Hutchins promptly 
took the boots to the shoe-repairer nearby 
and thus executed the order. 

Bigelow, Kennard & Co. were one of the 
donors of prizes in connection with the 
Cooking School conducted by the Boston 
Post last week. The aWard won by Mrs. 
Merrill, Arlington, was a genuine rock 
crystal necklace, fancy cut with black onyx 
rondels. Jones McDuffee Stratton also 
awarded a prize, six Venetian glass goblets, 
won by Mrs. A. H. Lawton, Melrose. 

In anticipation of a brisk business this 
Christmas season many of the retail stores 
have installed corps of extra salesmen, as 
customary. Already there is a decided in- 
crease in customers, the Shop Early signs 
everywhere displayed evidently bringing re- 
sults. With the release of millions of dollars 
in Christmas savings in a few days there 
will undoubtedly be a rush into the jewelry 
stores, as in former years. 








Atlanta, Ga. 


TRADE CONDITIONS 


Thanksgiving feund business brisk in the retail 
iewelry trades here, with every indication of good 
Christmas buying. Several of the larger stores 
have stressed early huying in their advertising all 
Fall, and this is being refiected in an carly interest 
in jewelry. Other sheps in their advertising have 
stressed the point that the most attractive gifts can 
be found in the jewelry stores, as a result of which 
more interest has been arcused in jewelry as gifts 
and Christmas business stimulated. Practically all 
of the stores are displaying their best, and sales 
scem to be steadily picking up. 








C. N. Whitaker, Griffin, Ga.; H. S. Banta, 
Newman; Mr. Davies and W. Wyatt, of the 
Wyatt Jewelry Co., Rome, Ga., were visi- 
tors to Atlanta last week. 

Oliver N. Ewing, of Ewing Bros., is still 
confined to his home. He has been away 
from the store for a week, but expects to 
get back to work» before -long.: 

E. Siever Keithsburg, III., 
ceeded by George V. Johnson. 








has been suc- 


He is getting better and hopes to 
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line of 8-day, High-grade, World 
Renowned, Chelsea Clocks. 

Cost more than others, 

BUT 


The Value is there. 


On sale by Highest-class Jewelers 


CHELSEA CLOCK CO. 
(Established 1897) 
10 STATE STREET BOSTON, MASS. 
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GIFTS THAT LAST— 


Beautifully Decorated METAL CASES FINISHED TO ORDER AS DESIRED 
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Louis XVI Clock 
Bronze Metal Cases 
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“Commander” Ship’s Bell Clock 
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That this department shall prove mutually bene- 
ficial to our readers, it is desirable that the mem- 
bers of the trade generally communicate with Tus 
Jewevers’ Circutar regarding any advantageous 
device or plan which they are utilizing in con- 
nection with their business. 

































“Our Holiday Business” 





Written Expressly for The Jewelers’ Circular by H. Victor Wright, Formerly Director, Jewelers’ Research Bureau. 

















6¢WW7HAT may we expect of the approach- 

ing Holiday Season?” is a question 
which every jeweler has put to himself— 
probably many times—since he realized that 
December was near at hand. Have we 
realized, however, how largely the answer to 
this question depends upon ourselves. 

Of course there are circumstances over 
which we have no control—which will serve 
in a measure to determine the volume of 
our Holiday business, but if they are cir- 
cumstances beyond our control, then since 
we cannot change them our duty ends when 
we have recognized them. 

But what of the circumstances which we 
can control? What are they? And what 
are we doing with them? 


An Important Issue 


This is surely an important issue to raise, 
when for the average jeweler the December 
business represents from one-quarter to one- 
third the total of the annual sales. 

This is a characteristic of the jewelry 
Lusiness which by reason of the relation 
existing between jewelry and gift occasions 
is more or less inevitable, and this is not 
the opportune time to deal with the advan- 
tages to be derived from a more equal dis- 
tribution of monthly sales volume, or the 
methods by which this might be attained, 
since our immediate problem is to take the 
fullest advantage at our command of the 
opportunity which the Christmas Season 
affords the jeweler in such conspicuous 
degree. 

When the December business is over, it 
might be well to concentrate our thought 
upon what steps might consistently be taken 
to stimulate the business of the off-season 
periods of the year, but for the present, 
may we suggest a few thoughts that may 
prove helpful in stimulating the Christmas 
business so rapidly approaching. 


Controllable Conditions 


I believe that the first step is to disabuse 
our minds of the idea that the volume of our 
business for December, 1926, is already be- 
yond our control and that although to us it 
is still unknown, at the same time it is be- 


yond our ability to change. This is not so. 

Our mental attitude and the preparations 
which we make will have a very decided 
bearing upon the volume of our December 
sales. Enter the Holiday Season with large 
expectations. 

This mental attitude, however, carries with 
it a need for the exercise of wisdom and 
discretion in buying, for while a large busi- 
ness cannot Le transacted with a stock that 
is inadequate, at the same time the pur- 
chase of a stock entirely inconsistent with 
requirements involves slow turnover and in- 
vites disaster. 


The First Requisite 


It becomes necessary, therefore, to mingle 
caution with optimism, with the result that 
we have as our first requisite to a success- 
ful holiday business conservative optimism— 
an optimism that is well-grounded, and a 
stock adequate to the fulfillment of our ex- 
pectations. 

Our present sales force and the additions 
which the anticipated holiday business justify 
and require is also a most important matter 
to consider. 

If we engage more help than our business 
justifies, we are not only depleting our 
profits by an unnecessary expense, but we 
are in all probability diminishing the 
quality of our service to our patrons, for it 
is difficult for a temporary sales force, un- 
familiar with customers or with the stock, 
to render the same standard of service as 
that which the members of a permanent sales 
force can furnish. 


Intelligent Comparison 


A careful study, therefore, of the business 
of last December, by departments, particu- 
larly as to the number of sales, may help 
materially in avoiding unnecessary expense 
on the one hand, or inadequate service on 
the other—not forgetting to make due 
allowance for any increase in business this 
year over last, which you may have a right 
to expect. 

This study may also be profitably extended 
to take care of other additional help which 
a holiday business usually makes requisite. 


In this connection I have in mind a store 
where it was a custom for many years to 
engage additional office help to assist in 
handling the extra clerical work of the office 
during the holiday period, but where a few 
years ago the experiment of distributing this 
additional labor among the members of the 
permanent office force, with an additional 
remuneration commensurate with the addi- 
tional labor, was tried and proved so success- 
ful that the old method has been entirely 
abandoned. 

Not only has the new method proven ac- 
ceptable in the added remuneration which it 
provided, but it has been more economical 
ior the merchant; while the greatest satis- 
faction of all has been found in the fact that 
the records have been more accurate . by 
reason of the familiarity of the regular 
office force with the system and its require- 
ments and a great deal of time which in the 
past was devoted to checking back to secure 
a balance, or to insure accuracy, has by the 
new method been eliminated. This arrange- 
ment applies to a period of about three weeks 
immediately preceding Christmas. 


Advertising a Vital Factor 

Another factor which may have a decided 
bearing upon the volume of the forthcoming 
holiday business is the amount and the nature 
of the advertising which it receives. 

Personally I believe that as retail jewelers 
we have placed altogether too low an esti- 
mate upon the necessity and value of adver- 
tising for the development of our business. 
Advertising is a great economic force and 
this is just as applicable to the business of 
the retail jeweler as it is in any other 
direction. 

We have great educational work to per- 
form which can only be accomplished by 
means of advertising. We have as yet 
scarcely touched the fringe of the possibili- 
ties in creating a desire for jewelry in the 
minds of the public. ' 

One of the basic reasons for the large 
overhead which attaches to the jewelry busi- 
ness, and for the exceedingly slow turnover 
which is possibly the greatest impediment 
to its prosperity, lies in the fact that we 


































TIPLITE 


The Aristocrat of Lighters 


OMETHING new for your Christmas 

trade! 

A cigar or cigarette lighter! So different from the 
ordinary—handsome, practical, infallible, automatic. 
Bottom up gives it a perfect light! Bottom down it’s 
out! No switch to forget, no bother, no danger, en- 
tirely sure and automatic in operation. 

You can sell Tiplite as a Christmas gift of quality. 
And your holiday sales will bring you business all dur- 
ing the year—for whoever sees Tiplite in homes or offices 
wants to own one. Send an order for your first dozen 


now. 


Price $5.00 at retail. 
$2.50 in dozen lots 


TIPLITE COMPANY 


52 Vanderbilt Ave., New York City 
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have failed to arouse as universal a desire 
for the personal acquisition of jewelry as 
we should have done, and may do, through 
the right kind of advertising. 

It matters not how attractive may be our 
product, if it is -not brought to the attention 
of the multitude of potential buyers then we 
are limiting our. outlet and curtailing our 
profits. 

The merchant who is doing business in a 
small way is sometimes heard to remark 
that “he cannot afford to advertise.” The 
truth is rather that he cannot afford not to 
advertise. 

National Advertising 

The national advertising made possible by 
the Publicity Fund now being expended, is 
a tremendous step in the right direction. Its 
effects will unquestionably be felt by every 
jeweler and increasingly so with the passing 
of time. It is early tc look for appreciable 
results as applying to the forthcoming holiday 
period, but I'-believe that even the Christmas 
Season which is so nearly at hand will, in 
some measure, reflect the advantages which 
will be derived from this important move- 
ment. 

It will not, however,: be -sufficient for -us 
to depend upon a national campaign for our 
individual prosperity, but national and local 
advertising should serve as the complement 
each of the other. 

I take it, however, that my readers do not 
need to be sold on the statement that “it 
pays to advertise” and big business cannot 
be developed without it. However, there is 
room for a wide diversity of opinion as to 
the character and the extent of the adver- 
tising necessary for the successful develop- 
ment of a given business. My experience 
has led me to certain conclusions in this’ 
regard. ’ 

In preparing, therefore, for a successful 
holiday business, one of the chief factors 
will be found to be a close attention to 
the amount of the appropriation for adver- 
tising and the character of that publicity and 
the media to be employed. 

With the approach of, the holiday season 
the advertising appropriation is naturally in- 
creased. If, for example, the budget pro- 
vides for an advertising appropriation of 3 
per cent. of anticipated annual net sales, then 
the appropriation during the holiday period 
should represent at least 3 per cent. of the 
anticipated net sales of that period and it may 
even be found desirable to reduce the appro- 
priation at some other season of the year 
below the amount represented by 3 per cent. 
of the sales of that particular period, in 
order to provide for a somewhat more liberal 
appropriation than the average percentage 
during the holiday period. 


Newspaper Advertising 


I believe that every retail jeweler who 
would develop and maintain a successful 
business must appropriate a certain amount 
for newspaper advertising. 

If the merchant caters to an exclusive 
trade, then the character of that advertising 
should, in my judgment, be largely institu- 
tional. In. other .words, the : advertising 
Should serve to keep the name of the 
Jeweler before the public and be of such a 
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character as to establish prestige and to 
inspire confidence. 

If, however, the retail jeweler is catering 
to a more popular-priced ‘trade, I believe 
that his advertising should be institutional 
in part—for the confidence of the public is 
also his greatest asset—but that the 
character of his. advertising should be 
largely commercial. 

Moreover, I believe that the more the 
merchant is catering to the masses, the 
greater the proportion of his advertising ap- 
propriation should be in the form of news- 
paper advertising; while the more exclusive 
the character of his business, the larger 
should be the appropriation for direct-by- 
mail advertising and the smaller the portion 
devoted to newspaper publicity. (This 
statement is not of course intended to apply 
to the jeweler who conducts a mail-order 
business. ) 


Writing One’s Own Copy 


In this connection may I add that my ex- 
perience and observation have led me to the 
conclusion that the instances where a mer- 
chant can successfully handle his own copy 
are exceedingly rare. To this rule, as to 
most, there are of course some notable ex- 
ceptions. 

One of the greatest lessons, however, 
which I have learned in this direction has 
been that the effective copy is the copy 
which the public read and believe, rather 
than the copy which the merchant finds per- 
sonal satisfaction or gtatification in prepar- 
ing, or in reading. 

Possibly the strongest argument in behalf 
of the employment of the services of an 
advertising agency for the preparation of our 
copy lies in the fact that the advertising 
agency is better equipped to judge what the 
public will read and is more likely to pre- 
pare copy which will please the public, rather 
than that which will tickle the vanity of the 
merchant. 

I feel, therefore, that one cannot too 
strongly emphasize the importance of the 
bearing which your advertising will have 
upon the business of the coming holiday 
season. It is, however, essential to remember 
that for our advertising to be permanently 
successful, we must be in a position to 
deliver the goods. In ‘other words, our ad- 
vertising must be essentially truthful. This 
is imperative. 


The Appearance of Our Stores 


Passing from the subject of advertising, 
IT am tempted to suggest that if we would 
capitalize upon our possibilities this holiday 
season, many of us will need to make our 
stores more attractive in their appearance. 
This may sound strange when referring to a 
jewelry store. Surely the merchandise is it- 
self of such an attractive nature that we 
could not do otherwise than give to it an 
‘attractive setting. This would seem logical 
and yet—strange as it may appear—the fact 
is. that there is a woeful lack in this direction. 

I do not believe that the subject of mak- 
ing our stores attractive ever comes to me 
without bringing, to. remembrance an experi- 
ence which I shared in common with our 
beloved Colonel Shepherd a number of years 
ago. 

Having thé greater portion of a day to 
spare in a certain city through which we 


were passing, we dropped in upon the ~ 
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jewelers in that community for a friendly 
visit. Subsequently we were discussing the 
incidents of the day and found that the fact 
that had impressed itself most deeply upon 
both of us was the appearance of some of 
the stores which we had visited. 

I remember distinctly that we recalled 
seven stores which we had visited that day 
in which a good housekeeper would have 
been loathe to trade—seven stores that 
needed janitor service and needed it badly— 
seven stores that were handling a line of 
merchandise that for attractiveness is almost 
unequalled and yet seven stores the appear- 
ance of which was—even to the masculine 
eye—unclean. 

This is not a solitary experience by any 
means. As my mind travels over the 
country I can recall striking examples of 
unattractiveness and carelessness in appear- 
ance and display in all sections of the 
country. Fortunately these are the excep- 
tions, and yet the exceptions are many—far 
too many for the good of those merchants. 


A New Perspective 


Some of my readers may possibly recall 
a statement which I have made in the hear- 
ing of retail jewelers in all parts of the 
country to the effect that it would be to the 
advantage of most merchants to be able to 
look from time to time at the stores of 
which they are the proprietors as if these 
stores belonged to their fellow jewelers 
rather than to themselves and I have sug- 
gested the value of getting away from one’s 
business from time to time, if only for the 
advantage of coming back to it with a dif- 
ferent perspective and maybe with a vision 
for some of the defects which a too close 
contact is likely to obscure. 

It has been my privilege to revel in the 
attractiveness of stores created and main- 
tained by jewelers who took pride in creat- 
ing an atmosphere of beauty and of surpass- 
ing taste wherewith to enhance the attrac- 
tiveness of the merchandise they handled, but 
it is of the exceptions that I speak, and my 
observation leads me to state that without 
a shadow of a doubt many a jeweler will 
do a much more satisfactory holiday busi- 
ness if he will give greater heed to the ap- 
pearance and cleanliness of his store and to 
the attractiveness of his displays. 


Window Displays 


In this connection it is well to remind 
ourselves that our windows are the eyes of 
the store and that the volume of our holiday 
business is influenced in no small measure 
by the ability and attention devoted to our 
window displays. 

Before passing from the appearance of our 
stores, may I, as a practical and concrete 
suggestion, urge every proprietor, who has 
not already done so, to give his store the 
once-over, outside and inside, if possible de- 
taching himself from it for the moment as 
completely as if he had never seen it before. 

I venture to assert that for many a jeweler 
the experience will not only be unique, but 
it will constitute a revelation; while the 
transformation which will frequently result 
will probably be effected at a merely nominal 
expense. 

Store Atmosphere 
I realize that so much might be said; that 


“much more has been left unsaid than spoken, 


but in closing I would‘like to refer to just 
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one additional factor which I regard as ex- 
ceedingly important in its bearing upon our 
holiday trade, as indeed it is upon the busi- 
ness of any season of the year. I refer to 
the atmosphere of the store—that intangible 
something which is felt rather than seen. 

Ask the salesmen who call upon you 
whether they associate a certain atmosphere 
with a certain establishment ! 

I believe that they will invariably admit 
that no two jewelry stores are alike in this 
respect. Some are cold, repellent; some are 
warm and friendly; some are charged with 
dissension; while others exhale a spirit of 
cordiality and goodwill. All of these condi- 
tions are felt rather than seen and they are 
equally contagious. And still no two are 
just alike. Every store creates its own 
atmosphere. 

If you question the importance of this 
feature as it relates to the volume of your 
own business and to your individual success, 
let me suggest that you make it a point to 
speak to a dozen or twenty of your ac- 
quaintances concerning the stores with which 
they do business in other lines than your 
own and the reasons for their preference. I 
believe that you will find—as I have done— 
that one of the most frequent comments will 
be in this direction. 

A welcome—a smile—courtesy—an evident 
desire to serve—friendliness without undue 
familiarity, these are the things which 
count. 

Advertising may bring the potential cus- 
tomer into the store, but the atmosphere 
which you create, linked with an ability to 
substantiate your claims, is necessary to 
create business and to maintain it. 

And so—realizing how much has-been left 
unsaid—I have tried to bring to the thought 
of my readers a few of the factors which 
will have a distinct bearing upon what we 
may expect of the approaching holiday 
season, and sincerely trust that for each and 
every one of you it will be successful beyond 
your most sanguine expectations—H. V. W. 





Jeweler Broadcasts Musical Program 
at Anniversary Celebration 





K. Falkenberg, well-known jeweler of 
Walla Walla, Wash., recently celebrated the 
twenty-first anniversary of the founding of 
his business and the eighth anniversary of 
the opening of the new store. Large crowds 
visited the establishment and were shown 
around by a courteous staff, as well as the 
genial proprietor himself. An _ excellent 
musical program was provided for the enter- 
tainment of the visitors and this program 
was broadcast, being one of the first com- 
mercial programs broadcast under the new 
plan of operation over the local station 
“KOWW.” 








Irate patron ordering Vichy water: 
They’re getting so tight around this place 
na even charge the water. —Bucknell Belle 

op. ; 





Of the few remaining hobbies of the past 
century, coin collecting still seems as 
Popular as ever—even though the coins be 
modern ones. 
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Important Decision of Interest to 
Instalment Dealers 











Elucidated by Jos. A. Wechsler in the New York Times 














DEALERS who sell goods on the deferred 
payment plan may now change to the 
instalment basis of accounting and may also 
revise prior tax returns and claim refunds, 
declared Joseph J. Wechsler, certified public 
accountant of 291 Broadway in a statement 
yesterday, commenting on a recent decision 
of the Treasury Department clarifying the 
Revenue Act of 1926 with respect to the 
instalment basis for determining profits. The 
decision, said Mr. Wechsler, was a reversal 
from the stand taken in the past by the 
United States Board of Tax Appeals op- 
posing the instalment method of accounting. 
“Two methods of determining profits have 
heretofore been recognized by our revenue 
laws, one the cash basis and the other the 
accrual basis,’”’ Mr. Wechsler declared. “The 
instalment basis now forms the third method 
and is applicable in these cases where the 
initial payment is less than 25 per cent of 
the sales price, with instalments extending 
over several years. No matter how title to 
the merchandise passes or what the seller 
may do to protect his interest the uniform 
rule for computing the profit on an instal- 
ment sale is to report as income for any 
year that proportion of the cash received 
that the gross profit bears to the sales price. 


Cites a Typical Case 


“For example, a piano costing $300 is sold 
for $500, with an initial payment of $100, 
the balance payable over a period of four 
years at the rate of $100 per year. The 
taxable profit to be reported for each year 
is the gross profit ($200), divided by the 
sale price ($500), times the cash receipts 
for the ($100), or $40. 

“The income for an entire year’s business 
is determined by taking that proportion of 
the total collections received during the year 
which the annual gross profit to be realized 
bears to the total instalment sales during 
that year. The following example will il- 
lustrate this: 

“A dealer began business in 1922 and sold 
$80,000 worth of merchandise on the instal- 
ment plan for $100,000. During the year 
he received $40,000 on account. Applying 
the rule, the taxable profit for 1922 is that 
proportion of the cash received ($40,000) 
that the gross profit ($20,000) bears to the 
contract price ($100,000) viz.: 20,000 divided 
by 100,000, times 40,000 equals $8,000. As- 
suming that in 1923 the instalment sales 
amounted to $150,000 and the cost of this 
merchandise was $120,000, the gross profit 
is $30,000 or again 20 per cent of the sales. 
The cash receipts for this year are $90,000, 
of which sum $60,000 is the balance due 
on the 1922 sales and ‘the ‘remainder ($30,- 
000) applies to 1923 sales. The income to 


be reported for 1923, therefore, is 20 per - 
cent of $60,000 plus 20 per cent of. $30,000, 


which equals $18,000. Under the accrual 


method of accounting, the-gross profit for--- 


1923 would amount to $30,000, a difference 
of $12,000 in favor of the instalment method. 


Effects Tax Savings 


“It is apparent from the above that the 
instalment method by spreading profits over 
a period of years, and by transferring in- 
come from years of maximum tax rates to 
years of lower rates, effects substantial tax 
savings. The extent of such savings is ap- 
parent from the following extract of an 
opinion of the United States Board of Tax 
Appeals in the case of B. B. Todd, Inc.: 

“In an instalment business, such as pianos, 
this (instalment basis) meant that the tax- 
payer who changed as of Jan. 1, 1917, would 
not reach until 1920 the normal level where 
the profits of prior years coming in would 
offset the profits of the current year deferred. 
Even then, if the business was an expand- 
ing one, he would always continue to defer 
the time of reporting taxable income on the 
expanding basis and would thus possess a 
continuous advantage over the taxpayer re- 
porting on the accrual basis. But the par- 
ticularly attractive thing to the instalment 
dealers, in the adoption of these regulations 
in 1918 and 1919, was the possibility held 
out to him of deferring the reporting of 
profits in the high war tax years until the 
succeeding years of reduced taxation. To 
illustrate the case before us, the Commis- 
sioner finds that on an accrual basis B. B. 
Todd, Inc., had accrued net income as dis- 
closed by its books for the six months ended 
Dec. 31, 1918, of $57,410.87. The taxpayer 
now asks the board to require the Commis- 
sioner to adopt, as a basis for its return of 
net income for 1918, a proposed amended re- 
turn on instalment basis which shows a 
loss of $10,401.93.’ 


A Saving of $67,812 


“A reduction of $67,812.10 in the income 
of this taxpayer was affected by changing 
from the accrual to the instalment basis, and 
in 1918 this meant a considerable tax reduc- 
tion because of the high tax rates. 

“The board decided against the taxpayer 
on the ground that the instalment basis does 
not reflect the true profits. The Commis- 
sioner of Internal Revenue, on the other 
hand, rejected the taxpayer’s amended return 
on the ground that the accounting records 
employed did not comply with the require- 
ment of the instalment basis. 

“Under the present law and Treasury rul- 
ings, this taxpayer would be-allowed to file 
amended returns on the instalment basis and 
claim refunds, and without doubt there are 


’ numerous taxpayers similarly situated. 


“The cost of conducting the business such 
as selling, shipping, administrative expenses, 
etc., aré, the decision states, not to be ap- 


portioned in the same Manner as the gross 





(Continued. on ‘page 107) 
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Leiman Sros., 
23 Wolxer St., 
New York, ' ¥ 


Dear Sirs: 


Replying 
we are very clad to advise 
Gust-collecting outfit wi 
&g0 i8 not only most satisf« 
investzent we have ever race 
for our shop 
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Gliminates 
Polishing 
Dust, 
in polishing 


silver, sewelry, 


etc. 
LEIMAN BROS. 


Polishing 
Dust Collector 


Conveniently arranged for quick work! 


No matter how little or much work you have to polish it should be done 
quickly and well—stores as well as workshops use these machines—they are 
so convenient, fitting into out-of-the-way corners, yet keeping all other 
corners of the premises free from dust and dirt that formerly were dusty 
and dirty. 























LEIMAN BROS., 23 Walker St., New York °* Is'rree ror THE ASKING “°° 


MAKERS OF GOOD MACHINERY FOR NEARLY HALF A CENTURY 


Without a Dust Collector You 
Must Breathe the Dust! 


Dust being very light will naturally float in the air and no matter 
how careful you may be you can’t help but breathe it into your lungs 
when polishing—You must breathe the air and the dust is there laden 
with sharp irritating metallic particles from the metal article you 
polish. Needless to say this irritates the lungs and nasal passages, 
causing sickness sooner or later. Avoid it by using one of these con- 
venient, inexpensive dust collectors. E 
Pays for itself in the gold it saves! 
This irritating metallic dust has no business in your lungs—let this 
machine breathe it into the lungs provided for it. The strong air 
suction or current of air at each of the dust hoods drags this dust 
into the cloth bags underneath the machine where it is easily recoy- 
ered, sent to the refiner, melted down and returned to you to pay the 
cost of your outlay first. and an income to you ever after. 
ousands in use in all sections! 

Cleanliness of shop and person is no respecter of location and so we 
find these dust collectors in as wide use in the West as in the Kast, 
in the South as well as the North, because they do as they promise— 
keep the shop clean, protect the operator’s health, pay back their own 
cost and create an income for the owner where no income exists now. 
Sure reasons enough for the purchase of one of these highly valuable 
and surely necessary outfits. 

Strongly built to last a life time! 
These machines are very heavily built not only for the purpose of 
lasting a lifetime but also to eliminate vibration, sound, etc., so that 
they may be used anywhere without disturbing customers or other 
workmen or neighbors. 
The largest factories find them long-lasting and so do the small shops 
and stores—and lasting many years they give the same smooth service 
every one of those years. 

Costs only a few cents a day for electricity! 
You only pay for electricity according to how much you use the ma- 
chine. The heavier you press on the buff the more current will be 
used, but heavy pressing means a shorter run, so it equalizes the 
expense for current which even for the heaviest service rarely if ever 
exceeds a few cents daily. 
Comes complete all set up as shown and ready to begin work 
at once! 

Every machine on being completed is carefully tested for a half day 
or more under a strain much greater than it will ever be called upon 
to endure in actual service, It is then ready for you—it is shipped 
out all ready to begin work as soon as you receive it—it only being 
necessary to connect the electric wires to the motor. 
You can’t do polishing work efficiently or well with dust flying in your 
face—even a little dust, a very little, daily breathed constantly into 
your lungs is bound to affect the most robust in after years because 
it sticks there and accumulates day in and day out. 
Your present walls and ‘ceiling if you have been polishing without a 
dust collector for any length of time will show you what your lungs 
will be like soon. So delay no longer! Act today! 
































lucws PEITKEIN tc. 


ANALYSES OF 
PLATINUM METALS, WHITE GOLD 
GREEN GOLD, SOLDERS, WASTES 
47 Fulton St. New York 











More Uses 
W ork— Oxygen 
Less with 
Time One-Hand-control—on again, off again, instantly. (qs 
The Hoke-Jewel is fine for soldering silver, 
white gold, novelties, etc., as well as for 
platinum and yellow and green gold. 
Hoke Incorporated — sal 
ee 
22 Albany St., New York, N. Y. Circular 
Co-operating with Jewelers’ Technical Advice Co. Cos: 



































THE BUYERS’ DIRECTORY 
Price $1.00 
The Jewelers’ Circular, 11 John St., New York 











Oculist’s Vade Mecum 


Comprising all the important methods of testing 
the eyes devised by leading ophthalmic surgeons, 
besides many valuable tables on the properties of 
lenses and methods of procedure in the examina- 
tion of the eye. Price, $1.25. 


The Optical Publishing Company 
11 John Street : : : : : : New York 

















log—free. My 48rd Year. 


ELK TEETH 


Genuine, natural, unmounted, all sizes, plain and 
high class, including the small European Elk teeth. 


PRECIOUS AND SEMI-PRECIOUS STONES, all first 
class, and all leading kinds for jewelry setting. 
Large stock, right prices. Uncut gem material,— 
Amethyst, Topaz, Garnet, etc. Semi-Precious in 
slices. Real Stone Necklaces in variety, cut faceted. 
Low priced. Lion and Tiger claws. 
trade. Sent on selection. Send for descriptive cata- 


_L.W. STILWELL, Deadwood, S.D. 








Patent Your ideas & 


U.S. and Foreign Patents, Trade Marks 
ts obtained. FREE confidential advice, 
literature. Phone for 





Jobber to the : ‘ff *. 
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(ZH POLACHEK S555 


-@ : , CONSULTING \ 
70 WALL ST.-NEW YORK CSONSULTIN 
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Any Glass Broken 
Starts the Alarm 


Cassutt’s New Store in Seatile’s 
New Smart Shopping District 


























NE of the most attractive retail jewelry 

stores in the northwest was opened re- 
cently by Thomas J. Cassutt at 1324 Fifth 
Ave., in the new Skinner building, in the 
heart of the new smart shopping district. 
Mr. Cassutt has been in the retail -jewelry 
business in Seattle for 10 years at 1308 Third 
Ave. and the new establishment marks the 
maturing of ambitious plans extending over 
a period of time. 

Heavy bronze trimming; elaborates the ex- 
terior of the store and borders display win- 
dows and entrance. The building is finished 
in white outside lending a pleasing contrast 
for the bronze embellishments. Two dis- 
play windows on Fifth Ave., one 15 feet long 
and a smaller one to the left of the entrance 
of the shop, combine with a third inside 
the lobby of the building entrance. 

The windows are paneled in mahogany and 
constructed with a raised dais in each for 
the showing of merchandise. Two colors of 
mahogany are used in the floor of the win- 
dows, a lighter wood being used to border 
the darker, and form square tiled effects in 
the corners. The windows open at the rear 
of the shop by glass French doors latticed 
in metal and with filigree metal designs and 
coat of arms in the center. By this arrange- 











THE JEWELERS’ CIRCULAR 
ment the window display is visible from the 
interior of the shop as well as from the 
street. A lead border about the display win- 
dow glass and door appear as decorative 
purely but are a part of the elaborate burglar 
alarm with which the store is equipped. No 
glass in the store can be broken without 











THE WHITE BUILDING AND DIGNIFIED WINDOWS OF THE STORE OF T. J. CASSUTT, SEATTLE, 
WASH., MAKE AN IMPRESSIVE APPEARANCE 
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setting off this burglar alarm immediately. 

The interior of the store is paneled in 
mahogany with fluted Corinthian pillars 
dividing the panels. The upper walls are 
stippled in silver green with a mahogany 
moulding. Wall cases of mahogany are con- 
structed in open style across the side and 





ends of the store. Show cases are made 
entirely of glass with mahogany joinings and 
bases. The floor is covered with a sea-green 
velvet rug and the interiors of the cases are 
carpeted with a matching color of leather. 








Important Decision Affecting Instal- 
ment Business 





(Continued from page 105) 








profit, but must be deducted in the year when 
they are paid or accrued. 

“Many instalment houses frequently sell 
some of their merchandise on straight credit 
terms such as thirty or sixty days net. It 
is apparent that the profit on such sales 
should not be accounted for in the same 
manner as those on the deferred payment 
plan. In order to take advantage of the 
instalment method of accounting, separate 
departments must be created and the accounts 
must be set up to clearly reflect the profits 
of each department. 

“Where the buyer defaults and the dealer 
repossesses the property, the entire amount 
received on instalments less profits reported 
in previous years, should be treated as in- 
come for the year and in addition the article 
should be included in the closing inventory 
at cost less any damage sustained. 

“The instalment provision of the Revenue 
Act of 1926 as clarified by this Treasury 
decision is a marked victory for those tax- 
payers who have worked hard for its. adop- 


tion.” 
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Hight Ways to Make Store Adver- | 
tising Different 





Written Expressly for The Jewelers’ Circular 




















IVELY, fresh, interesting advertising— 
that’s the sort of advertising that gets 
read, isn’t it? 

Newsiness, constructive novelties, any- 
thing that makes the advertising different 
from the usual without making it freakish, 
is an undoubted good proposition for the 
jeweler who wants to have his publicity 
reach the largest possible number of good 
prospects and make the strongest possible 
impression on these prospects. 

But what can the jeweler do to inject 
freshness and novelty into his advertising? 
How can he get away from the usual and 
still keep his publicity out of the freak 
class? 

Here are some methods which can be used 
with great success by various jewelers in 
different parts of the country—methods 
which will unquestionably offer worth while 
ideas and suggestions to various jewelers: 

1—Have some pictures taken of the hands, 
necks and coats and dresses of local people 
wearing jewelry sold by the store and run 
these pictures in the store’s advertising with 
copy to the effect that the pictures were 
taken locally and to the effect that the 
photos show the local styles in wearing 
jewelry. 

There could be a picture of a girl’s wrist 
wearing a wrist watch, a man’s coat lapel 
bearing a lodge insignia, a girl’s beautiful 
neck wearing a rope of pearls or something 
of that sort. With these pictures, too, 
there could be copy emphasizing the fact 
that the smart people of the city purchase 
the sort of jewelry depicted in the ads from 
the store. And there could be information, 
too, regarding the prices of the goods de- 
picted. 

All this would have a decidedly local and 
personal touch, particularly if the store could 
get prominent local society girls to pose 
for the pictures and if the store could give 
their names. The society girls might be 
willing to pose for the pictures if they were 
given a little something for charitable work 
in which they were interested, as pay for 
the posing. 

2.—Get customers of the store to write 
ads for the store. Pick out some prominent 
men and women who are generally looking 
for publicity and who are good patrons of 
the store. Ask these people to tell why they 
like to patronize the store, Then get them 
to give you their pictures and run these 
pictures with the copy they prepare for the 
establishment. With these ads also incor- 
porate some good selling talk for the store. 
A series of five or six of such ads, running 
one a week, would probably be sufficient. 

This sort of thing would be so distinctly 
local, personal and newsy that it would be 
sure to attract and hold attention and build 


business. 


3.—Get employes to write ads for the 
store. Run a picture of each salesman and 
let him tell why it is easy to sell goods at 
the store. Let the employes honestly tell 
about which of the new goods at the store 
they most favor and why. Label the series 
“Our Employes Write Our Ads” or some- 
thing like that. 

4.—Take the public behind the scenes at 
the store. Tell how much business the store 
does in a year. Tell how much of an in- 
crease this is over previous years. Tell 
how big a stock is carried and how this is 
divided among silverware, diamonds, watches, 
etc. Tell about the actual number of in- 
dividual sales made by the store in the course 
of a year. 

The public is always interested in getting 
intimate, behind-the-scenes glimpses into the 
workings of the retail stores with which it 
is familiar and so this sort of thing would 
be certain to get a lot of attention and build 
more business for the store. 


5.—If there are two newspapers in your 
town, or more than two newspapers, run 
an ad at the same time in each of the papers 
stating that the ad is for the purpose of 
checking the pulling power of the papers. 
State that specially reduced prices on cer- 
tain named goods will be given to people 
who clip the ads from the papers they are 
reading and bring them to the store. Then, 
after the sale, run an ad in each of the 
papers telling how many clippings were 
brought to the store by the readers of the 
paper in which each of these ads appears. 

People are always interested in any com- 
parative proposition like this and so ‘when- 
ever the jewelry store does anything of this 
sort it always secures splendid results from 
its publicity. 

6.—On the occasion of the store’s birthday 
anniversary, get the firms from which it 
buys goods to come in on a page of ads 
in which such firms would tell about the 
high standing of the store in the trade and 
in which they would give their reasons 
why they are glad to have the store as 
a customer. This would mean only a small 
expenditure for advertising by the individual 
firms and it would be of immense help to 
the store in making a smashing advertising 
impression in connection with its birthday 
observance. 

7.—Run a series of advertisements giving 
pictures of prominent local industries and 
telling all about them. Pick out the most 
important of the local industries—the ones 
which employ the largest numbers of high 
salaried people. In these ads tell when the 
industries were started, mention the num- 
ber of employes, name the executives, tell 
what products are distributed and where the 
goods are sent and, perhaps, tell the value 





‘per year of goods manufactured or distri- 


buted. 

In getting the material for these ads go 
directly to the executives of the concerns 
and tell them just what is intended. Tell 
them that it will be good publicity for them 
which will cost them nothing and explain 
that there are two reasons why the store 
wishes to run the series—first, because such 
a series will make its advertising interesting 
and lively and so secure more attention from 
the newspaper readers; and, second, because 
such advertising will arouse much interest 
among the employes of the concern and so 
bring more of them to the store to purchase 
goods. 

The great majority of concerns will be 
much pleased to have the store do this for 
them. And the store will profit accordingly, 

In the same way feature the leading busi- 
ness men’s clubs and the women’s clubs of 
the city. This would please all the club 
members and line them up as patrons of the 
store. 








Careless Show Window Advertising 
A RETAIL jeweler last month, in one of 
his show windows, displayed silver- 
plated bread trays with a card on which was 
written this sign: $1.90—sale price. Regu- 
lar, $3.50. In the other window the same 
trays were shown with a card on which this 
was scribbled: $1.75: value—Sale, 95 cénts. 
There may have been some difference in 
the trays, but the casual onlooker could not 
see it. .They were of the same shape and 


design. Many passers-by must have been 
puzzled indeed at this peculiar inconsistency. 





Consider the Hammer 





: keeps its head. 
It doesn’t fly off the handle. 

It keeps pounding away. 

It finds the point, then drives it home. 

It looks at the other side, too; and thus 
often clinches the matter, 

It makes mistakes, but when it does, it 
starts all over. : 

It is the only knocker in the world that 
does any good. 

If you are inclined to lose your head, and 
fly off the handle: Consider the hammer.— 
The Bookan Wrap. 








“That meal went over in great style,” 
said the voyagers, as they lined the rail— 
Stevens Stone Mill. 





A student alone—very sad. A _ student 
with a lot of women—very rich—Ames 


Green Gander. 
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Christmas Copy for the Jeweler 





Suggestions for the Newspaper or Show Window Card 








Written Exclusively for The Jewelers’ Circular. 
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The Best Gift on the Tree 


will be an article of jewelry from this establishment, be- 
cause they mean enduring pleasure to the recipients. 


“A Diamond for My Lady Fair’ 
Nothing you could possibly choose for a Christmas gift 
will please her more. 


Silver for Gifts 


Silverware is the gift of utility—of beauty—of distinc- 
tion—of permanence. The gift that Lasts. 


For Her 


“The better the day the better the deed” a wise old 
sage once said. Christmas is the most appropriate time 
of the year to give her the most valuable gift of all— 
good jewelry. 


Gifts of Sentiment 


“At Christmas time the open hand 
Scatters its bounty over sea and land” 


Christmas with its venerable associations becomes 
still more emphatically earth’s most delightful season 
when there is real joy in giving—and no worries regard- 
ing gift selections if they are made at this store. 


Choose “Gifts That Last” This Year 


To add a bit to your good furtune—to give you addi- 
tional pleasure in shopping—this store devotes earnest 
effort to the selling of fine jewelry and silverware at 
moderate prices. 


The Christmas Clock 


Its friendly “tick-tock,” its cheery chimes, are almost 
life-like in its reminder of the giver. Choose from these 
remarkable values. 


To You Who Seek the 
Unusual for Gifts 


True to the confidence reposed in us by you we pre- 
sent the exclusive gift wares of the moment in rare gems 
and jewels; and in fine timepieces; and in platinum and 
gold and silverware; and in toilet wares of gold, of 
silver and of fine enamels; as well as, many unique gift 
novelties personally selected in this country and in 
Europe. 


Jewelry Keeps the Spirit of Christmas 
Alive the Whole Year Through 


It conveys sentiment as no other gift can by means 
of its lasting nature. By giving a Gift of Jewelry that 
is worn the whole year through, the giver has accom- 
plished what every gift is intended for—to remind the 
recipient of the love and everlasting esteem of the giver. 























Gifts That Endure 


Diamonds, pearl necklaces, goldware, silver flatware 
and hollow ware, novelties, watches, gold jewelry, sta- 
tionery, fancy hand bags and leather goods. 

Nothing could better reflect the quality ideals of this 
house than the character and magnitude of our special 
holiday offering of distinctive jewelry and silverware. 


We Know Men’s Christmas Habits 


Long observation has taught us that it is men, much 
more than. women, who find themselves compelled to be 
eleventh-hour shoppers. It has taught us a number of 
other things about men’s ways at Christmas time, and 
also how to accommodate our service to their needs. 

Our central location is favorable. Our broad aisles 
prevent crewding. A large sales force assures prompt 
and skillful attention. Our wide displays are equalled 
by few stores in the country—making it easy to select 
the right gift in the shortest space of time. 


The Modest Gifts in Silver 


We give especial attention to what are known as “the 
little things in silver” and offer a splendid assortment 
for your consideration. 

You can advantageously buy your moderate priced 
gifts here. A high standard of quality and design is 
always maintained and your patronage valued, regard- 
less of the amount of your expenditure. 


Gifts of Lasting Merit 


In commemorating such an important anniversary as 
Christmas, no gift of merely temporary beauty or utility 
is fully appropriate. Some such everlasting quality as 
is embodied in fine jewelry or solid silver is essential. 


Give Jewelry—The Gift of Love. 
The First Christmas a a Jewelry Christmas. 
This store is the prt for Christmas Gifts. 
Hundreds of Gift eae are listed here. 
The prestige of our ie on your Gift adds 
much to its value—but nothing to its cost. 
The Store of the chiaaiee Gift. 
The Christmas pnt ial Christmas Gifts 
Galore. 












































% 
The Store of the Better Kind of Christmas 


Gifts. 
% 


The Store with the Smiling Christmas Service. 
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6 PROFESSOR JULSTAFF Says: 


The feller who sez that it’s hard to make 
people change their methods of doin’ 
things prob’ly hasn’t got the proposition 
they should change to. Folks change 
easily to the W. H. S. method of buyin’ . ( 
watch repair material. 










is a conservative estimate of the amount you save when 
dealing with us on watch repair material. Just figure out 
what this will mean on a year’s supply of balance jewels, 
balance staffs, end stones, roller, plate or tram jewels, and 
other material! You gain in quality too. 


W.H. S. 


WATCH REPAIR MATERIAL 


“DIRECT FROM MAKER TO YOU” 























Write for Information ! é 


¥ WALTHAM HOROLOGICAL SCHOOL, Waltham, (54) Mass. 
eo rt a> 
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The Horological Questionnaire 


Written Expressly for The Jewelers’ Circular by Lester B. Pratt 




















AutHor’s NotE—Realizing that there is a scarc- 
ity of competent watchmakers employed or engaged 
in the jewelry business, this article is written 
at the request of the technical editor for the pur- 
pose of interesting the younger generation in the 
selection of watchmaking as an occupation. Among 
the mechanical occupations, watchmaking stands 
pre-eminent as a clean, profitable business, elim- 
inating the monotonous routine of many other lines. 
The watchmaker has invariably been honored as 
the highest exponent of human mechanical skill, 
and delicate precision instruments of every de- 
scription come within the scope of the watch- 
maker’s ability. It would be impossible to operate 
our vast industrial system without the aid of ac- 
curate time pieces. Strictly speaking, the name 
“watchmaker” is a trade misnomer, as watch- 
making generally comprises the manufacture of 
watch movements. However, the name, ‘“watch- 
maker,” in the jewelry business, is invariably 
applied to one who repairs watches, and a com- 
petent watchmaker or watch repairer should be 
able to make practically any part of the different 
kinds and models of watches now in use. 

If the remarks contained in this article are “‘old 
stuff’ to the competent workman, we trust that 
it will be considered in the same spirit in which 
it is tendered, viz.: that of interesting and im- 
parting information to the beginner.—L. B. P. 





(Continued from Technical Issue of Nov. 3) 


QuestTion.—Let us assume that it ts re- 
quired to make a winding pinion, also a 
winding and setting clutch to match the 
winding pinion. This is a type of winding 
and setting mechanism that is used on many 
modern watches, but we are not always able 
to obtain such parts for imported movements, 
hence the advantage of being able to make 
the required parts on short notice. We will 
assume that the winding pinion has a peculiar 
shaped tooth on the edge that meshes with 
the main winding wheel. This shape of tooth 
is known as a “wolf tooth.” The teeth on 
the end of the winding pinion are ratchet 
shape teeth similar in shape to the teeth of 
ratchet wheels in key winders. One end of 
the winding and setting clutch has ratchet 
shaped teeth to fit into the teeth of the 
winding pinion, while the opposite end has 
the regular epicycloidal teeth to mesh into 
the inter-setting wheel. What type of cutters 
are required for making the above pinion and 
clutch? 

Answer.—Considering the winding pin- 


* by careful examination. 


ion, the “wolf tooth” may be formed on a 
cutter blank in the same manner previously 
described for obtaining tooth curves. All 
we need to do is to harden the old pinion, 
insert it in cur holder and use it as a form- 
ing tool to reproduce the tooth curve. In 
selecting a blank for this cutter, we find that 
1/16 of an inch is ample for thickness and 
the diameter may .be the same as our regular 
line of cutters, which is 544 of an inch. The 
top or cutting edge of the forming tool must 
be set exactly “on the line of centers” in 
order to reproduce the correct curves. The 
angle of the ratchet teeth on the end of the 
winding pinions is usually 30° but we may 
determine it exactly for any particular pinion 


L em 


Fic. 117 








As the diameter of 
the winding pinion is usually less than 3/16 
of an inch it is impossible to cut them with 
the regular size pinion cutters. Consequent- 
ly, we must use a very small cutter for such 
teeth. We find that such cutters should be 
about % of an inch in diameter. 

It should be understood, that in cutting 
the ratchet teeth on these pinions, we drive 
the cutter straight across the end of the 
blank. Obviously, if we use a regular pinion 
cutter of 5 of an inch in diameter, and 
cut a full tooth on the end of the blank, we 
would also cut into the opposite side of the 
blank and, of course, ruin the blank, as far 
as making a good pinion is concerned. With 
a pinion cutter 4% of an inch in diameter, 
we may cut a full tooth in the blank, with- 
out the risk of cutting into the opposite side. 
Fig. 117 shows a 30° pinion cutter that is 
suitable for cutting such very small pinions 
directly across the end of the blank. 

It will be observed that we cannot use 
such a cutter. in connection with our regular 
wheel and pinion cutting attachment; later 


on, we shall describe an attachment that will 
enable us to use cutters of this type. 
Question.—How shall we proceed to 
make the very small pinion cutter blank? 
ANswer.—Our first consideration will be 
to select suitable stock for the cutter blank. 
We find that Stub’s steel rod % of an inch 
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in diameter is quite suitable for this pur- 
pose. The length of the blank should be 
about one and one-half inches. We may 
determine the angle of the ratchet tooth we 
wish to duplicate by making a careful ex- 
amination of the old tooth, although when 
we are making the winding pinion and the 
winding and setting clutch to match we may 
accept the 30° angle as a working basis and 
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make our cutter for this angle. The cutter 
blank should be gripped in a wire chuck, 
then the slide rest should be fitted with a 
round nosed turning tool and the slide rest 
should be set to 15° in order to turn the 
blank to the required 30°. Then we shall 
proceed to turn the blank to the required 
angle, making the cut extend about one- 
quarter of an inch from the end of the 
blank. Next, we shall set the slide rest to 
15° on the opposite side of 0 and finish the 
cut, which will produce a very shallow V on 
the end of our cutter blank. This will pro- 
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yide the approximate clearance for our large 
cutter when we mill the teeth in the cutter 
blank, as the 5 cutter will obviously cut its 
circle at the end of the 30° angle. 

Question.—How many teeth are required 
in a cutter of this type and how shall .we 
proceed to mill out the tooth spaces? 

Answer.—In a cutter of this size, we find 
that 15 teeth give us a very substantial tool. 
Fifteen teeth cut on a black of % of an inch 
in diameter, produces a very fine pitch cutter, 
which cuts very rapidly and with very little 
vibration. It is especially adapted for cut- 
ting the very small pinions we wish to make, 
where the vibration must necessarily be re- 
duced to minimum. For milling out the 
tooth spaces in a cutter in our original lot 
of pinion cutters and we may make good 
use of it in this case. Our first considera- 
tion will be to set up the index plate with 
the index latch in the 15 hole circle. Then 
we shall grip the cutter blank in the wire 
chuck. Next, our 54 pinion cutter should 
be mounted in the pinion cutting attachment 
and adjusted so that the top face of the 
cutter is exactly “on the line of centers.” 
Then the slide rest should be set at an angle 
of 30° just as we set it for turning the 
blank. In milling out the tooth spaces on 
such small blank, we must appreiate the 
fact that the stock is very small and we 
cannot take any heavy cuts on san . Con- 
sequently, in making the first cut, we must 
be very careful to take a light cut; just 
barely enough to bite into the stock. After 
we cut out two or three spaces, we may 
examine the blank to determine if a full 
tooth has been cut. Assuming that this point 
has been properly determined, then we may 
proceed to mill out all of the tooth spaces. 

Now, it will be observed, that in making 
these cuts, we drive the cutter into the blank 
the required distance, then back it out. The 
stopping point or the end of the cut will 
be a circle conforming to the diameter of 
our pinion cutter, which, in this case, is ¥% 
of an inch in diameter. It is quite obvious, 
that in order to make a cutter of nice ap- 
pearance, we should have some means of 
making these end cuts end at exactly the 
same point on each tooth. 

Some of the slide rests are provided with 
stops that are especially suitable for just 
such work as we are doing on our pinion 
cutter. With such a stop, it is a very 
simple matter to set it at a certain point 
so that the cutter will travel the required 
distance. This makes the tooth spaces all of 
uniform length, which is very desnrable, for 
at least two reasons: neat appearance of the 
cutter and elimination of distortion when 
hardening the cutter. There is some risk 
of distortion in hardening a cutter of this 
type in any case, but most of the risk is 
eliminated if we make all of the tooth spaces 
uniform. 

Question.—How shall we proceed to 
make an adjustable stop that may be quickly 
applied to any slide rest? 

Answer.—An adjustable stop is a very 
simple attachment.to make and every work- 
man who uses a slide rest should have one, 


as it is useful for such a variety of opera-. 


tions. Fig. 118 shows a plan view of a 
suitable stop. It may be made of either 
brass or soft steel, but we prefer to make 
it of soft steel as it is practically as easy 





(Continued on page 115) 
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| as superior to the piece maker at the 
factory, is the general repairer. The 
watch manufacturer knows this fact. He 
has made his watch repairable in every de- 
tail. Of course there are watch repairers 
and watch repairers. We talk here of the 
honest mechanic that sits down, day after 
day, to repair any and all sorts of watches 
that come over the counter with “trouble” 
inside them. 


Fine Tools and Interchangeable Parts No 
Substitute for Genius 


Of course we would not expect our re- 
pairer to make many balance staffs, or put 
pivots on old ones, or drill our cylinders for 
Swiss cylinder balances, or make up units 
of the train. Yet there is no real good re- 
paircr who has not been called on to do 
most of these at times. I have built up old 
fusee chains, links that are 42 to the inch. 
I have drilled cylinders from staff steel. I 
have made whole wheels in the train. I 
have put in wheel leaves without number. 
I have completely changed the plan of the 
setting device on small watches where the 
design was so ill proportioned as to break 
the shift springs as fast as one would put 
them in. I have taken old bad flat hair 
springs—that sort where about every third 
day the swing of the balance would make 
sure that two coils would be in the regu- 
lating tweezers, in spite of all one could do 
to avoid it, nd have changed the regulator 
and put in t -eguet ‘jair springs, making the 
necessary adjustmehts, poising and balanc- 
ing, turning the breguet coil and all that. 
Why did I do those things? Surely not for 
pay. Yes, pay. It was in that day or hour 
when I could sit down and make some watch 
owner happy. He liked his old watch— 
would not trade it for a new one of that 
same make. It was a gift. Some think that 
if the watch repairer has an abundance of 
fine pointed, fine edged tools, well adjusted 
—why, by virtue of that and because of hav- 
ing a good assortment of glasses by which 
he could easily see minute particles and mi- 
croscopic defects in mechanism, that these 
ought to render watchmaking easy. It is 
never easy. I have gone through difficult 
work with alacrity and with confidence. I 
have stumbled over easier work, have broken 
more than I have repaired, and have shut 
over the top of the desk and gone home to 
a supperless night and a wakeful sleep sim- 
ply because things had gone badly. Taken 
by the day, or by the year, much more so 
by the lifetime, watch repairers are the high- 
est type of geniuses known to science. 


A Variety of Work 
Not alone does the repairer have a vast 
variety of work on a single watch, but nearly 
every two watches are different. Take two 
sixteen sized seven jeweled Elgins or 
Hampdens. They are cased alike, are about 
the same age from the shop, and have been 


carried even by similar folk. Yet in these 
two there may be the widest differences of 
labor exacted. One man persistently drops 
his watch. His cock and foot jewels are al- 
ways cracked, and his staff pivots cut away 
like sharpened lead pencils. The other man 
always pulls out his watch at night and lays 
it on a cold window sill or on a cold dresser 


‘top. His is always mainsprings. Why should 


one of these always be charged for staff and 
jewel repair, and the other mainsprings?.The 
reasons named are some of the reasons, but 
not all by any means. Once I had put in 
seven mainsprings for a man in a rather 
cheap Seth Thomas fifteen jeweled watch. 
At last I found that the inner hook on the 
mainspring arbor was somewhat too long 
and that it ran out to a sharp peak. Thus 
the spring was kinked each round on the 
small arbor, and I would find the spring 
broken in from sixteen to thirty pieces. The 
fracture came generally about two hours 
after full winding. I clipped off the protru- 
sion of the arbor hook, smoothed it down 
with a fine file and stoned it to about ex- 
actly the depth of the thickness of the main- 
spring. My trouble was ended. Then I was 
younger. I thought that all those spring 
breaks, where the fractured parts would fall 
out of the barrel, on opening it, like chicken 
feed, were all due to long hooks on arbors, 
and not until I had taken several standard 
watches and had cut the hooks so short that 
the spring would not stay on them, having 
to send for duplicate arbors to repair them, 
did I find that springs themselves are often 
too hard, considering the quality of steel in 
them, and so break. I used to send back 
boxes of these fractious springs and demand 
that the wholesaler send others to replace 
them. Finally I learned better. 

The hard, resilient spring is better. It is 
unyielding, no matter how long a time with- 
out oil or care it is used. I learned to wind 
a new set spring for not more than three 
hours running. At the end of two hours I 
slowly, and not jerkily, wound up the spring 
in full, after the oil had had time to go clean 
around the coils, and my breakages were re- 
duced almost to nothing. I kept on using 
fractious, resilient springs. I have seen these 
highly tempered American springs pulling 
watches across a term of ten or even twelve 
years, and, when the patient members were 
finally released for cleaning and oiling, they 
were snappy as ever. There may happen at 
least a dozen things to a used mainspring, 
and I consider that about the simplest and 
least troublesome feature of watch repairing. 


Trains Sideswipe 

The other day I was in a big garage, and 
there stood a fine new car with the side 
crushed, the fenders bent like rotten stove 
pipe. I asked what was wrong. The man 
said: “A big bus sideswiped him.” 

I do not think there is a more likely 
source of watch trouble than that caused by 
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the sideswipe of portions of the train down 
toward the escapement wheel. You know it 
takes but mighty little down there to stop 
the movement. Excessive oil, gum, or 
flecks of glass, dial material, or in case where 
the two approximating portions of the train 
have been set too close together—all these 
stop watches. Then, in cleaning and reas- 
sembling watches, men bend these train 
wheels sometimes. In nearly every other 
position the watch runs well, but at this 
juncture it stops. Then, again, it may pass 
this close point scores of times without stop- 
ping, but, just as the still hours of the night 
cool the oils and slow down the movement a 
little, the stop comes. At the first touch 
which the owner of the watch gives his 
watch in the morning, it goes again. This 
is the trouble point. If the watch had stopped 
and remained so, then the poor patient repairer 
might have had a chance to see it; but, alas! 
he never catches it at its tricks. Two watches 
came to me one day. Both had habits of 
dropping behind from three to four hours 
daily. Of course, when I found one of them 
had taken the course described above, I 
jumped at the conclusion that both had done 
alike. I set about the theory of train inter- 
ference. I found it and corrected it on one. 
I could not find it on the other. After many 
hours searching I found that on one watch 
the spring tightener on the canon pinion was 
cracked, though not broken off, and at a cer- 
tain place it slipped, letting the watch run 
on, but stopping the hands. Then they would 
catch and go on again. 


Watch Your Reassembling 


Trouble may come anywhere, but it is 
likely in a few places. How many watches 
are stopping nowadays because of the minute 
hand being forced down too low and com- 
ing in friction contact with the hour hand, 
causing the watch to stop! I have learned 
by many years of work that it is a fine 
thing to pick up and release the hour hand 
under the minute hand after putting on the 
hands, to make sure that there is clearance. 

Then there’s the catching of hands at the 
point. If I were making watches, instead of 
repairing them, I should put a real spring 
washer on every hour pinion under the dial, 
so as to insure that the hour hand would 
stay within bounds. I find the hour hand a 
mighty offender. He catches the second hand 
and also the minute hand at times. If we 
put in a new second hand or find one that 
does not fit, we should make sure, by watch- 
ing it a whole minute round, that it does 
not run up and down, here scraping the dial 
and there rising so high as to catch the hour 
hand. This trouble comes in cheap watches 
from the fourth wheel pinion, second hand 
pivot, being bent. It also comes from bad 
setting of new second hands. Men will take 
a new second hand and quickly, with pliers, 
crush the brass socket so as to bind on the 
Pivot. This is not bad mechanics if they 
crush it in the shape of a square, making it 
so that there is no up and down ride in 
the second hand. Then I have seen men 
crush the brass socket but a little on the 
entering end, leaving the whole upper parts 
of the socket to play about the pivot by rea- 
son of its bigger hole uncrushed. The clos- 
ing process should take place at least half 
Way up the brass sleeves, so that it will fit 
snugly on the pivot all the way up. 

I mention these smaller things because re- 
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pairers so often forget or ignore these, 
whereas “came backs” are more often occa- 
sioned by little oversights than by big ones. 
lf. the watch stops, no matter what the cause, 
that is sufficient often to scare the owner 
who had paid well for his work; and, before 
we know it, he will trot his watch off to 
another man who will be more careful and 
often one who will take occasion of this 
small defect in workmanship to belittle the 
first repairer. 

An old mathematics teacher once drilled 
into us the necessity of checking our work. 
He would rather have a nice check made on 
a worked problem than to see the most per- 
fect work in the first place. I often galled 
under his exacting words: “Now check your 
problem.” But now I am glad. I think the 
failure to thoroughly check our watch re- 
pairing causes as many jobs to return un- 
satisfactory to us as all other wants com- 
bined. 

This watch is a little thing we are work- 
ing on. Checking is vastly more important 
on a watch than on an auto. Still, the auto 
men check better and better every day. 

But now for a parting shot. If you are 
the repairer that I like to see—if you do 
your work both mechanically and thorough- 
ly—I take my hat off to you as the bright- 
est and most worthy mechanic in the world. 
No man has finer, closer planned work, 
greater variety—work with more likely 
points of trouble than you do. Take your 
job with religious seriousness. You sit there 
as a king, ruling the whole mechanical uni- 
verse, able to take any and every sort of 
watch, where there are more than a hundred 
places that trouble may be imminent, and you 
walk through it and play the go-between 
from maker to watch owner. I take off my 
hat to you—you honest, capable, willing 
watch general repairer. 
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to make and steel makes a more substantial 
tool. The stock should be 3/16 of an inch 
in thickness. The length may be about %4 
of an inch and the width about % inch. 
Either of these measurements may be varied 
to suit the slide rest it is made to fit. The 
slot at A should be sawed out to fit loosely 
over the thin part of the dovetail as shown 
in Fig. 119. 

Referring to Fig. 118, B is a small set 
screw used for securing the stop to the slide 
rest. C is a long adjusting screw with a 
knurled head The adjusting screw should be 
about 1% inches in length and the thread 
should be %x40. After the hole is tapped in 
the frame, the screw should be cut to fit 
rather close. The proper fit is obtained when 
we can just barely turn the screw with the 
knurled head by hand. Then the vibration 
of the cutter, when it is in action, will not 
cause the screw to move. 

The screw C should be made of Stub’s 
steel and the head should be % x % and 
knurled to facilitate turning by hand. It 
is not necessary to harden. The set screw 
should be made with a flush head and a 
cone point and hardened. It may also be 
made %'x 40 threads. When the stop is 
applied to the slide rest, it should be set 
against the under side of the dovetail as 
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shown in Fig. 119. After the set screw B: 
has located the seat it should be “spotted,” 
i. e., a small hole drilled into the under side 
of the slide to engage the set screw B. This 
hole should be about half the diameter of 
the cone point of the set screw and serves 
to locate the stop and hold it securely in 
position. The completed stop should be 
nicely polished and all sharp corners re- 
moved. 
(To be continued) 





Swiss Watchmaker Describes Method 
of Replacing the Spring in 
Alarm Clocks 





qs operation, very frequent in repair 

work, can be effected quickly and with- 
out taking the movement apart It should 
be done as follows: First remove the clamp 
of the broken spring attached to the pillar, 
either by pulling out the rivets or by break- 
ing the clamp. The spring can then be with- 
drawn down to the break. With the aid 
of a pliers the portion still held by the 
arbor is then removed. To put the new 





spring in place the upper plate is bent so 
as to allow the clamp of the spring to slip 
in (Fig. 1). Then the plate is screwed 
down. The handle of a file of sufficient size 
is then fixed in a vise (Fig. 2), about which 
the blade of the spring is passed. The 
movement is then gradually moved away 
from the vise, allowing the spring to slip 
between the jaws of a flat pliers. Five 
centimeters from the end of the spring, the 
pliers are closed and the spring is hooked 
on to the arbor, always holding it at F. 
Then wind it up slowly, bringing the move- 
ment gradually nearer and nearer to the 
vise. On coming close to the latter, the 
spring may be released from the handle and 
fully wound up. The operation is finished. 

To facilitate this operation, a manufac- 
turer of alarm clocks places on sale springs 
loosely rolled, which unroll of themselves as 
soon as the wire D (Fig. 3) that holds them 
is cut. These right hand springs are very 
easy to install in the movement. 

The open clamp P is easily placed around 
the pillar without it being necessary to raise 
the plate (Fig. 4). It is no longer necesa- 
sary to rivet the clamp because its elonga- 
tion L’ presses against the spring when in 
place. The job can be done in a very little 
while without even removing the hands.— 
Journal Suisse D’Horlogerie. 
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[Answers are also solicited from our readers to the questions published on this page.] 
No attention paid to communications unless accompanied by full name and address of the writer. 


Question No. 4098—To Plate Semi- 
Porous Articles.—— Will you please tell me 
what plaster-paris or various articles of 
semi-porous materials may be coated with 
that they will take an electric plate of silver 
or copper? 

Answer.—In order to plate plaster-paris 
articles or any articles of a similar nature, 
your first step will be to paint the articles 
with a good grade of varnish. Allow this 
varnish to dry until it reaches a state where 
it is just tacky. Then dust it over with 
a copper powder. This copper powder is 
used by electrotypers and it is similar in 
appearance to the gold and silver bronzes. 
The difference is the gold and silver bronzes 
as a rule are incorporated with an oil and 
of course any bronze of an oily nature would 
not be suitable for electroplating. The 
electrotypers’ copper powder is usually free 
jrom oil or grease. This copper powder 
should be dusted over the articles copiously 
and no attempt should be made to shake off 
any of the surplus powder at the time. After 
the varnish is thoroughly dried then the sur- 
plus powder can be brushed off with a soft 
camel’s hair brush. Any place of the work 
that is not fully covered may be touched up 
with more varnish and powder. This work 
should be thoroughly dried before any at- 
tempt is made to plate it. To make contact 
with the articles for the electric current it 
should be bound in several places with 
copper wire. The articles may then be 
placed in copper plating solution and run 
for about two hours with a weak current 
which should give a heavy deposit of copper. 
The work should then be rinsed off thor- 
oughly and scratch-brushed lightly with a 
brass wire scratch-brush and a weak sal- 
soda solution. If all the above work has 
been done carefully the articles will be thor- 
oughly plated with pure copper. If you wish 
to silver-plate or gold-plate the articles it 
is simply a matter of wiring your work and 
running it through a solution of gold or 
silver. 

Question No. 4099.—Removing Metallic 
Impurities from 22kt. Gold.—We asked 
for a method of removing metallic impuri- 
ties from 22kt. gold when contaminated with 
other metallic atoms; while in the reply we 
have been given a method whereby we can 
bring gold to pure gold, even removing the 
22kt. Standard which we want specially to 
keep. So please show us some method 
whereby we can keep our Standard of gold 
the same, removing the unnecessary ingredi- 
ents. Further we will be much obliged 
if you will show us the proportions that 
make fine gold into British Sovereign gold, 
4. @., 22kt. gold—B. & Co. 

Answer.-—In regard to your question for 


further information on removing any im- 
purities from 22 kt. gold, we must em- 
phatically state that you cannot expect to 
remove all impurities unless the gold is re- 
fined, are in other words, reduced to fine 
gold. In some cases dirty gold may be 
cleaned sufficiently for use by the following 
method: The gold is placed in a crucible 
and about twice its weight of saltpeter is 
added. This gold is smelted for about one 
hour or until the fusion becomes quiet and 
little black lines appear in the melt. The 
metal is then allowed to cool in the crucible 
and is later broken and the lump of gold 
removed. Gold that is treated in this man- 
ner may often be improved in working 
quality, but the method is not sure to pro- 


duce fine gold or even clean gold. The only. 


possible method by which you may be sure 
to have clean metal is as stated previously, 
which is to refine your metal to obtain the 
fine gold. 

In regard to the proportions that will 
make fine gold into British Sovereign Gold, 
you multiply the weight by the quality and 
then divide the product by the quality that 
you desire to produce. For example: We 
will assume that you have 100 dwts of fine 
gold which you wish to reduce to 22 kt. 
Multiply the weight which is 100 dwts. by 
the quality which is 24 and your product is 
2400, next divide 2400 by the quality desired 
which is 22 and you will have a quotient of 
109 with a remainder of 2. In other words 
you will have to add 9 dwts. and 2 grains of 
alloy which will give you 109 dwts. and 2 
grains of 22 kt. gold. You can apply this 
method to obtain any desired kt. gold that 
you wish. 


Question No. 4100.—Proper Way to 
Move Timing Screws.—IJ notice that our 
head watchmaker often moves the timing 
screws in fine watches without taking the 
trouble to remove the balance from the 
movement. Is this considered good prac- 
tice? I am learning the trade and I want 
to know the correct way to do things and 
this method does not look good to me— 
i. & 

ANSWER.—Your head watchmaker is de- 
cidedly a “botch” workman and it is regret- 
table that an apprentice should be allowed 
to even think that such methods are advis- 
able. If the balance timing screws are 
properly fitted in the rim of the balance, they 
should fit fairly tight in the hole, to elimi- 
nate any risk of turning when the balance 
is in motion. Consequently, if they do fit 
properly, there is considerable risk of bend- 
ing the pivots when the screws are moved, 
with the balance between the jewels, as 90 
per cent of the strain will be applied to the 
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pivots; The proper method to follow in 
turning the timing screws, is to remove the 
balance from the cock. Then select a screw- 
driver that will fit in the screw slot to its 
full depth and with very little side shake. 
Then the balance’ may be held between the 
thumb and forefinger of the left hand while 
turning the screw. All screws should be 
turned the same amount. If they do not 
appear uniform, then drive all screws to the 
rim, counting the turns and bring them out 
all the same distance making allowance for 
the alteration. If the screws turn at all 
tight, then you should use a pair of smooth- 
jawed parallel pliers, with the jaws lined 
with paper. With such pliers you may grasp 
the rim of the balance close to the screw 
and turn the screw without the least risk of 
damage. We trust it is unnecessary to add 
that balance should be thoroughly cleaned 
after such handling. 


Question No. 4101—Mainspring Trou- 
ble— No. 1—What is the principle of two 
mainspring barrels in a Waltham 8-day 
clock? No. 2—What is the correct amount 
of oil that should be used in oiling a main- 
spring? Some springs I find flooded with 
oil, while others appear to be nearly dry. In 
some cases, I find a form of grease instead 
of otl—K. V. T. 

Answer No. 1.—There are several rea- 
sons for using two mainspring barrels in the 
Waltham 8-day clock. If a single main- 
spring barrel were used, a thicker and 
stronger mainspring would be required to 
furnish the motive force. A thicker main- 
spring of sufficient length to drive the clock 
for 8 days would require a larger main 
spring barrel, and consequently a larger 
movement to accommodate the larger size 
mainspring barrel. This alone is a great 
advantage but we believe the biggest feature 
of this clock is in using two mainsprings; 
a very thin spring is required which re- 
duces the breakage of mainsprings to a great 
extent, as it is an undisputed fact that thin 
springs do not break as readily as thick 
springs. Another point that is very good 
is that the pressure against the second 
wheel pivot is applied from two sides, which 
gives more uniform driving power and re- 
duces the tendency of the pivot wearing 
away one side of the pivot hole. 

No. 2.—The correct amount of oil to ap- 
ply to a mainspring is simply enough to 
thoroughly lubricate it, without any sur- 
plus oil to fill the barrel. In other words, 
a thin film of oil should coat the spring 
all over and a thin film of oil should 
coat the mainspring barrel and cover all 
over. Now, if you use the proper judgment 
in applying oil you wili soon learn what is 
the proper amount to use. Experiment with 
some old springs; after the spring is wound 
into the barrel, apply one drop of oil from 
your oiler, then remove the spring and ex- 
amine it. Try this with two drops or more 
and examine You will soon learn the 
proper amount to use. The grease you 
speak of may be vaseline, as many workmen 
use it, especially on heavy springs. How- 
ever, we prefer to use watch oil on all 
watch mainsprings. 











— 


Q. Why does the Scotchman love the 
thistle? 

A. Because it holds 
thing.—Colgate Banter. 
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And so in 
Platinum — 


HE recognized position of leader- 
ship enjoyed by Handy & Har- 
man in the field of silver is evidence 
of their ability to serve you well in 
the field of platinum. A firm with the 
standing of Handy & Harman can af- 
ford only to excel in all its depart- 
ments. 

With special emphasis on platinum, 
you will find Handy & Harman’s 
prices reasonable, quality high, and 
terms satisfactory. 


HANDY & HARMAN 


57 WILLIAM STREET 
NEw York CITY 
Dealers in and Refiners of Precious Metals. 














HOOVER & STRONG, Inc. 


roy ‘° 
—Netallurgists 

Orrice ann Works, 119 West TUPPER STREET 
BUFFALO, N.Y. U.S.A. 





one 


When a customer orders 
ounce, then 20 ounces, then in 100 
ounce lots—isn’t that proof that 
the product is as claimed? 


Hoover White Gold 


is real white. Order a small 
amount. You too will discover 
why so many prefer to have their 
jewelry made of Hoover White 
Gold. 


Your precious metal scraps, 
sweeps, etc., sent to us for refining 
—qill have careful, conscientious 
attention. 














Gdlden Rule Refiners - Since 1912 
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The Biggest Jewelry Seller 
This Season=GLO-JEWL 


A complete toilet table outfit for cleaning jewelry—the only 
thing of its kind on the market. Picture it—in gray and 
gold—a unique—inexpensive—profit maker—Christmas novy- 
elty—that sells on sight because your customers can be 
easily interested in it. 
Each box contains: One metal holder, to secure ring or pin 
from slipping while being scrubbed and rinsed. Special 


Jewelers’ Soap—Glo-Jewl polishing fluid and basin—Perfor- 
ated dryer with jewelers’ sawdust, chamois, scrub brush and 
whisk, 
The Standard package sells for $1.75 each, retails for $3. 
The De Luxe package (hand made and decorated, no two 
alike) sells for $3.50 and retails for $7. Write for sample 
Special discount on dozen and gross orders. 
Glo-Jewl Outfits are sold by: 

New York—Black, Starr & Frost; Philadelphia — Bailey, Banks & 

Charlton & Co.; Marcus & Co. yo J. E. Caldwell; S. Kind 
Chicago—Elmer A. Rich; Spauld- one. 

ing & Co.; Carteaux, Inc.; H. J. cae oe sg Mal Thurber. 

Baby Co.; C. D. Peacock. P 


Waterbury—Laura Oliver, Ine. 
Boston—Shreve, Crump & Low; Washington—Harris & Shafer. 
Bigelow, Kenard & Co. 


order. 


Baltimore—Samuel Kirk & Sons, 


Glo-Jew! Company, 2220 North Calvert Street, Baltimore, Md. 


ALLOYS 


FOR 


ENAMELING 
CASTING — STAMPING 


WHITE and GREEN COLD 


ALL KARATS 
(a special grade a” —v special purpose) 


SOLDERS TO MATCH 


National Smelting & Refining Corp. 


New York 











92 John St, 











Gold, 


Platinum 
Refiners and Assayers 


Silver 








T. B. HAGSTOZ @ SON 
| 709 Sansom St., Philadelphia 





—_— 




















926 


7 ey 


gL 














December 1, 1926 


THE JEWELERS’ CIRCULAR 








nl 


Helpful Suggestions on Jewelry Repairing 





Written Expressly for The Jewelers’ Cireular 
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GREAT many retail jewelers are in 

doubt at times as to whether it is prac- 
tical to do a certain piece of jewelry repair- 
ing, and also what to charge the customer 
if asked for an estimate in advance. 

It is impossible to standardize prices for 
jewelry repairing if the shopman is to make 
a fair profit on each job. Many times a re- 
tailer will quote a price on a piece of work, 
and, when the shop examines it, they find 
that certain additional work has to be done 
before a practical job can be made. This re- 
sults in a loss for one or the other. 

If the shopman compromises and gives the 
job at a figure to conform with the price 
quoted, he loses ; if he does not, the job must 
be held up until the retailer’s customer calls, 
or can be reached, and told of the work to 
be done and the new price. In a great many 
cases, the customer decides the price is too 
much and does not leave the job; whereas, 
if the work required and the correct price 
were given in the first place, a better impres- 
sion would have been made, if nothing else, 
and a possibility of the job being left. 

Articles that haven’t the value to offset 
the cost of repairing plus a fair profit to the 
jeweler should not be accepted and referred 
to as “accommodating the customer.” Such 
articles generally require more time to re- 
pair than good jewelry, and are usually such 
things as old-fashioned hollow jewelry—so 
thin and of such low karat that it takes great 
care to keep from melting them; others full 
of lead solder, chains broken in one place, 
but so badly worn that they may break in 
another place while handling, etc. 

The full price, plus enough to cover any 
“bad luck” attached to such jewelry, should 
be asked, and the customer, being the judge, 
will generally do the “accommodating” for 
you and not leave the article. Of course, 
there are times when an accommodation job 
is taken in to please a prospective buyer. In 
such cases a first-class job should be deliv- 
ered and the loss absorbed entirely by the 
retailer. It should be explained to the shop 
that the job is a mean one, but that you 
want it put in as good order as possible re- 
gardless of the cost. This enables the shop- 
man to do the job right, as he knows the 
jeweler is willing to pay for the time and 
material required to make a good job, and 
the loss absorbed is, in reality, an advertis- 
ing cost. 


Diamonds, reconstructed rubies and sap- 
Phires will stand direct heat on them; other 
stones must be protected, or, if the break is 
too close, they must be removed and reset. 

Where bezels are saw-edge and worn, and 
Prongs are thin, they will invariably break 
off im removing or resetting. New bezels or 
settings should be ordered. All stones and 
enamel should be examined for chips and 
cracks, and the customer’s attention called to 
them. 

It is not practical to solder very thin ring 
shanks; new shanks should be ordered. All 
soft solder must be cleaned off before a hard- 


solder job can be done. Examine hollow, 
old-fashioned jewelry, joints of watch cases, 
lockets, cigarette cases, or any place on an 
article where an improper soft-solder repair 
might have been made. 

When lead is in such a place that it can- 
not be reached with scraper or graver, noth- 
ing but a soft-solder job can be done, ex- 
cept to take off all parts with lead on them 
and replace with new parts. Broaches with 
very thin flange will not withstand the 
spring of the pintong. This spring, in time, 
will bend or break a piece off the flange. 
Either a small bridge to strengthen, or a 
round safety catch, where no spring in pin 
is required, should be ordered. 

Gold jewelry should have gold joints, 
catches and pins. If plated ones are wanted, 
they should be hard soldered on when prac- 
tical and the article refinished to make them 
all one color. Gold scarf pins broken at the 
bend can be used over if it is sure they 
will not be too short after the new bend is 
made in them. When broken in any other 
place, a new pin is required. Cuff links that 
have been repaired several times are apt to 
fall down when old solder melts as new 
break is being soldered. If too far gone, 
new posts or beams should be ordered. 

Broken gold pintongs cannot be used over 
because, by the time they are laid over top 
of hinge and soldered, they will be too short. 
Ball joints that are in two pieces—or very 
thin on bottom—should be discarded, as they 
require a thick enough base to support sides ; 
otherwise, they will not hold up under spring 
of pintong. Safety catches can be straight- 
ened and tightened, but, when too badly 
bent, a new one should be ordered, as the 
old one will break in straightening. 

Stems and sleeves in watch cases that are 
to have lugs soldered on should be removed 
by the store, as the average shop has no 
sleeve wrench to remove them. It is also a 
good plan to remove the crystal, to prevent 
it from being broken or lost. In fact, all 
steel parts should be removed as the case 
must be boiled in the pickling solution after 
soldering. 

The job envelope should contain the cus- 
tomer’s name first, date received and the 
job number, if any. The article should then 
be described, such as “coral ring,” make size 
5%; “emerald broach,” solder two places, 
new gold joint and pin. The date the job 
is to be finished should always be marked 
on the envelope. This enables the workman 
to identify the envelope the article belongs 
in, and also to finish the work, if possible, 
ou the date showr-—S. J. HaAInes. 





Starting a Workshop 





HAVE no doubt but that most retail 
jewelry stores have ample space for add- 


ing a little workshop which might be lo- 


cated in the rear. It is best to have the shop 
located where there is a wirtdow facing the 
north. Put up a bench which has two seats 
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if you have ample room. If you have not 
sufficient space a one seated bench will an- 
swer the purpose. Have a gas pipe put up 
to reach down alongside the top at the back 
of the bench. Install a nipple in the center 
so that you. may attach your soldering lamp. 
You should also have a pair of small flat 
rollers and a lathe with which to polish your 
repairs. Bear in mind that the finish of a 
job is really what counts as it tends to in- 
crease or decrease your trade. With the 
lathe, moreover, you can always keep your 
stock looking bright and clean. 

Have a small shelf put up against th 
wall. This should be braced and constructed 
in a solid manner so that you can fasten 
a vise on it for drawing wire. Have also 
a pair of drawing tongs, two draw plates, 
one large enough so that you may draw 
wire thick enough for a heavy scarf pin 
tongue, and a smaller plate serviceable for 
drawing wire down for ear wires or for 
articles requiring even thinner wire. You 
also need a pickle pan and a pickle pot. You 
may use a china bowl for this purpose, one 
that holds about two cups of water. This 
is enough for one workman. The pickle 
pot should always be kept at the sink. 

In order to make a pickle, take two table- 
spoonfuls of sulphuric acid and add water 
to fill the bowl. It is advisable to have a 
wash-out sink made of heavy. wood which 
is watertight, about three feet long, two and 
a half feet wide and four inches deep. Drill 
a hole in the center of this for the water 
to run off. Then get a wine barrel, knock 
out the head and place your sink on top of 
it so that the water will run into the barrel. 
Drive a wooden bung tight into the hole of 
the barrel. This will enable you to draw off 
the water when it gets too high. Always 
allow the water to settle overnight so that 
all of the sediment will stay at the bottom. 
Never draw the water off during the day 
but rather the first thing in the morning. 

Keep the polishing lathe free from dirt 
by placing it in a box by itself. Procure, 
also, for your workshop a can for sweeps. 
The galvanized kind will be the most desir- 
able. About every six months you may send 
the can to the assayer who will come and 
take it away. The can usually contains 
sweeps, polishings and water. When you 
receive your check from the assayer you 
will find that it more then repays you for 
the trouble that you have taken. You should 
also have on hand easy running solder, 4 kt., 
8 kt. and 12 kt. gold solder, a borax slate 
and a piece of lump borax or a cake of pre- 
pared borax which you may get from your 
material dealer. 

Always keep your shop clean and neat so 
that you may take pride in showing it to 
your customers. It should really be a show- 
room as well as a workshop. Many large 
establishments take pride in showing their 
customers through the shop. The repair 
trade of any store is one of the main assets 
of any business because it is a good will 
builder and a money getter if conducted 
under the supervision of an efficient man. 

Jobs should always be turned out at the 
time promised. If at any time the water 
barrel should emit odors add a few pounds 
of lime which will remedy the trouble. 

Cas. STRAUSS. 








Francis D. Martin, Ridgefield, Conn., has 
been succeeded by L. H. Crossman. 
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vse DEE REFINING seavice 


Every lot is handled with exacting care with a view to your continued patronage. 
SHIP US YOUR NEXT ACCUMULATION 


DEENAME DEENOTES DEEPENDABILITY 
THOMAS J. 


DEE & CO. 


. Sales Office Refiners s Manufacturers Refining Plant 
5 So. Wabash Ave. CHICAGO 317-319 E. Ontario St. 











Short Cuts to Proficiency are Doomed to Disappointment 


Just a little expense—and a life-time of success and enjoyment are the results of a thorough 
course in Watchwork, Jewelry work and Engraving at Bradley. 

We want all keen, progressive jewelers to know that we are working to make conditions for the 
jeweler more livable—to make it possible for him to get trained young men to take charge of his 
work bench in such a manner that it will be a business up-builder and consequent money getter. 

Our motto is not “How Fast” but ‘‘How Good.’’ 

Seventy-five percent of our students come to “Bradley” from jewelry stores, thus proving that 
many up-to-date jewelers already appreciate the fact that Bradley, in its Hcrological Department, 
is doing a great work in making better workmen, better merchants and consequently better citizens. 
We want all to know and to appreciate it. When you buy you get trade-marked goods; then you 
know what you are getting. Bradley Horological is a trade-mark known the world over; it is a 
guarantee that you are getting the best there is to be had in this line. Bradley is always spoken 
of as the oldest, most successful and up-to-date school in America; and the more you investigate 
the more thoroughly you will be convinced that these are facts. 

Start at once; be really alive; get one of our latest catalogues and make up your mind to join 
us as soon as possible and make 1927 a winner. We will send the little book free and pay the 
postage. Just address: 


HOROLOGICAL DEPT. C, BRADLEY POLYTECHNIC INSTITUTE, the Practical School for Practical Men, PEORIA, ILL. 


Wuileh, Case A bain 


THE HOUSE THAT DELIVERS THE GOODS 




















ANNOUNCEMENT is made of the merger of — enced men, capable of the best workman- re 


Art Watch Case Co. ship and thoroughly reliable service. 
B k H k C Patronage of the trade is cordially solicited 
a with the assurance that “The Goods will be Delivered.” 





established — case “3 anes. —_ eg 0 the 
H th Buil t 2 t treet, go. 
~ alge coe lig which “is manaiined aoe $10,000, BECKER-HECKMAN COMPANY 


occupies greatly enlarged quarters on the 8th floor of 29 East Madison St.. 803 Heweth Uide., Chicas 


the Heyworth Building. Its mechanics are all experi- 














Foot Blowers | | Files, Jewelers’ Tools and Supplies 











Supplying air for blow- 
pipe work. 

Genuine Buffalo Dental 
Foot Blowers, Fletcher 
pattern, are widely im- 
itated at lower prices. 


No imitators use the 


Telephone Cortlandt $222 
AGENTS 


‘“‘American : 


‘ AMERICAN.SWISS FILE & TOOL CO.’S 
same quality of boards, se AMERICAN GAS FURNACE CO.’S 


lected sheepskin —— a a ag oe eggea 
or Up-River Para Rub- urnaces for ting, Enamel- 
ber disks. Sand Blast dion ening, Assaying, Etc. Positive Pressure 


li ods last longer. 
oe a Catalog B-J Anchor Tool & Supply Co., Inc. 
—rermerty Tool and Supply Dept. of 


turing Co. P. REICHHELM & CO. Inc. 
Buffalo Dental Manufacturi ng — poe % “ or 
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[Patents Granted by the United States and 
the Registered Trade-Marks.] 
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UNITED STATES PATENTS 





Issue of November 16, 1926 


1,606,838. CIGAR AND CIGARETTE HOLDER. 
Lucien H. Hvutcuines, McMinnville, Oreg. 
Filed April 22, 1925. Serial 25,095. 2 Claims. 


A holder of the class described, comprising a 
body-portion, said body-portion constituting a mouth 
piece, lugs formed near the outer end of said body- 
portion, a clamping member comprising a band fit- 
ting around said body-portion, clamping arms car- 
ried by said band and fitting between said lugs, 


UTD A ee 


whereby said band will be held against rotary 
movement upon said body-portion, clamping jaws 
carried by the outer ends of said arms, an inclined 
rib formed upon each arm, a clamping ring slidably 
mounted upon said arms and adapted to cooperate 
with said ribs for firmly forcing said jaws into en- 
gagement with a smoking article, whereby the 
smoking article, will be efficiently supported: in 
conjunction with said body portion, and means 
carried by said band for limiting the movement of 
said clamping ring in one direction. 





1,606,993. COLLAK BUTTON. Siem 
Dayton, Tex. Filed May 14, 1926. 
109,065. 2 Claims. 

In a button structure of the character described 
including a base member, a central post thereon 

and a head on said post, the combination of a 


GrortH, 
Serial 





catch member of resilient material secured to said 
base at the margin thereof and extended inwardly 
in spaced relation above said base, said catch mem- 
ber having means thereon adapted to lie along said 
post and engage said head detachably in the manner 
described. 


1,607,468. CUFF LINK. Georce Ase LauGHuTon 
and Ernest BertraM PEET, Birmingham, Eng.; 
said Peet assignor to said Laughton. Filed 
Jan. 5, 1926, Serial 79,404, and in Great Bri- 
tain Jan. 9, 1925. 7 Claims. 

_ A cuff link comprising two heads and a connect- 

ing member, one of said heads being of hollow 

disc like form and having an axial opening, a 

helical spring retained within the hollow head with 





- axis disposed at right angles to the axis of said 
ead, said connecting member having a portion 
which is always exterior to said hollow head, and 
a flexible portion which passes through the opening 
= through the centre of the spring, the said 
xible portion being connected to the end of said 
a whereby the spring may be compressed be- 

en the said end of the flexible portion and in- 
terior of the hollow head. 
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1,607,596. BELT BUCKLE. Cart C. VENEMAN, 
Chicago, Ill. Filed May 3, 1926. Serial 106,- 
269. 2 Claims. 

The combination with a belt, of an eye plate se- 
sured to one end of said belt and having an open- 
ing therethrough, said belt being extended past the 
opening in said eye-plate to form a flap in the rear 











of said opening, and a buckle plate carried on the 
opposite end of said belt and having a hook thereon 
arranged to engage the opening in said eye plate. 


DESIGNS 


71,493. WATCHCASE. Joserpu B. KIs.incEr, 
New York, assignor to Marie B. Kislinger, 





New York. Filed Aug. 18, 1925. Serial 


14,507. Term of patent 14 years. 
71,498. BELT BUCKLE. Wriurtarp A. OrmMsBEE, 


Ke 


Taunton, Mass. Filed Sept. 25, 1926. 
19,169. Term of patent 3% years. 


Serial 


71,500. RING OR SIMILAR _ ARTICLE. 
JoseF Prycuar, Brooklyn, N. Y. Filed Sept. 





3, 1926. Serial 18,964. Term of patent 14 
years. 
71,501. SPOON. Atsert F. Saunpes, Syracuse, 


N. Y., assignor to The Benedict Mfg. Co., 





East Syracuse, N. Y. Filed Sept. 15, 1926. 
Serial 19,073. Term of patent 3%4 years, 
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UNITED STATES TRADE MARKS 


The following trade-marks are published in com- 
pliance with Section 6 of the Act of Feb. 20, 1905, 
-as amended March 2, 1907. Notice of opposition 
must be filed within 30 days of this publication. 

Marks applied for “under the ten-year proviso” 
are registrable under the provision in clause (b) 
of Section 5 of said Act as amended Feb. 18, 1911. 

As provided by Section 14 of said Act, a fee 
of $10 must accompany each notice of opposition. 





Issue of November 9, 1926 


Ser. 237,226. (CLASS 28. JEWELRY AND 
PRECIOUS-METAL WARE.) Detta Detta 
Dexta, Evanston, Ill. Filed Sept. 14, 1926. 


IAP 


Particular description of goods.—Fraternity 

Badges, Lapel Buttons; Scarf, Lapel, and Breast’ 

Pins; Cuff Links, Tie Clasps, Charms, Finger 

Rings, Belt Buckles, and Ornamental Shields. 
Claims use since about 1894. 

Ser. 237,238. (CLASS 28. JEWELRY AND 
PRECIOUS-METAL WARE.) Jacques 
Kreister & Co., New York. Filed Sept. 14, 
1926. 


SPQDE 


Particular description of goods.—Wrist-Watch 
Bracelets. 
Claims use since April 1, 1926. 
Ser. 237,938. (CLASS 27. HOROLOGICAL IN- 
STRUMENTS.) Butova Watcu Co., Ine., 
New York. Filed Sept. 30, 1926. 


PRESIDENT 


Particular description of goods.—Watches. 
Claims use since Sept..1, 1923. 
Ser. 237,942. (CLASS 27. HOROLOGICAL IN- 
STRUMENTS.) CuHeEmicat TREATMENT Co., 
Inc., New York, N. Y. Filed Sept. 30, 1926. 


MIRIDIUM 


Particular description of goods.—Watchcases. 
Claims use since Dec. 21, 1925. 

Ser. 237,965. (CLASS 28. JEWELRY AND 
PRECIOUS-METAL “WARE.) KEsSTENMAN 
Bros. Mrc. Co., Providence, R. I. Filed 
Sept. 30, 1926. 

Trade-mark consists of the word “Sentinel.” 


SENTINEL 


Particular description of goods.—Wrist-Watch 
Bracelets. 
Claims use since Sept. 2, 1926. 
Ser. 238,219. (CLASS 27. HOROLOGICAL IN- 
STRUMENTS.) Tue E. InGranam Co., 
Bristol, Conn. Filed Oct. 6, 1926. 


ART\CRAFT 


Particular description of goods.——Clocks and 
Watches. 


Claims use since Nov. 28, 1925. 


Ser. 238,220. (CLASS 27. HOROLOGICAL IN- 
STRUMENTS.) Tue E. Incrauam Co., 
Bristol, Conn. Filed Oct. 6, 1926. 


VICEROY 


Particular description of goods.—Clocks and 
Watches. 
Claims use since 1915. 
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Trade-Mark Registrations Granted 
Issue of November 16, 1926 


220,699. CIGARETTE CASES, FLASKS, VAN- 
ITY CASES, BELT BUCKLES, METAL 
BOTTLES, METAL MATCH BOXES, ALL 
MADE OF OR PLATED WITH PRECIOUS 
METAL. Fittxwik Co., Attleboro, Mass. 

Filed April 7, 1926. Serial 229,784. PUB- 

LISHED SEPT. 7, 1926. 


220,821. JEWELRY FOR PERSONAL WEAR, 
NOT INCLUDING WATCHES, SILVER- 
WARE, AND WARE FORMED WHOLLY 
OR PARTLY OF PRECIOUS METALS— 
NAMELY, TABLEWEAR, FLATWEAR, 
HOLLOW WARE, AND TOILET WARE. 
Davipson & Licut JEWELRY Co., Oakland, Cal. 

Filed May 28, 1925. Serial 215,002. PUB- 

LISHED SEPT. 7, 1926. 


220,843. COLLAR BUTTONS, CUFF BUTTONS, 
METAL BUTTONS, THIMBLES. ALL 
COATED WITH ELECTROLYTIC CHROM- 
IUM. CuHemicat TREATMENT Company, INC., 
New York, assignor to Chromium Corporation 
of America, of New York. 

Filed Sept. 4, 1925. Serial 

LISHED AUG. 31, 1926, 


220,869. SILVER-PLATED FLAT METAL AND 
PARTLY WOOD AND SILVED-PLATED 
TABLEWEAR. AssociaTED SILVER Co., Chi- 
cago. 


Filed June 29, 1926. Serial 233.865. , 
LISHED AUG. 31, 1926. a 


219,809. PUB- 


Trade Mark Registrations Granted 
November 9, 1926 


220,332. GEMS AND SEMI-PRECIOUS STONES 
USED AS JEWELRY. Natuaniet M. 
KrrsuneEr, Los Angeles, Cal. 

Filed June 21, 1926. Serial 233,559. 

LISHED AUG. 24, 1926. 


220,416. WATCH GLASSES AND CRYSTALS. 
HAMMEL, RIGLANDER & Co., New York. 
Filed July 21, 1926. Serial 234,838. 
LISHED AUG. 31, 1926. 


220,446. WATCHES, PARTS OF WATCHES, 
AND WATCH CASES. Les Firs pe JEan- 
NERET-BREHM, EXCELSIOR PARK AND SPEEDWAY 
Watcu Co., St. Imier, Switzerland. 

Filed Feb. 10, 1926. Serial 227,126. 

LISHED AUG. 24, 1926. 


PUB- 


PUB- 


PUB- 


Trade-Mark Registration Renewed 
November 9, 1926 
58,294. CERTAIN NAMED JEWELRY. Regis- 
tered Dec. 11, 1906. B. A. Battov & Co. 
Renewed Dec. 11, 1926, to B. A. Ballou & 
Co., Inc., Providence, R. I., assignee. 


€0,026. PIVOT DRILLS. Registered Jan. 22, 
1907. HamMEL, RIGLANDER & Co. Renewed 
Jan. 22, 1927, to Hammel, Riglander & Co., 
Inc., New York, successor. 


60,027. GRAVERS. Registered Jan. 22, 1907. 
HAMMEL, RIGLANDER & Co. Renewed Jan. 
22, 1927, to Hammel, Riglander & Co., Inc., 
New York, successor. 


LABELS 
Registered November 9, 1926 


31,086.—Title: GENUINE HAMILTON WATCH 
MATERIAL. For Sealed Envelopes Each 
Containing Watch Material. HamMILtton Watcu 
Co., Lancaster, Pa. Published Sept. 27, 1926. 








The Everette Cotton jewelry stock, at 
Eagle Grove, Ia., was sold recently at auction 
to Hilmer C. Kirkberg, Ft. Dodge, Ia., who 
assumed the lease on the building. This 
store was closed at the instigation of a 
Chicago wholesale house, which had a claim 
against the stock aggregating nearly $4,000. 
Mr. Kirkberg will immediately add a com- 
plete line of Christmas jewelry and 
thoroughly clean and re-arrange the present 
stock. He will open the store Monday and 
will be ready to do general repairing and 
engraving. He sold his store at Tama, Ia., 
last September to rejoin his former em- 
ployer at Ft. Dodge. 


THE JEWELERS’ CIRCULAR 





Percy L. Appel, of W. W. Appel & Son, 
paid a business visit to Philadelphia last 
week. 

Thanksgiving Day was observed as a 


general holiday here, all business being 


suspended. 

B. Willis Moyer, of the Non-Retailing 
Co., spent several days in New York, last 
week, on business. 

Daniel Buckins, Highland Park, N. J., 


has closed out his jewelry business there and 4 "uted 
dication of age. 


taken a position with the Hamilton Watch 
Co. 

Paul Lindemuth, Northampton, Pa., a 
student of the Bowman Technical School, 
School, has gone home, to remain until after 
the holidays. 

The W. W. Fisher Estate Store, Sun- 
bury, Pa., has changed its title to the Fisher 
Jewelry Store, employes having purchased 
the place. Warren G. Buch, connected with 
that store, was a recent visitor here. 

Joseph C. Guilford, Philadelphia, formerly 
with the Steller Jewelry Co., Welshburg, 
Va., was a recent visitor here. He has not 
yet decided on a new location. Mr. Guil- 
ford served overseas during the World War. 

The jewelry store of Louis Weber & Son, 
N. Queen St., was the first business place to 
decorate for the Christmas holidays. The 
front of the building is festooned with 
ropes of greens and the interior is beauti- 
fully decorated. 

Samuel Goldberg, New York, has been 
visiting Saul L. Solomon. Allen Dove, a 
traveling salesman for the Solomon estab- 
lishment, recently returned from a month’s 
tour of their southern trade and has gone 
west for a few weeks. 

For years it has been the practice of the 
local jewelers to lay by goods purchased on 
the installment plan, an initial payment 
being required as an evidence of good faith. 
Some of the stores have-been laying goods 
back as long ago as October. 

During December the jewelry stores will 
be open every Saturday night until 9 o'clock, 
Christmas night excepted, of course. Christ- 
mas Eve they will be closed at 7 Pp. M. to 
give employes the privilege of enjoying the 
evening before the Great Day. 

The following trade representatives were 
in Lancaster recently: L. Witsenhausen, 
with Michael Levy, New York city; J. W. 
Parrish, Newark, Del.; D. P. Layman, 
Shillington, Pa.; W. H. Mowen, Hagers- 
town, Md.; John Shookers, Elizabethtown, 
Pa.; J. Bucher, Sunbury, Pa. 

The three silver loving cups presented as 
prizes in the recent New Era kingpin tourney 
were furnished by Kranich: Bros. The 
winners, in the order named, were: William 
McKendrick, William Steinbacher and D. 
Kreider. Aleide C. Wirz, with Harper & 
Taylor, Salisbury, Md., a former student of 
the Bowman Technical School, recently paid 
it a visit. 

The Lancaster Jewelers’ Association will 
hold no meetings during December. The 
jewelers are locking ahead to good trade and 
will be very busy. Long enough before 
Christmas to allow for shopping several 
banking institutions will distribute their 


December 1, 1926 


Christmas savings fund, aggregating about 
$600,000. Most of this money will be spent 
right in Lancaster and’the jewelers expect to 
get their share of it. 








Reading, Pa. 


At a recent sale of the household furnish. 
ings of the late Attorney Jefferson Snyder, 
328 N. 5th St., an eight-day grandfather's 
clock bearing the date of 1788 and the in- 
itials I. K. was sold for the record price of 





$502.50. The timepiece was of walnut and 


inlaid, showing tulips, stars and fans and 
fluted quarter columns on the corners, an in- 
A score or more bidders 
started on the clock, and as the figure 
mounted, one by one they withdrew, with the 
auctioneer. himself inserting a bid from time 
to time. Robert Lerch of Wyomissing was 
the successful bidder for the clock. 

The Reading Jewelers’ Guild held a 
dinner-meeting at the Mansion House, 
Thursday evening, with President A. B, 
Elliott in the chair. Secretary Paul D, 
Harbach recorded the minutes. It was an- 
nounced that the guild will hold a “Veteran 
Jewelers’ Night” some time in February, 
when the guests of honor will be the retired 
jewelers of the city. The committee on ar- 
rangements for the affair includes the fol- 
lowing jewelers: Arthur Schwemmer, 
chairman; J. C. Mumma, Norman B. Kee- 
port, Robert M. Tyack and Paul Roth. The 
following members were present at the din- 
ner meeting: William A. Salzman, Arthur 
Schwemmer, Robert M. Tyack, Daniel H. 
Manmiller, Howard Miltenberger, Paul D. 
Harbach, A. B. Elliott, Norman B. Keeport, 
James H. Armitage, John F. Beyerle, J. C. 
Mumma, William M. Sontag and Paul Roth. 








Allentown, Pa. 





Local jewelers responded generously in 
helping to put across the drive of the United 
Jewish Campaign for $40,000 for the relief 
of Jews in Russia and Palestine. More than 
$44,000 was subscribed within a week’s time. 
S. S. Brone, the jeweler, was one of the 
vice-chairmen of the drive. 

The following traveling men are calling 
on the trade in this locality: Mr. Connelly, 
George Borgfeldt & Co.; Charles S. Foose, 
Non-Retailing Co.; W. B. Wilson, Du Pont 
Viscoloid Co., Inc.; G. W. Schaefer, Enos 
Richardson & Co.; F. H. Lodge, with 
Waterbury Clock Co.; E. B. Midlen, the 
Barbour Silver Co.; M. F. Nalbach, Joseph 
H. Meyer Bros.; R. J. Costigan, Seth 
Thomas Clock Co.; Joe Klein, Shiman 
Bros. & Co., Inc. 

Arthur E. Keller, of E. Keller & Sons, 
selected the handsome platinum watch pre- 
sented to Commander-in-Chief Owen W. 
Metzger at the recent institution ceremony 
of Lehigh Consistory in the local Masonic 
Temple. The watch is an ultra thin, with 
movement especially built in Geneva for the 
extraordinary case of solid platinum with 
enamel bezel, platinum dial and raised gold 
numerals. The watch bears the inscription, 
“Presented to Ill. Owen William Metzger, 
33rd, Commander-in-Chief, by Lehigh Con- 
sistory and Co-ordinate Bodies. A. A. S: . 
Constitution Reunion, Nov. 17, 1926. 

















